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THE CHAIRMAN: Gentlemen, before we begin 
eur session, there is a brief statement I would like 
to make. I have received a telegram from Mr. 
Maclellan of the Graphic Arts Industry in which he 
says: 

"With great respect and after 

having the opportunity to study once 
again the full text of Pestmaster- 
General Sommerfield's statement we 
submit that his remarks did very 
specifically refer to Canada, as 
well as to magazines, to @mily news~ 
papers, and so on.” 

Yesterday I permitted a statement abeut Mr, 
Sommerfield and I permitted it, with some doubt, 
to be read into the record. 

I now wish to state a rule, that this 
Royal Commission was given no mandate whatsoever 
to inquire into the motives or aims of the American 
Government real or imagined. Our concern, and it 
is a very deep concern, is with the effect of 
American periodicals coming into Canada on our own 
periodical press. We are not at all concerned 
with what may be in the mind of the American 

Government in that regard. If such motives 
exist in Washington, in official quarters, in the 


mind of the American Government, that is a matter 
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for our External Affairs department to take up with 
the State Department, and, certainly is not a subject 
for a Royal Commission; and, so, my ruling is that 
in future, no reference will be permitted to Mr. 
Sommerfield's speech and will not be admitted fe the 
record. 
MR. WALLACE: Before Mr. Edinborough starts, 
may I present something that was asked for veetendas, 
It is a copy of M.D. of Canada. I believe that it 
was questioned yesterday. 
THE CHAIRMAN: You can file that as an 
exhibit. 
-~-EXHIBIT NO, 0-22-60: A copy of 

M.D. of Canada, 

magazine, April, 1960. 

THE CHAIRMAN: Mr.Edinborough,you can sit 
if you please. 

MR.EDINBOROUGH: I can see over the 
reporter's head if I stand. 

Mr. Chairman, I want to apologize for an 
act of God, in which I do not wish to appear 
blasphemous, but the number of copies which were 
asked of me of this brief are now somewhere between 
here and Montreal, because the airplane could not 
land yesterday at Ottawa. 

THE CHAIRMAN: Mr. Edinborough, you 
are speaking for whom? 


MR. WINBOROUGH: I speak for the Consolidated 
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Press, whose owner is Mr. Jack Kent Cooke and which 
publishes Liberty and Saturday Night. 


~-~-EXHIBIT NO. 0-23-60: Brief of Consoli- 
dated Press. 


The identity of Canada, its very existence 
as a nation, is what this Royal Commission on Publications 
is concerned with. For that separate identity, the 
Canadian nationality, is under grievous attack, 
principally from the United States, and to very much 
lesser extent from other countries such as France 
and Great Britain. 

The extent of the economic penetration inte 
this country by the United States is well-known, even 
if not very deeply apprehended, by most Canadians. 
Nearly 100 per cent of our automotive industry, 

90 per cent of our rubber industry, 75 per cent of 
our oil and natural gas industry, 66 per cent of our .° 
mining industry and 50 per cent of our metal making 
industry is owned in, or controlled from, the United 
States. The greater part of our total manufacturing 
industry (52 per cent) is controlled by the United 
States. A very great number of our workers are 
members of international trade unions with head- 
quarters in New York, Washington, Cleveland, or 

some other American metropolis, Even our St. 
Lawrence Seaway is controlled by a small American 
canal in the International Rapids section, and 


American pilots are guiding foreign ships in 
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Canadian waters. 

This dominance, because it has meant rapid 
development of our country and an increasingly high 
standard of living, we have learned to live with. 
We begin to have doubts about it, though, as we. 
realize that it may mean, in the immediate future, 
that decisions made outside this country will be 
responsible for unemployment and the establishment 
of depressed areas within it. 

The extent of cultural penetration is not 
so easily shown by figures since an idea can never 
pecome a statistic. But there are certain points 
which can be made which show where our ideas are in- 
creasingly coming from. 

In the daily newspapers, for example, the 
comic pages, widely read by children at a most im- 
pressionable age, are almost entirely American with 
American teen-agers, American police, American judges, 
American criminals and American heroes as some of the 
basic characters. All the national festivals (such 
as Thanksgiving) are the American ones naturally. 
And it is American, not Canadian politics, which 
are the preoccupation of such satirists as Al Capp 
in Lil Abner and Walt Kelly in Pogo. 

Again, advice to the Love-lorn is given by 
American columnists, and it needs a strong imagin- 
ation to transplant the emotionally disturbed 


people who write to Ann Landers and Abigail Van Buren 
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to the sober cities of the Canadian prairies or the 
Maritimes. Even the political cartoons published by 
dozens of small provincial dailies are drawn for an 
American syndicate, the NEA, by Fischetti and 

reflect ideas on foreign policy often quite different 
from the papers on whose editorial pages they appear. 

But quite apart from such syndicated 
features, it is clear that most of the international 
news is reported to Canadian newspapers by American 
wire services or the various news syndicates ofeaucn 
papers as the New York Herald-Tribune, The New York 
Times and the Chicago Daily News. 

It is noted in this regard that in taday's 
Globe and Mail, the main headline is a story from 
Associated Press. There is another Associated 
Press story on the front page and, again, one of 
their feature articles is by Paul Hoffman from the 
New York Times Service. 

There is the same pervasive American 
influence in TV. A study done for Saturday Night 
earlier this year (Canada's TV Dilemma: The 
American Influence, by Dean Walker) showed that in 
Toronto, during prime evening viewing hours, 79 per 
cent of the total audience was usually watching 
American programmes either on American stations 
or on the C.B.C. The same article also showed that 


"a total of 54.5 per cent of the programmes carried 
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by the C.B.C.'s Ottawa station ... during peak 
hours (in the week of) May 2lst-27th were imported, 
"mainly from the United States. 

iWePacty the CBC. “even *aednags that. "it 
can never design its programme schedule until all 
three U.S. networks have completed their plans". 

On the nation's bookstalls there is the 
same overwhelming preponderance of American ideas. 
As other briefs have shown, or will show, 92 out of 
96 titles which sell 10,000 or more single copies 
per issue on the news-stands are American -- all 
written, edited and illustrated in the United States, 
the vast majority of them printed there, too. In 
fact, four out of every five magazines bought in 
Canada, whether from the news-stands or by sub- 
scription, are American. 

To counter the economic thrust by industry, 
the Government has a complex series of tariff and 
customs regulations which make it possible for 
Canadian factories to operate in the face of severe 
competition. To counter the American ideas in the 
syndicated columns of daily newspapers, there are 
many pages of local and national news written on 
the spot by Canadians and fed over a co-operative 
wire ervice through Canadian Press. 

To counter the inroads of American TV, 


the Board of Broadcast Governors has set its sights 
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on a 55 per cent Canadian content in the programming 
of all TV stations throughout the country. To 
counter the rush of periodicals, there has been 
sporadic action by a variety of governments. 

The first was a per-copy tariff imposed by 
the Bennett Government in 1931. During its operation 
the circulation of the top five U.S. magazines 
dropped 57 per cent, while the top five Canadian 
magazines increased their circulation by 418 per cent. 
The Bennett tariff was dropped by the Mackenzie King 
Government in 1936, and the circulation of the 
same five U.S. magazines increased by 55.6 per cent 
in the first year of the new freedom. 

In 1956 the St. Laurent Government imposed 
a tax on the advertising revenue of magazines which 
proclaimed themselves Canadian though actually 
American. Five of the American magazines masquerading 
as Canadian immediately withdrew from their pseudo- 
Canadian operation, and the two left, Time and 
Reader's Digest, had their ever-increasing 
advertising revenue temporarily slowed down. But in 
1958 the present Government repealed the tax, and 
not only did Time and Reader's Digest immediately 
leap ahead, but three of the five which had withdrawn 
came back into the country under the same false 
colours and four others joined them. 

To counter this massive importation of 


American ideas, Canadian magazines must strive, and 
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strive hard, for increased rImcwiat Otas Tiers ere 
two ways to achieve this: (a) by direct solicitation 
of subscriptions, either through the mails or 
through agents, or (b) through increased sales on the 
newstands. 

American magazines, and more particularly 
American magazines operating as so-called Canadian 
magazines, can add a mammoth Canadian mailing to their 
American mailings for a very small expe, cOsbs,. ine 
art work, the copy, the original set-up cost of 
plates and type has been covered by the American 
mailing. The whole operation can then be dumped 
snco Caneda av a price per recipient which no 
Canadian magazine could begin to equal. And note 

the word “dumped”. I use it in the technical trade 
sense of such materials being imported into this 
country at a price level far below their fair market 
value. (It is significant in this connection to 

note that Canada, while ignoring this dumping of 
promotional and, indeed, editorial material, edo ge 
according to the Encyclopedia Canadiana "eredited 
with the introduction of the first genuine anti- 
dumping tariff legislation in the modern world". 

I might add also that there are 80 many 
more American magazines at peak mailing times in 
January and February and other times of the year, 


that even if we were to find the money to do a 
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massive mailing for Saturday Night or Liberty, it 

would be lost under the flood of American solicitations. 
In direct soliciting Canadian publishers 

can make a better showing, and the circulation 

success of Liberty is partly attributable to its 

methods of direct personal solicitation and sales. 

In other words, Mr. Chairman, an arrangement called 

a "Youth Club" where young people go out and sell 

Liberty for a variety of reasons, mainly connected 


either with cash or with premiums. 
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As to increasing newsstand sales, this 


is but a pious hope. For the newsstands of this 
country are now almost entirely in the hands of 
two major agencies: the Curtis Distributing 
Company and Select Magazines. These two giants 
control the newsstands by dictating to Canadian 
Wholesalers the position of publications on 
dealers’ racks, now often sales checks are to be 
made, and by indicating what magazine should be 
offered in what location. 

This means that Saturday Night more 
often than not is put on the top shelf with the 
movie magazines and the comics, not what I would 
calliuits: vest Location. 

The strength of this monopoly is shown 
by two revealing incidents: 

i ie The Maclean-Hunter Company now has 

its three consumer magazines distributed 

by Curtis, since, by last year, when 

the agreement was concluded, it had be- 

come impossible for Maclean-Hunter to 
compete on equal terms through their 


own distributing service. 


2. In 1957 the second example, Consolidated 
Press circulation department was informed 

by the wholesaler in Three Rivers and 

also by the wholesaler in Chicoutimi 

that unless we were prepared to pay a 

premium for the distribution of 


Saturday Night, they would no longer 
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handle newsstand copies for us. Harpers 

and the Atlantic with a similar sale to 
Saturday Night in’both cities still 

continue to be displayed and still sell 

(as did Saturday Night formerly) about 

ten copies...But Harpers and the Atiantic 
are handled by Curtis, and the wholesalers 
are not going to risk the loss of the Curtis 
franchise by refusing to handle one or 

two of their unprofitable prestige magazines, 
In fact, if and when Liberty and Saturday 
Night join the Curtis distributing organiza- 
tion (and we may be forced into it), the 
complete control of the Canadian bookstalls 
will be in foreign publishers' and agents! 
hands. 

Such a situation makes the increase of 
circulation a prohibitively costly operation for 
Saturday Night and makes exorbitant demands on 

such a publication as Liberty which is a mass- 
selling, mass-oriented magazine. 

Despite this, through the ingenuity of 


our circulation and promotion department and through 


eareful tailoring of editorial material to the 
particular audience which each magazine sets out 

to cater to, circulation has for Liberty in the 

past five years moved upwards rapraly., and tor 
Saturday Night it has grown almost exactly commensur- 


ate with the population growth of the country. 
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The latter statement refers not just to 


five years, but the past twenty years, Mr. Chairman. 

Liberty's circulation in 1955-56 was 
450,A00, in 1958 was 550,000, and this year will 
average 590,000, and is projected over the 
6005000 mark for 1961. 

Saturday Night had an approximate circulation 
of 40,000 in 1945, and had risen to over 60,000 
in 1955 and in 1960 will be close to 76,000, a 
figure which we hope to pass early in 1961. This 
means that over the past twenty years, about one 
Canadian in 275 has consistently subscribed to that 
magazine, 

I think, Mr. Chairman, it would be fair, 
therefore, to assume that Canadians want to read 
what Consolidated Press wants to publish -- 
the fairly constant percentage of the population 
who subscribe to Saturday Night shows it: the 
enormous sale of Liberty shows it. 

Both are concerned mainly with the 
Canadian scene, as depicted or interpreted by 
Canadian writers. Mr. Frank Rasky, the editor 
of Liberty, has had article series about Canadian 
rogues, about Canadian disasters and modern Canadian 
rolitical figures. 
ee to, Me popularity of these has 
been shown by the publication in book form in 
the book Canadian Rogues. Another book will be 


out next year dealing with digasters. Mr. Rasky 
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already has planned a third book on the Canadian 
west. 

There are controversial articles about 
Canadian morals and manners, about Canadian customs 
and about Canadian history. There have been series 
about Canadian cities and Canadian sports figures. 

I have with me, Mr. Chairman, a whole 
collectinn of summaries of what is to be published. 
Each of these is a summary of what is to be in the 
next issue of Liberty and they extend back over a 
period of three years .."L would be giad to leave them 
with you if you wish to have them. 

In Saturday Night, the emphasis is on differ- 
ent things, though the articles are still by Canadian 
writers about Canadian affairs, conceived in the 
same crusading spirit as were the original 
editorials by Edmund W. Sheppard who founded 
Saturday Night and published its first issue on 
December 3rd, 1887. 

Just as a piece of social history, I might 
add he couldn't see the first issue come from the 
press because he was fighting a libel suit in 
Montreal after calling some unit cowardly in the 
Western Rebellion. “in*that issue, which is on my 
desk always, Sheppard set out the aims of the 
magazines: 

"It is the intention of the publishers to 


make the editorial columns of Saturday Night 


the most piquant and entertaining of 
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any Canadian paper. It will have its 
remarks to make about politics and 
politicians and will point out the follies 
and foibles of those who assume so much 
and @o so little. To be good-natured 

will be the chief aim of this journal, 

now and then perhaps pointing out or 
smiling at the weaknesses which mark 

the human race, but avoiding always 
anything that is scurrilous or improper. 
If our aims are high, it will be found 
that our efforts will be great, and we are 


confident it will prove welcome.’ 


Sheppard sold Saturday Night in 1906 to 
Tneodore Gagnier, who, in 1909, brought the Charles 
Frederick Paul as editor. He waged relentless 

war against land speculators in the West and 
exposed the crooked financial schemes of many 

2 promoter in Toronto. Dozens of suits were 
launched against Paul and the magazine, but of 
these only one ever got to court, and Saturday 
Night emerged victorious from that. 

In 1914, Saturday Night moved to its pre- 
sent address on Richmond Street, and in 1922 a hold- 
ing company, Consolidated Press Ltd., was formed 
by Gognier who died later that year, whereupon 
Miss M.R. Sutton, formerly secretary-treasurer, 


became president. 
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In 1926 Hector Charlesworth became editor, 
and such well-known journalists as J.V. McAree, 
W.A. Deacon and Wellington Jeffers were on the 
staff. In 1932 Charlesworth became chairman of 
what is new the CBC and B.K. Sandwell became 
editor, a post he held for twenty years. 

In 1952, Consolidated Press was bought 
by Jack Kent Cooke, its present owner. 

As well as Saturday Night, Consolidated Press 
also ewned Canadian Home Journal, Farmer's Magazine 
and a greup of business papers, but the» strainvsof pro- 
viding high quality journalism in the face ‘olmincreas= 
ing and unfair competition from foreign publications 
was taking its toll. On Saturday Night alone the 
less during the first year of Cooke's ownership 
was $185,000. From 1953 to 1957 the loss in 
Consolidated Press's publishing operations was 
$1,660,742. 

I have with me, Mr. Chairman, sets of 
figures of which I have 15 copies, which show the 
financial statements for the Canadian Home Journal 
for the full five years previous to suspension. 

During that time the loss totalled $643,340. Full 
details are given here with costs and expenses 

as a percentage of total revenues. tm 29535 
costs and expenses are 103.2 per cent of total 
revenue; in 1954 109.3 per cent; in 1955 lle.3 


per cent;. in 1956 110.0 per cent and in 1957 
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112.4 per cent. It came to an end in 1958. 

L widl.file.these with, the Commission. 
The paper for publication cost $1,768,133 and 
the printing cost us $2,616,065. We mention 
these figures now to show the loss to Canada when 
this magazine folded. 

On Saturday Night for the five year period 
from 1955 to 1959 the total revenues were $1,540,636 
and net loss, $705,679. Again we have the costs 
of paper for printing and editorial costs, and 
the fact that in 1956 the costs and expenses as 
a percentage of total revenue were 200 per cent. 

In other words he spent twice what he got from the 
magazine in 1957. 

I also have a statement here for the 
five year period: from 1955 .tal959 for Saturday 
Night and Liberty together, which show in that 
period a net loss of $349,259 because has made a 


modest profit in the period that Mr.Cooke has-owned 


Lwill fileithis with the Commission. 
In 1958 as a result of some of the figures I 
have just been talking about all the publications 
with the exception of Saturday Night and Liberty 
either discontinued or merged with other publications. 
Since then, Saturday Night, like almost every 
other Canadian magazine, has continued to be sub- 


Sidized by its owner, and Liberty as I said has 
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made a very modest profit. 

Now, Mr. Chairman, if Saturday Night and 
Liberty are providing what their readers want, if 
they are able to hold on to and increase their cir- 
culations, why should they lose money? The answer is 
simple: their costs of production are not covered 
by their advertising revenue. This is not because 
the costs are too high. let. that be) made clear, 

Both Mr. Rasky and myself are by now adept at 
cutting costs. Our promotion is economical and 
selective. 

Much of the advertising I do, promotional 
advertising for Saturday Night is in professional 
magazines which have high readership with low costs. 
I am firmly of the opinion, for example, that the 
Ontario Secondary School Teachers Federation Bulletin 
is read from cover to cover which may not be true 
of periodicals in which advertising would cost much 
more money. 

Murray Printing and Gravure who originally 
bid for our printing after the Saturday Night press 
was disposed of in 1958. 

Our rates to contributors are low, and I 
want to say this, Mr. Chairman, they are not penur- 
ious. The average percentage of our editorial cost 
expressed in terms of total cost is between 12 and 


13 per cent. Our rates are only low in comparison with 
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what Canadian writers can ::earn on the American 
market where a single article can be bought for 
up to $2500 for a free lancer, and more Le 

the man has a name in some other ficld. 

Although the rates are low in comparison 
with other magazines there is no shortage of 
material offered to us. Journalists, politicians, 
businessmen and teachers constantly send in 
ideas and are open to suggestinn about style 
and treatment. I might say more people have 
ideas than have the ability to express them. 

The staff, though small, is dedicated. It 
has to be,for there are only six people on the 
staff of Saturday Night who, between them, write 
almost one-third of every issue and edit and 
rewrite the other two-thirds. On Liberty there 
are five permanent members of the staff, but 
of course, it is only out every month.’ Weare 
out every two weeks. We do, of course, have a 
strong panel of contributing editors, but the 
mast-head on the American magazines make us 
wonder, perhaps somewhat ruefully, about relative 
efficiency and productivity, as between Canadian 
and American journals. 

This concentration of effort, however, does 
make for an integrated, sharply focussed magazine 


and does keep it ecnnsistent in tone and purpose. 
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" . < read every shed of copy that comes 
into the Saturday Night and proof read it too. 
fortunately I want to do it but it is because 
there is not anyone else to do it. 

Where the lack of revenue pinches is in 
the advertising department. Here we have, again, 
far fewer men than Time and Reader's Digest have 
in Canada. With their editorial costs covered by the 
American operation, they can afford these much 
larger staffs with much larger P.R. and promotion 
budgets. 

Our advertising men are) dedicated, 'too. 
But dedication cannot help them to see ¢lients 
after five, whereas editors can read manuscripts 
and produce them all night if they wish to. 

The coverage of prospects will thus be less. And, 
in any case, operating mainly) in Canada, with 

one representative in New York, one in Chicago 
and one in California, is not enough for a 
Canadian magazine. Many of the companies which 
are obvious prospects for advertisers in Saturday 
Night or Liberty are wholly-owned subsidiaries of 
American corporations. Their advertising 
program is thus mapped out in the United States, 
or, if created here, must be finally approved in 
United States. On. one of 


our accounts. tne executive decision is made in 
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New York, the advertising agency operates from 
Philadelphia, and this is a Canadian company with 
headquarters allegedly in Toronto. These ad- 
vertising programmes are mapped out in the United 
States or, if created here, must be finally 
approved in the United States. It is clear what 
an advantage this gives to American magazines 
soliciting Canadian corporate advertising. 
Furthermore, there is an increasing 
number of American-owned Canadian subsidiaries 
which are handling their advertising through an 
American agency which sets up a Canadian branch 
office to service the accounts. It is only natural 
that they would know American media better than the 
Canadian. T am not suggesting that my advertising 
man cannot convince them after they have been 
here for some time, but when they come they do 
have to have a complete and persuasive job..done on 
them. 
It is true also that very often a Canadian 
branch office is started by key personnel taken 
from the Canadian agency which probably previously 
servicedti® account. 
Thus, Canadian magazines in seeking ad- 
vertising, are running into an interlocking group 
of frustrations due precisely to that economic 


colonialism which they argue against so strongly. 
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Unless some recommendations are arrived at 


by this Commission which the Government will implement 
without delay, the last few Canadian magazines will 
disappear. They cannot go on forever being paid 

for out of private and patriotic pockets. 

The loss will not only be severe, it will 
be total. For if Saturday Night, Liberty, Maclean's, 
Canadian Homes and Chatelaine -- the last five 
national magazines now left -- disappear, there will 
be no forum for Canadian national opinion. For 
Canadian Letters to the Editor do not appear in 
the Canadian edition of Time; Canadian articles 
rarely appear in the Canadian Reader's Digest; and 
the number of Canadian writers who are supported 
by both could be counted on the fingers of one 
hand. Yet, they it is who are taking the ad- 
vertising revenue which alone can support Canadian 
magazines. Without that revenue, decently and 
fairly competed for, Canadian magazines will die. 
And so, gentlemen, will Canada. 

MR. PITFIELD: Mr. Chairman, I would like 
to file a copy of Saturday Night dated July 23, 
1960, as Exhibit 0-24-60, a memorandum from Mr. 

Tom Alderman to Mr. Jack Kent Cooke, dated October 
28, 1960, previewing Liberty magazine, as 
Exhibit 0-28-60; statements for the financial 


operations of Saturday Night and Liberty magazine 
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during the five-year period 1955 to 1959, as 
Exhibit 0-25-60; the same for Canadian Home 
Journal as Exhibit 0-26-50 and for Saturday Night 
alone as Exhibit 0-27-60. 


cen Hil NOmLOecl=-60%. Copy.ot Gatumday Night, 
July 23, 1960. 


sseEXHIBIT NO, 0-25-60: Financial statements for 
Saturday Night and Liberty, 


-~--~EXHIBIT NO, 0-26-60: Financial statement for 
Canadian Home Journal. 


~-/=-EXHIBIT NO, 0-27-50: Financial statement for 
Saturday night. 


---EXHIBIT NO. 0-28-60: Memorandum from Mr. 
Alderman to Mr. Cooke. 


-~--Recess. 


COMMISSIONER BEAUBIEN: I would like 
to ask this question. Does Consolidated Press have 
special racks in some of the supermarkets for 
the distribution of their publications? 

MR. EDINBOROUGH: I believe it has some 
for Liberty but not for Saturday Night. 

COMMISSIONER BEAUBIEN: What percentage 
of Liberty's publication is by subscription and 
what is by newstand sales? 

MR. EDINBOROUGH: I have some figures 
here which I can give to you from our Statement, 
subject to audit, Subscriptions, 438,069; boys! 
sale -- which I mentioned in my brief -- 41,656; 


newstand sale, 110,838. The total ~ that period 
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was 590,563, subject to audit. So the percentage 
looks to be approximately 20 per cent newstand 
sale. 

COMMISSIONER BEAUBIEN: Does the circulation 
revenue for Liberty cover selling cost? 

MR. EDINBOROUGH: In the five-year period, 
1955 to 1959 it is shown from the submission which I 
have already entered with the Commission, that the 
eirculation revenues of Saturday Night and Liberty -- 
I have not a separate figure -- were $1,175,993. 
The circulation expense was $1,635,385. Therefore, 
the answer to your question is, No, sir, by half 
a million dollars on the combined operation. 
This is a combined operation; the Circulation 
Department is the same for both magazines. 

COMMISSIONER BEAUBIEN: To what do you 
attribute the success of the American magazines in 
Canada competing with Consolidated Press Publications? 
Are they more attractive to the Canadian public? 

MR. EDINBOROUGH: They are more attractive 
to, any public. They have much more money to 
spend on dolling up -- I do not really mean it in 
that pejorative sense -- but they do have more 
revenue to spend on art work, typographical design 
and so on. For example, Saturday Night I am aware 
at the present moment has what two or three members 
of my staff call "a visual problem", but this is 


a very expensive one to solve. We do not have the 
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money to do that; they have. 
COMMISSIONER JOHNSTON: You gave Mr. 
Beaubien figures of newstand and subscription sales 
of Liberty. May we have the same figures for 
Saturday Night. 
MR. EDINBOROUGH: For the same period, for 
Saturday Night individual subscriptions were 
72,244, Sincle copy sales through retail outlets 
were 3,743. I might add that I have here comparative 
figures for the last three years of Saturday 
Night. Our newstand sale has declined from the 
4,373 average in the first seven issues of 1958. 
It increased a little in 1959 to 4,594. It decreased 
in 1960 to 3,795. 
IT might say, Mr. Commissioner, that it is 
a difficult problem to attract newstand sales with. 
my particular kind of publication. We depend 
mainly on subscription circulations. However, we 
are also of the opinion, which we must hold, that 
if enough people pick up 2 copy at a newstand they 
will like it and subscribe to it. Therefore we 
enclose a coupon in every issue so that in the 
event they want to do this it will be easier for 
them. Just how one makes a publication like this 
visible on the newsstands, when it has such a small 
sale is the trouble. With total sales of less 
than 4,000 -- newstand sales -- it is of no interest 


to retailers. When I stay in a hotel I personally 
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look for it and put it on the bottom rack, but I 
am sure it gets put back when 1 leave. 

COMMISSIONER JOHNSTON: I know a poet who 
always asks for his pooks. Following Mr. Beaubien's 
questions, what [I would like you to do Sor my 
interest and for the record is to describe yourself 
in a little more detail than we have it. What is 
your position? You are Editor of Saturday Night? 

MR. EDINBOROUGH: I am the Editor of 
Saturday Night. 

COMMISSIONER JOHNSTON: You mentioned 
"my advertising staff’. Are you in charge of the 
advertising staff also? 

MR. EDINBOROUGH: I am glad my advertising 
manager is not here when you say SHS We walk 
around one another a good deal. I would put it 
this way. I think Saturday Night has always been 
a personal magazine. When I took over immediately 
I was introduced to anyone as Editor, they always 
remembered B. K. Sandwell very well and other people 
have mentioned earlier editors. Saturday Night 
4s therefore to be the magazine which the Editor 
makes it. Because we have a small and select 
audience it is very obvious that the advertising 
manager must be able to interpret exactly what 
we are trying to do and exactly what audience the 


editorial department is trying to cultivate. Since 
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2 
4 3 he is an advertising man not an editorial man, 
4 we often make a presentation together to an agency -r 
5 only to the president of an agency in my case -- 
6 and to some of the larger advertisers. I take 
7 abeut half an hour to say what are the policies 
8 of the magazine, to give the person concerned some 
9 preview of what is going to happen over six months 
10 of publishing and then I leave and let Shepperd, 
il my advertising director, take over. Iveonsider 
12 this is my magazine, particularly when Mr. Cooke 
13 gives me complete freedom to edit it; he reads it 
14 when it is published. 
15 COMMISSIONER JOHNSTON: You mentioned 
16 the lack of visibility on the newsstands. Is that 
7 your own problem? In your brief itself you mentioned 
18 the problems of distribution to the agencies. 
19 Perhaps we should have asked Mr. Chalmers about 
20 this yesterday. You mention here that they had a 
a1 distribution agency and abolished i? .last, year: 
99 Do you know anything about that? Wasiit bastuyear 


or the year before? 


MR. EDINBOROUGH: It was 1959 as far as 


my information goes. 


COMMISSIONER JOHNSTON: I think here you 
say they found it impossible to carry on. Were 


they losing money? 


MR. EDINBOROUGH: This is an invidious 
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position -- pretending Mr. Chalmers and his staff 
are not here while answering this question. The 
information I have is that in order to compete 

with very large circulation magazines with which 
Maclean's does compete, he needed to have the people 
on his> side. More than that I do not know. The 
financial arrangements -- well, Sir, I am an 

editor. 

COMMISSIONER JOHNSTON: Mr. Chalmers will 
be back with us later and perhaps he can give us 
the information then. Is Mr. Cooke living in 
Canada now? 

MR, EDINBOROUGH: He is in Toronto 
today to the best of my knowledge. I want to make 
it very clear that whether Mr. Cooke is an 
American or a Canadian citizen does not matter to 
me a hoot. He has put $1,660,000 in the magazines 
which I think have added to the life of Canada. 

He is now going to the United States. He is in the 
process of taking up American citizenship because 
he is a man-of great ambition and expects to do 
things there that he cannot do without being an 
American citizen in the radio field. He is still 
going to own Saturday Night and, Laperty. «edihave 

a contract for the next two years negotiated 

a month ago. If he is prepared to put up money 

for me to edit a magazine which is Canadian, edited 


by me for Canada, and to pay the bills I am happy. 
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COMMISSIONER JOHNSTON: I would personally 
regret very much if Saturday Night went out. It 
was one of the first oublications I remember reading. 
You have confidence that the policies of your friend 
will bring him the correct answers, if you have the 
money to do it? 

MR. EDINBOROUGH: Yes sir. I can say this, 
that since I took over in October, 1958, the revenue 
has shown a consistent increase. The losses to 
Saturday Night this year shrough cutting costs and 
through getting more attention from the advertisers, 
have been for some time even lower than they have 
ever been since Mr. Cooke owned the paper, and there- 
fore in the past two years, against the trend of the 
magazine industry, in Saturday Night we have increased 
our revenue although we have lost slightly in 
circulation. 

COMMISSIONER JOHNSTON: Your brief is very 
clear, and I congratulate you on Lo There was 
one place that I wish you would explain a Det; 
and this is on page 5, paragraph 15, where you say: 

Tt igs significant in this connection 

to note that Canada, while ignoring this 

dumping of promotional and, indeed, editorial 
material, is, according to the Encyclopedia 

Canadiana ‘credited with the introduction 

of the first genuine anti-duppng tariff 


legislation in the modern world. !" 
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‘.' Could you explain that a litle rurcners; 
when did this thing come in, this anti-dumping 
legislation? 

MR. EDINBOROUGH: No I can't, because I 
find tariff regulations are very confusing even to 
those peoovle whose business 4% is. However, I have 
read, because of my 4nterest in this particular 
Commission, of course, I have read the article on 
tariff in the Encyclopedia Canadiana, and it would 
seem to me that Canada is always in the position of 
being faced with tremendous and highly organized 
sales forces and manufacturing countries both from 
the South, the United States and earlier from 
England, that when this original anti-dumping thing 
came in, that would be the time when Canada was 
desperately striving to get the industry going, 
and in order to defeat that, unscrupulous people 
would try to dump. Tt seems to me that we are 
geographically so situated that dumping is to a 
ruthless operator a reasonable inethod of getting a 
market into Canada. 

There has, I think, if memory serves me 
properly, been some resumption of this, I think, in 
about 1955 or 1956; there was some question about 
the dumping of nylon fibre, which was very quickly 
stepped om ae *a’ result’ or this anti-dumping 
legislation. The details are not clear in my 


mind, because: no tariff detail, I think, is clear 
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except to the people who deal with it constantly. 

Now, if I could do one other thing. In 
she current issue of Saturday Night we have an 
article about tariff in which a company that rorice 
operated in Canada is now out of business because of 
the method by which the tariff was computed on 
imports into Canada on pharmaceuticals, and as a 
sort of antithesis to this, we quoted the experience 
of the Diversey Company of Canada, a Chicago firm 
with a wholly-owned subsidiary in Canada, where, 
having got an agreement from the Customs Bureau 
sn the United States that they would be charged a 
price which was agreed on after 16 months added 
capacity, and started to produce this material 
ana send it to Chicago to the parent company, and 
the price was arbitrarily changed and made retro- 
active for 16 months, and it seems to me in what 
Pithow of tarare legislation that we are inclined to 
let things go, and certainly the United States is 
very concerned with keeping things out. 

COMMISSIONER JOHNSTON: That is a very 
clear explanation of something you say you don't 
understand. I believe that Sir John A. MacDonald 
used to say he wasn't going to allow Canada to be a 
slaughter market for the United States. 

Now, in that connection, what would you 


say is the remedy for this situation. 
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MR. EDINBOROUGH: 


I hope that I will be 
coming before the Commission again towards the end, 


and that I will be able to suggest a remedy. 
COMMISSIONER JOHNSTON: Now, there is just 
one place at the end where you indulge in some 
editorializing, and despite the fact I hope the 


magazine will continue, I would think that Canada 
is more likely to continue than the Canadian 
magazines. It seems to me that from what little 
history I know we have always been on the verge 


of becoming completely American, but somehow or 


other we have always avoided it, and I suggest that 
we will again. 


MR, EDINBOROUGH: 


Well, sir, you said 
I was editorializing: we are each permitted our own 
opinion. 


I would think that in paragraph (2) of 
my brief there are figures which cannot be 
paralleled at any other time in Canada's history. 
COMMISSIONER JOHNSTON: I know there is a 
problem, but I think that the answer will be 
supplied by the Commission with optimnisim. 


MR. EDINBOROUGH: 
it together. 


I hope that we supply 
COMMISSIONER JOHNSTON: 


All through your 
brief you say “American magazines" and I have been 


fighting that phrase in Canada all 


my ates: “SE 
wonder why you don't occasionally there call them 
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nited States magaines”. 

MR. EDINBOROUGH: Because, shiv eak Was 
reading the brief and 4t is a very awkward word 
saying "United States magazines". 

COMMISSIONER JOHNSTON: Thank you. 

THE CHAIRMAN: Mr. Edinborough, I think 
tn the thirties -- I may be wrong -~ you changed 
she format of Saturday Night, din eeyou? 

MR. EDINBOROUGH: Yes. 

THE CHAIRMAN: Under Mr. Sandwell's 
editorship? 

MR. EDINBOROUGH: IT have here a list of 
what happened, and I was talking to your research 

man, Mr. Horwith, yesterday, and T will prepare 

a secondary memorandum for your research department 
for the member's use on the fact that on September 1, 
49405 iunder Urx Sandwell's editorship it went down 
from a very large size to newspaper SZe5 On 
October 11, 1949, it went down to standard marazine 
size, and then on May Il, 1954, it went down to 

its present size. Now, the estimated cost savings 

of these changes -- why they were done -- I am 

still finding out sboutadt.toTheres ate about 500 
pages of deliberations by the then owners Ol 

Saturday Night, only one-third of which is edited. 

IT am at the present moment playing a kind of detective 


game; J am supplying a supplementary one. 
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THE CHAIRMAN: Will you find out at the 
same time and let us know what is the effect of these 
changes, if any, on your circulation and your 
earnings. 

MR, EDINBOROUGH: Yes, I will do that. 

THE CHAIRMAN: Now, Saturday Night I would 
regard as what we call a quality magazine. Do you 
think that its circulation and its present position 
4s much different relatively from the position of 
quality magazines in Great Britain and in the 
United States? For example, let us take the Atlantic 
and Harper's; you will not object to comparing 
Saturday Night with them, I hope? 

MR. EDINBOROUGH: No Sir. 

THE CHAIRMAN: I haven't got the figures 
on circulation here, but let us suppose that 
Atlantic has a million -- and I think 1 am pretty 
generous in saying it has a million circulation -- 
on a per capita basis that circulation into the 
United States is no better than yours in Canada, 
and then we will take Harper's, and I would be very 
doubtful if it is a million; I know phavoAtlanvic 
hasn't got a million -- and there again you have 
the position of a quality magazine like Harper's 
in the United States, and apparently not labouring 
under the handicaps which you have been speaking 


of with Saturday Night, their per capita eirculation 
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in the United States is no greater than yours, ni 
think it is less, and then I can recall -- and you 
must recall also -- that in my time a great magazine 
like Century disappeared; an excellent magazine. 

The Independent disappeared and it was a fine 
magazine, too. The North American Review disappeared, 
and those are all quality magazines. So, if you 

look at other periodicals in the United States 
dealing with books, science, philosophy, religion 

and politics, their circulations are very small. 

You all remember the New Repubisie 71 
remember when Herbert Crawley started i10e “Lt Meven 
paid its way and it had all the best writers in the 
United States on it. Or, take the old Fost in 
New York; there were good writers there and it 
is dieing on its feet. OP Stake aorery intellectual 
magazine like the Commonweal; it has never been able 
to pay its way. 

What I am trying to point out LO LyOuuEs 
that all in all, looking at the circulation of 
Saturday Night and looking at your earnings, do 
you think you really are being affected by much 
else than the fact that you are a quality magazine? 
What is the competition? Surely the Saturday 
Evening Post doesn't compete with you, nor some 
of this medical trash which you found at our 
expense, and this couldn't conceivably compete 


with you. What is the answer to that, because it 
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is important to us. 

MR. EDINBOROUGH: It is a long one, Mr. 
Chairman. 

THE CHAIRMAN: Go ahead. 

MR. EDINBOROUGH: The first thing is 
this: Saturday Night is not dieing on its feet, 
in fact, it is up off its feet and lI hope is walking, 
if not running now. That is the *firsv thing. 

The second thing is when people in the 
United States or in England ask me what my magazine 
is you can't with a magazine tell them thav 16 is 
an amalgamation of the New Yorker, of the Reporter, 
maybe a bit of Barron's and some of the Economist. 
The very fact that I have to amalgamate two or 
three magazines proves that Saturday Night is not, 
in fact, the same as Harper's; it doesn't 
stand in the same relationship to the Cana¢ctan 
scene as those magazines which you have mentioned, 
Canada by its very small population cannot, I submit, 
support the same number of specialized magazines 
which is supported in the United Bvoves«) LOU 
mentioned some which have collapsed and others 
which have been fine. For example, the Reporter -- 

THE CHAIRMAN: Are you telling me that the 
Reporter is paying its way? 

MR. EDINBOROUGH: I have no idea. 

THE CHAIRMAN: T think 1b Ls..e well 


accepted fact that it is not, and if you know anything 
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about advertising rates, you can measure their 
advertising and you will realize they are not paying 
their way. I think there has been a very unfortunate 
merge there. There is no use fooling ourselves about 
these things. If you are for the Reporter, Ac a8 
all right, but the Reporter is not paying its way. 
I think that the New Yorker is unique; it is a good 
comparison, but not the Reporter. If ‘you, are 
trying to get out the Reporter in Canada, I think 
I will end up by hearing that Mr. Edinborough is in 
the poorhouse. 

MR. EDINBOROUGH: I didn't say it was; 
I said that my magazine was an amalgamation of those 
shree. The Reporter may well be losing money; it 
has competition with four others, Time, Newsweek, 
U.S. News and World Report and other magazines to 
contend with in the United States all competing for 
the same revenue, and in the United States any 
revenue from the Reporter is being taken out, and 
also 43 per cent of the revenue which T can hope to 
compete for in this country is going to American 
magazines, and I think that that makes any direct 
comparison ridiculous. 

That is the first thing T have to say. Th 
second is this; that Saturday Night is a magazine 
of ideas, it is a magazine which deals with a broad 
swath of ideas in 4ts insurance and tax section, 
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the financial houses. In Mary Lowry Ross I am 
convinced we have as good a writer as ever wrote 
for the New Yorker and in the movie and TV reviews 
and the book reviews, which she writes, we are the 
equivalent of the New Yorker. Also, we take 
international affairs from a Canadian viewpoint 
and we take economics and politics in Canada. 
I suggest that this curious amalgam means that 
we have a broad basis and a particular situation 
in the Canadian scene which no magazine in any other 
country has, so therefore I find the comparison 
with for example, the Spectator not the same. 

THE CHAIRMAN: The Spectator? 

MR. EDINBOROUGH: The Spectator in 
England or the New Statesman and Nation. Now, 
the whole basis of Saturday Night is that it 
should not become narrowed significantly, but I 
think it is a fact that these other magazines have. 
Now, I also admit that quality in the end is what 
will tell, and I think that we can increase our 
quality or raise our quality and I think in time 
we shall have no difficulty, but we shall have some 
difficulty in staying alive. What we are working 
against in this -- and remember that Liberty is also 
a part of it -- what we are working against is 
this competition between other magazines which is 
happening in the United States all the time; they 


have no extra territorial competition as we do, nor 
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does any magazine in the United States have its 
editorials dumped in from another country before 

it solicits a single page of advertising. That is 
a situation unique to this country, just as Saturday 
Night is unique to this country. 

THE CHAIRMAN: Do you feel that if Time 
and Reader's Digest and Week-end were getting a 
little less of the advertising, that Saturday Night 
would get more? 

MR. EDINBOROUGH: Yes. 

THE CHAIRMAN: If Time disappeared or 
Reader's Digest disappeared, would these same 
advertisers be using a quality magazine like 
Saturday Night? 

MR. EDINBOROUGH: Well, page for page 

the advertising in Saturday Night and Time -- the 
comparison you suggest -- there are many of these 
same advertisers and in Time there are many more 

of the same kind of advertisers. For example, 
corporate advertising, the public image of a cor- 
poration; we have many accounts of this nature, and 
Time has many more. The institutional distillery 
advertising and brand name advertising, this is 
shared between the two magazines, and all we are 
saying is we are constantly competing on this 
corporate advertising, and it is quality advertising 


with quality materials. 
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For example, we advertise and at the 
present time have contracts for expensive clothes, 
not inexpensive. We are not a consumer magazine 
in the sense, let us say, that Liberty is a consumer 
magazine, and of the 76,000 people whom we have 
surveys on over the past 10 years, they range from 
30 to 4O per cent graduates and 30 to 40 per cent 
in a very high economic bracket. We appeal to the 
management, to the professional, literary and 
intelligent Canadians, and I can't think of a single 
company in this country who wouldn't prefer to get 
their message through to them than to any other 
group. That is the way we base our competition 


against Time. 
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THE CHAIRMAN: “‘o you get much of the 
same kind of advertising? You would get high 
cost whiskey. The intelligentsia, . apparently, 
are not above drinking whiskey? 

MR. EDINBOROUGH: In this they show 
their intelligence, perhaps. I would say this, 
that we get in Saturday Night, occasicnally, 
the same kind of advertising. For example, we 
give car announcements. But, in our magazine they 
will be the Buick or Oldsmobile. In Liberty, 
they are the Chevrolet and Pontiac. We do not 
overlap in any other field that I know of. 

They advertise lower cost whiskey; we advertise 
higher cost whiskey. They are two entirely different 
operations, as far as advertising is concerned, 
because a person who is going to pay Liberty 

reaches over 600,000 people and he is looking for 

a particular market & a particular cost and in 
Saturday Night, with 76,000 people, he is looking 
again for a different audience completely. 

THE CHAIRMAN: In your Paragraph 2, 
you say: "Nearly 100 per cent of our automotive 
industry, 90 per cent of our rubber industry, 

75 per cent of our oil and natural gas industry, 
66 per cent of our mining industry and 50 per 
cent of our metal making industry is owned in, 
or, controlled from,the United States." This 


is, and I think quite properly so, a matter for 
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lamentation. Well, if Mr. Jack Kent Cooke moves 
to the United states and becomes an American citizen, 
where then will abide tne ownership of Liberty . 
and Saturday Night, and will he not then be contri- 
buting to the evil you have pointed here? 

MR. EDINBOROUGH: No; because what 
Mr. Cooke will be doing, if he moves to the 
United States and makes more money than he is 
now making --"he,; presumably, will or, conceivably, 
may be persuaded to spend more money on Saturday 
Night and Liberty than he has even so far. As 
I said, Saturday Night is edited entirely by 
me. Ali’the” statr are Canadian. “Al? Yits*thigicing 
is Canadian. Mr. Cooke, even now when he lives 
in Canada, reads it when it is published. I 
think I must be one of the few editors who have 
frécdom” of “this=kinds "in this country and I cannot 
See how in any sense he could be said to be adding 
to this lamentable situation, if he still owns 
Saturday Night and it is a Canadian run, Canadian 
operated magazine, operating on Canaian ideals. 
I do not see that it does, any more than it is 
reprehensible that Mr. Roy Thomson should live 
in Scotland and control a whole chain of newspapers 
here. I do not’ see that’ it is any differert 
for a British citizen . with American citizenship. 

THE CHAIRMAN: You do not? 


MR. EDINBOROUGH: In this regard, no. 
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English capital and American capital... 


THE CHAIRMAN: That would be a matter 


of opinion. 


MR. EDINBOROUGH: We are talking, Mr. 


Chairman, about capital, English capital and 


American capital. 


THE CHAIRMAN: We are talking about 


foreign control. We have not yet regarded the 


British as foreigners. 


COMMISSIONER JOHNSTON: Mr. Edinboreugh, 


there are one or two points that I was wondering 


During the course of this discussion, 


is now in the third day, we have not been 


told anything about the moving to Montreal of the 
official publications offices of the various 
magazines, because of what? The liquor laws -- 


liquor advertising laws? 


MR. EDINBOROUGH: We publish in Toronto, 


Pir Ss Sr annsuon. 


COMMISSIONER JOHNSTON: But, have you 


always been published in Toronto? 


MR. EDINBOROUGH: No. We just became 


published in Toronto now for the same reason 


that everyone else changes their publication. 


COMMISSIONER JOHNSTON: So far as 


the magazines in the English language are 
concerned, "Toronto 2s the publishing centre. 


The Ontario liquor laws did not permit liquor 
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advertising until very recently. Is that correct? 

MR. EDINBOROUGH: I believe that to 
be so. But, still, what we did was not illegal. 

COMMISSIONER JOHNSTON: No. 

MR. EDINBOROUGH: It was just a matter 
of expediency to keep in business. 

COMMISSIONER JOHNSTON: I have one other 
question. Was Saturday Night prosperous in years 
gone by or was it held up by its printing department? 

MR. EDINBOROUGH: Now, the figures 
which I have go back, naturally, to the ownership! 
of Mr. Cooke, the present owner. In that time, 
if has.not. made. a profit, T.think. going by 
the deliberations of the people who were trying 
to get it out of a mess in 1949. So, I presume 
that it has been in its present state gince about 
1944 or 1945. It was prosperous in the 1930's, 
Ft_.has not.been. prosperous for. 15 years. It has 
had to be subsidized and subsidized heavily. I 
think you will note that date is exactly the date 
when Time started a Canadian edition. 

COMMISSIONER JOHNSTON: You think Time 
did more harm to Saturday Night than anything else? 

MR. EDINBOROUGH: Yes. We compete for 
the same advertising. And as I have shown in 
the brief, they can blanket a market so much 


more eaSily than we can, because they have this 
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added built-in factor of no editorial costs, or 
very few editorial costs. 

THE CHAIRMAN: Does not Weekend get 
a great deal of the advertising you get also, 
of the same quality? 

MR. EDINBOROUGH: From Saturday Night, 
NONS Tawa ls 

THE CHAIRMAN: None? 

MR. EDINBOROUGH: No. 

COMMISS TONER JOHNSTON: Do you know 
if the printing department of Saturday Night, 
the Consolidated Press, a high quality establishment, 
producing annual reports and other brochures 
of quality -- was it profitable and, if So, 
why did Mr. Cooke sell it? 

MR. EDINBOROUGH: I think it was profitable 
provided we owned all the other magazines which 
were published ont, to keep it going, because 
when he disposed of five trade books, a large 
consumer magazine and Farmers! and Canadian Home 
Journal, with the disposal of these, it made 
it impossible to run, except as a job printing 
plant, which would mean a great deal of new 
organization, and he preferred then to sell. 

It would be profitable so long as we owned 
the stable of magazines, but once that whole 
printing operation is subtracted, then, of 


course, the ragon de'tre of the press is gone. 
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THE CHAIRMAN: 
has escaped? 


And the captive customer 
MR. EDINBOROUGH: 


Yes. 
THE CHAIRMAN: 


Thank you, Mr. Edinborough. 
We will recess now until 2 o'clock, 


---Luncheon Adjournment until 2 P.M. 
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---Upon resuming at 2.00 p.m. 


THE CHAIRMAN:. Mr. Laybourne, will you 
identify yourself and we shall proceed. 

MR. LAYBOURNE: My name is Lawrence E. 
Laybourne, Toronto, Managing Director of Time 
International of Canada Limited. T am accompanied 
here, Mr. Chairman, by three associates. I would 
like to identify them if I may. Mr. Edgar Baker, 
Vice-President of Time International of Canada, 
Vice-President of Time Incorporated in charge of the 
international publishing activity of Time 
Incorporated; Mr. Bradley Gundy, of Toronto 
Advertising, Manager of Time International and 
Mr. DeWolfe MacKay, Q@.C., counsel for Time Inter- 
national. 

Mr. Chairman, I have no alditional sub- 
mission or summary of our brief. With your 
permission I would like to read our brief into the 


record. 


s 


SUBMISSION OF 
TIME INTERNATIONAL OF CANADA LIMITED 
APPEARANCES: 
Lawrence E. Laybourne 
Edgar Baker 
Bradley Gundy 


De Wolfe MacKay, @.C. 


© 2S aed — a «Yo 7. oe ‘aia 
Shane 29. Lengitentedah eate Yo 


ert 20 oatetie, a4 detewontnnnt eiult te theptesrd 
oni 19 Witwhies sqiiatting Reootisaroant 
otAONOT to. WhAW; vefhex .sM. ieteroqroont | 
ok fangt veotetgl ame: te: tegeneM (ania tvkerba | 
~F99) at omit. an Isannen.. ee e CAloaM. Stloved.! . ay’ 


. fenolsan- 


“ane Tecols( oe. og sugd I, emiesne a 


“MOY TOL — , Po Legt ue: To: yrsanue.so soteetm. 


eft.. ovat To U AMO. B8o%. OF ODL blaow, Lenoteatoreg 


oe 


.Dtonet 


Ree ee “or sraaan ers ik ope: : bah char ee ee 
PER Re Rae sO a od POMS E te TER ORES eee tue Reker eee NS : * a) 
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SUBMISSTON OF? TIME INTERNATIONAL OF CANADA LTD. 


INTRODUCTION 


bi The Commission in its terms of reference is 
charged: 

(a) to inquire into and report upon the 
recent and present positon of and prospects for 
Canadian magazines and other periodicals with 
special but not exclusive consideration being 
given to problems arising from competition with 
Similar publications which are largely or entirely 
edited outside of Canada or are largely or entirely 
foreign in content; and 

(b) to make recommendations to the Govern- 
ment as to possible measures which, while consistent 
with the maintenance of the freedom of the press, 
would contribute to the further development of a 
Canadian identity through a genuinely Canadian 
periodical press. 

Freedom of the Press 

on Inherent and basic in the terms of reference 
is that the freedom of the press must at all times be 
maintained. 

= The press in Canada has been shaped by the 
free interplay of the desire to publish and the urge 
to be informed. The controlling circumstance has been 
freedom of expression, a particular freedom slowly 
claimed and won in the gradually evolving British 
tradition of individual liberties. This freedom has 


now been given statutory force in the Canadian Bill 


of Rights. 
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1} 4 Constant vigilance is still required to 

2| ensure this freedom. Finance Minister Fleming, in 
3 announcing the Government's decision to rescind the 
4| excise tax on magazine advertising, June 18, 1958, 
5| reaffirmed this principle in saying: "If the 

6| Government is to give any special support, it should 


7 be in a manner that infringes neither the freedom 


8] of the press nor the reading preference of the 
9] public." 
10 e We conclude therefrom that the efforts and 


11] wnclusions of this Commission will be directed 

solely to such positive action as may be found 
feasible to assist Canadian publishers and will 

not recommend negative and punitive legislation 
limiting either the freedom of publishers to 

publish what they like (always within the realm 

of what is legal) or the freedom of the Canadian 
people to read what they like, from whatever 

sources the information may come whether Canadian 

or non-Canadian.,. 

o Canada cannot isolate itself and confine 
itself? to provincial and parochial views,but, on 

the contrary, is vitally concerned with worid affairs 
and with the attitudes and actions of foreign nations 
and peoples and their effect on Canadian life and 
culture. Canada is not only a member of the British 
Commonwealth of Nations and of the United Nations, 
but is also a member of the Colombo Plan, NATO, NORAD 
and many other similar organizations ,political, economic 


and militar 
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1| Magazines in Canadian Life 

2 “ef The terms of reference are preceded by two 

3 propositions: 

4 That Canadian magazines and periodicals add to 
5 the richness and variety of Canadian life and are 
6 essential to the culture and unity of Canada; 

7 and 

8 That it has been alleged that because of 

9 inequitable competition from foreign periodicals 
10 of various forms the publication of Canadian mag- 
11 azines has been prejudicially affected. 

12|| 8 To the first proposition we agree to the 

13) extent that magazine publishing is one of many springs 
14) whose depth and flow vary from country to country, 

15|| feeding the streams of culture and unity, in the 

16] process adding richness and variety to the life 


of society. The role of magazines is part of an 
essential whole. It is vital, however, to recognize 
that the daily and weekly newspaper press, the spec- 
ialized press, radio, television, the theatre, the 
concert hall, the schools and many other influences 
also make essential contributions to culture. 

As publishers we believe that general magazines do 
advance the arts and do foster intellectual attainments. 
The unity which flows from understanding of a common 
heritage and common concern is indeed promoted by 
magazines. 

9 Within the whole field of the periodically 
printed word the respective roles of the newspaper and 


the magazine vary substantially in prominence from 
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nation to nation. In the United States,the daily 

and weekly newspapers in 1959 circulated only one 

copy for every 2.2 copies circulated by a general 
magazine... This ratio is remarkably unusual. The 
Netherlands is the only other country where the 
circulation of national magazines exceeds the 
circulation of newspapers. In Belgium the 1959 

ratio was 2.2 copies of newspapers to one copy of 

@ magazine, and in France the ratio was 1.7 to one. 

In the United Kingdom in 1959 the ratio was 2.1 

copies of newspapers to one copy of a magazine. In 
Australia the corresponding ratio was 2.7 to one, 

and in New Zealand it was 2.1 to one. In Canada 

in 1959 the ratio was 2.2 to one. (All these ratios 
exclude overflow circulations from abroad and inter- 
national magazine editions of Time, Newsweek, Reader's 
Digest, etc.) 

10 We respectfully submit to the Commission 
that these facts raise a serious question as to the 
validity of the premise of this inquiry: that 
Canadian magazines are in great distress. Unless 

the unique experience of the United States is to be 
taken as the ideal standerd,it would appear that the 
Canadian public is sufficiently magazine-oriented that, 
notwithstanding its readership of American publications, 
the purely Canadian magazines are widely and strongly 
established in relation to the daily press. 

11 Even this, however, tells only a small part 
of the story. It does not take into account a 


uniquely Canadian publishing phenomenon for which there 


is no counterpart in any other country. We refer to 
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" the weekend newspaper -- specifically to The Star Weekly 
(including Star Weekly Magazine), to Weekend Magazine 
and its French edition, Perspective, to La Patrie, 

Le Petit Journal, the La Presse supplement and others, 
with a combined circulation in 1959 of 3,592,817. 
By any reasonable test, the weekend papers, often 


calling themselves magazines,should be considered 


magazines before this Commission. In fact, one of 
the largest, The Star Weekly, is distri buted and sold 
as a magazine on news-stands at a price comparable 

to that of magazines. (The only U.S. publication 
editorially comparable to these weekend magazines 
appears in the New York Times and is called "The 

New York Times Sunday Magazine", ) 

12 If we include the weekends with magazines, 
then the ratio in Canada is one copy of a news- 

paper sold,.for each 1.2 copies of a magazine sold, 


and Canada takes its place with the United States 


and. The Netherlands as one of the three countries 

in the world in which national magazines exceed 
newspapers.in circulation. This, of course, reflects 
the interest of Canadians in reading magazine-type 
publications edited expressly for them while at 

the same time reading substantial numbers of mag- 
azines from the United States, the United Kingdom, 
France, Belgium and other countries. 

Competitive Forces 

L3 The second proposition in the terms of 


reference indicates that the Commission should 


examine into the alleged inequitable competition 
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2 


and only the allegec inequitable competition, of foreign 


periodicals. 

14 The competition of other publishers who 
produce consumer or general magazines resembling 

in format those of the Canadian publishers, 

but in other respects wholly different, is only one 
element in the array of competitive forces, It 

is essential to have the advertising revenue of 
consumer magazines in proper perspective in relation 
to all advertising expenditures. In 1958, all adver- 
tising in Canada was estimated to cost $551,000,000 -- 
and magazines received $17,798.132. Time magazine 
received $2,851,700, about one-half of one percent 

of the total. Thus while magazines compete with 

each other for advertising revenue they have vastly 
greater competitors outside their own industry. 

the As technology has advanced the art of 
national broad-casting, both radio and television, 

to incalculable effectiveness compared with 

earlier days, this medium of communication has 
generated sources of support, both public and private, 
and it already has a dominant share of the advertising 
dollar. 

16 the newspapers of Canada have long been 

the principal medium through which national and 
international news, attitudes, opinions and events 
have come to Canadian people. The newspapers have 
responded to new reader tastes by adopting new 
editorial standards and new publishing techniques, 


sharpening their own weapons in the competitive 
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struggle for advertising funds. Daily newspaper 
publishers have learned how to introduce colour 
into pages previously black and white. They have 
developed new sections of their papers in the form 
of weekend magazines, national or regional in scope, 


which give to the newspaper reader and the newspaper 


advertiser a breadth of editorial and mechanical 
means of disseminating information closely resembling, 
if not now indentical with,those of the traditional 
magazine. In fact, as discussed earlier, the 

weekend magazine must now be considered a magazine 
both from the point of view of the reading public 

and from the point of view of the advertiser. The 
newspapers have ingeniously pre-empted the magazine 
circulation and advertising market, and they have 
done so largely through the captive audience of their 
newspaper readers. This is the true competition of 
the Canadian magazine publishers and should be so 
identified. 

iy The conclusion is inescapable that the 
Canadian magazine industry in its entirety is 
flourishing and expanding at a rapid rate and 

that the competition from foreign periodicals, whether 
equitable or inequitable, has negligible effect on 
the health and stability of the magazine industry in 
Canada. The competition provided by Time is entirely 
equitable, as will be later shown at length. 

18 The Commission in examining the alleged 
inequitable competition from foreign periodicals 


will keep in mind that it must be inquitable competition, 
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1 and not honest and fair competition, that the terms 

21 oF reference indicate is the problem to be considered. 

3 It will recognize that, if limitation of the competition 
41 of foreign periodicals is possible without diminishing 

5 the freedom of the press, it should not reinforce 

6 


monopolistic tendencies within Canadian publishing. 


It is manifest that one of the greatest dangers to 
the freedom of the press is a monopoly by any one man 
or group of men who could guide and determine the 
culture and unity of Canada. 
Competition Within the Magazine Industry 
19 The magazine field in Canada may be 
broken down into three or possibly four broad but dis- 
tinet categories: 
(1) The consumer magazine, including the 
weekend magazine -- that is to say, a 
magazine of general interest; 
(2) The agricultural magazine; 
3) Business publications covering trade 
and industry, and 
(4) The amorphous mass of what is colloquially 
known as "pulp" magazines, including comics 
and confessions, personal histories and 
daring approaches to pornography. 
20 Time, The Weekly Newsmagazine, is of general 
public interest and belongs,therefore, in the category 
of consumer magazines, to be compared only with 
those national Canadian magazines and foreign period- 
icals which because of their circulation in Canada belong 


in the same category. Foreign periodicals in the 
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category of consumer magazines may be grouped in three 
sub-categories: The "overflow" magazines, the"split 
run" magazines, and the Canadian editions. ‘These 
categories will be discussed later. 

ai Canadian Advertising in its September- 
October 1960 issue lists 141 Canadian magazines 

of general interest comprised within the consumer 
magazine field, some of which are large and many of 
which are small, some of which disseminate general 
knowledge and others of which disseminate knowledge 
of a more restricted nature. Of these 141 magazines, 
nine of the leading magazines published by companies 
owned or controlled by Canadians having circulation 


at June 30, 1960, in excess of 50,000 are as follows: 


Circulation 
Chatelaine T67 , 304 
Liberty 590,563 
Maclean's Oey ond iy 
The Legionary 23035712 
Canadian Homes a Saree, 
La Revue Populaire P16, 641 


La Revue Moderne (Ch@telaine) 106,303 


Le Samedi 80,480 
Saturday Night 76,202 

and total 2 HHT P73 

ee There should be added to this the aggregate 


circulation of weekend magazines, 3,592,817. 
23 The circulation of Time in Canada is 223,073, 


out of the total circulation of all magazines of 


6,211,990. 
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The representations by the publishers of 


Canadian periodicals that gave rise to the appoint- 
ment of the present Commission are by no means new. 
submissions to the Government of Canada were made 

at least as early as 1923, and repeatedly since, 
alleging hardship and distress. 

2s Despite this series of representations and 
tried-but-abandoned remedies, the publisning business 
in Canada as an entirety is, by observable signs, 

in a flourishing state, with substantial and 
increasing circulation of its publications and 
substantially increasing advertising and revenues. 
Whether .or not.these publishers individually or in 
the aggregate currently realize a profit or have 

been realizing profits over-recent years is 
irrelevant, since the question of profit largely 
depends upon management, the nature of the holding, 
whether private or public,and many other factors which 
are not germane to the question of competition from 
foreign.periodicais...The vitality, of .Canadian 
magazines in winning, holding and extending substantial 
readership offers the essential base from which, to 
build economic success. 

26 It may be relevant for this Commission 

to examine the bases on which Canadian publishers 


o readers and to 


cr 


have. constructed their charges 
advertisers, having in mind that an intensive 
publishing effort requires a firmly aggressive 


pricing.practice in order that. the, values, delivered 


to both readers and advertisers are adequately compen- 
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ey It should be noted also that publishing 
houses, as well as other enterprises, may assign 
value of high order in promoting certain products 
for prestige reasons alone. A publishing company 
publishing diversified magazines and periodicals or 
a company of diversified ventures, whether inside or 
outside the field of publishing, draws importance 
and finds extra vitality from the distribution of 
major journals of information and opinion, whether 
or not those journals or any of them return a sub- 
Stantial profit ori their own. 

28 It must not be forgotten also that the 
magazine and periodical industry, throughout the 
western world at least, has been neginal in its 
operations. In the United States, despite its 
importance, the industry has the second lowest 
profit margin of all major industries, and a return 
above 2 percent after taxes is very good indeed. If 
this is true in the United States, it can hardly be 
expected that in Canada, with its more limited 


population, its great distances, expenses of dis- 


22! tribution and other factors, the magazine industry 


23! could show a greater margin of profit, whether or 
24! not it has to meet competition from foreign periodicals. 
25 29 Magazine casualties in many countries show 


26 the hazards of this business. For every publication 


27|| that has Suspemed operations in Canada one of even 


28 


more substantial size has suspended in the United 


29 States and Great Britain: National Home Monthly, 
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New World and Farmer's Magazine have suspended in 
Canada; Woman's Home Companion, Collier's, Literary 
Digest, American Magazine, Pathfinder and Liberty have 
suspended in the United States (though the Canadian 
off-shoot of Liberty survives); Picture Post, 
Illustrated and Everybody's have suspended in Great 


Britains 


TIME, THE WEEKLY NEWSMAGAZINE, IN CANADA 


30 Time, The Weekly Newsmagazine, was first 
published in March, 1923, by Time Incorporated, a 

U.5. corporation. Its circulation in Canada was 
$41,700 in May, 1943, when the first issue of a 
separate Canadian edition was published. 

31 In January, 1944, a section was added called 
Canada at War, consisting of two pages of distinctive 
Canadian news, one of which was also carried in 

the United States and other wartime editions. 

52 Time sent its first staff correspondent into 
Canada in 1944 to establish a news bureau at Ottawa. 
Early in 1945, coincident with the pubdlication of 

a cover story on the then Prime Minister, the regular 
Canadian news space was increased to three pages. 


eA By 1950, the circulation of the Canadian 


Us 


edition of Time exceeded 120,000. Time Incorporated 
was operating four offices for news-gathering, adver- 
tising solicitation or newsstand sales in Ottawa, 
Montreal, Toronto and Vancouver, employing 18 people. 
In additon, Time employed some 30 stringer corres- 


pondents, men and women working full time in Canadian 
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journalism and devoting spare time to suggesting 

and reporting news of Canadian activities to the 
editors of Time. 

34 The first offices for the solicitation 

of advertising in the Canada edition were opened 

in 1946. In that year, Time carried a total of 

(9f pages of advertising in its fifty-two issues 

in Canada. 

35 In the year 1949 this advertising total 
had risen to 1,128 pages. The editorial, circula- 
tion and advertising activities had reached such 
proportions in Time Inc. operations that first 

steps could be taken in 1950 toward the establish- 
ment of a separate Canadian operation. 

36 During the year 1950 consideration was 
therefore given to the incorporation of a Canadian 
company with the objective of making the Canadian 
operations separate and integrated. An investigation 
was made into the possibilities of printing, mailing 
and distributing the magazine from Canada, of 
necessity leaving the writing and editing work in 
the head office,where the news from Canada and from 
other parts of the world was correlated. 

te It was not then feasible nor is it feasible 
or advantageous today to carry out final editing in 
Canada. The weekly planning, research, writing, 
editing and composing of the editorial contents of 
Time must be concentrated under the immediate super-' 


vision of the Managing Editor. 
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38 Since beginning explicit staff-directed 
coverage of Canadian affairs, Time has hired 

Canadians or men experienced in Canadian journalism 

to provide at the editing center in New York the 
understanding and perspective necessary for week- 
to-week handling of Canadian news. 

39 News is gathered in Canada not only for 

the Canadian section but also for the other depart - 
sees of Time. News is also gathered by correspondents 
of Time in other parts of the world for inclusion . 
in the Canadian section. 

LO The integration of Time's Canadian activities 
in all areas of publishing other than editorial was 
achieved in 1952 with the incorporation of Time 
International of Canada Limited (hereinafter sometimes 
referred to as Time International) under the Com- 
panies Act of Canada, with its Head Office in 

Montreal, as a wholly owned subsidiary of Time Incor- 
porated. 

Ay Continued efforts were made to find manufact- 
uring facilities within Canada to print the Canada 
edition. These met with difficulties. No printer in 
Canada had available the presses and related binding 
and mailing equipment required for the production of 
Time. Canadian printers faced the necessity of 

buying new equipment designed to Time's specifica- 
tions, with no assurance that printing work could be 
obtained from other sources to utilize the equipment 


and its crews of operators economically in the larger 


part of every week when the Time job would have been 
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completed. 

Ao Further efforts were suspended during the 
period of the excise tax on advertising revenues 

of Canadian editions of foreign periodicals. 

After repeal of the excise tax, investigations and 
negotiations were resumed and at the present time 

have been carried almost to completion with an 
established Canadian printing company. It is expected 
that before the end of the year a contract for the 
printing of Time Canada in Canada will have been 
executed. The special presses and related equipment 
will then have to be manufactured, installed and 
tested. This will take approximately eighteen months, 
at the end of which the Canadian edition will be 


a 


entirely printed, mailed and distributed within 
Canada. 

43 Time International now employs in Canada 
32 full-time persons (all but three of whom are Canad- 
ian citizens) and, in addition, has as many as 75 
Canadian part-time correspondents on its payroll. 
Time purchases its entire paper requirements for 
the Canadian edition in Canada. When printing 
begins here there will be, in addition to out- 

lays in this country for administrative expenses, 
office overhead, advertising promotion and sales, 
miscellaneous printing, other operational expenses 
and provision for Provincial and Federal taxes, 


the costs incurred in Canada for the manufacturing, 


mailing and distribution of the magazine. 
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dd At present, Time International expends in 
Canada approximately one-half of its Canadian revenues. 
This proportion will rise to approximately 80% when 
the additional manufacturing operations have been 
brought within the Canadian economy. 
AS It should be remembered that the worldwide 
editorial operations of Time, as distinct from the 
mechanical printing and distribution necessities of 
the Canadian or any other edition, are one broad 
fabric woven by years df work in world news coverage. 
Time Canada, Time Latin America, Time Atlantic, 
Time Pacific and Time U.S. all contribute to the 
general revenue which makes possible the publishing 
of Time, The Weekly Newsmagazine. The revenues of 
all the editions determine the scope, quality and 
capacity of Time's editorial and publishing operations, 
and no one edition is a by-product of another. 
46 The structure of cost has become indivisible, 
and Time Canada must bear its fair share of these 
costs. 
AT What is happening today and what will 
continue to happen when printing is done in Canada 
is evidenced by a comparison of unit income rates 
and unit cost rates of Time U.S: and Time Canada in 
each of the revenue and expense areas which appear 
on the profit and loss statements of a publishing 
company. 
48 On the revenue side: 

The newsstand price is identical in the 


U.S. and in Canada (25 cents); 
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Subscription prices likewise are identical 
($7.00 per year); 

The advertising rate per page per 1,000 of 
circulation of Time Canada is $8.26 and has been 
rising steadily, whereas the rate per page per 1,000 
of Time U.S. is $5.40. In other words, the unit 
advertising rate of Time in Canada is 53% above 
that of the U.S. edition, 

49 On the expense side: 

Production costs are now 27% above the 
comparable figure for the U.S. edition; 

Distribution costs are 68% above comparable 
U.S. figures; 

Advertising promotion costs in Canada, in 
relation to advertising revenue, are 31% lower than 
un the U.S.; 

Circulation promotion costs in Canada, in 
relation to circulation revenue, are 48% below the 
U.S. figures; 

Advertising selling costs in Canada are 113% 
higher than in the U.S.; 

Administration costs in.Canada are about 
200% higher than those of the U.S. 

50 Certain conclusions may be drawn from this 
analysis: 

(1) he level of Time Canada's physical 
costs (production and distribution) is much higher 
than for the U.S. edition and consequently Time 
Canada has not benefitted in the past from printing 
and distributing in the United States rather than 
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(2) The fact that advertising and circulation 
promotional costs are markedly under those in the United 
States testifies both to the spontaneous acceptance 
of Time in Canada and to the evident desire of 


the publisher not to inundate the Canadian market with 


promotional materials. 


(3) To meet these costs, Time has found 
it necessary to charge the same price to Canadian readers 
as in the United States (in fact, only recently did 
the U.S. edition raise its price to the Canada level); 
and in the case of advertising the rate charged in Canada 
18 half again higher. 

(4) The overall cost-income structure reflects 
a series of professional publishing judgments designed 
to make Time Canada stand on its own feet. 
Time and the Canadian Way of Life 
ea It is respectfully submitted that the Canadian 
edition of Time, not only in its Canadian section 
but throughout, and the other editions of Time 
add in large measure to the richness and variety of 
Canadian life and to the culture and unity of Canada. 
ey Time, The Weekly Newsmagazine, is made 
up of many editions: Time Canada, Time Latin America, 
Time Atlantic, Time Pacific and Time U.S., and in 
1961 Time Asia, Time Balen Pacific and Time Africa 

t 

will be added. It is distributed to all parts 
of the earth, even including a small percentage 


behind the Iron Curtain. It has correspondents also 


in most parts of the world. 
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1} 53 All of these editions are substantially 

2|| the same in content, the only important exceptions 
3] being that Time Canada and Time Latin America carry 
4! separate editorial sections, in the case of Canada 
5| dealing with Canadian affairs, and in the case 


6] of Latin America dealing with events anywhere in 


7| Latin America. 

8} 54 Time Canada, in addition to the Canadian 

9] section, also frequently carries in its other 

10| sections, news of Canada, whether cultural, artistic, 
11|| scientific or literary, under the appropriate headings. 
12] All of this material is, of course,also carried in 

13] the other editions of Time. Furthermore, articles 

14|| in the Canadian section frequently appear in all 

15] other editions of Time. Indeed so much Canadian 


16] news is carried in Time that it may be said confi- 


17) dently that no other journal provides as much infor- 


18] mation about Canada to as many readers throughout the 
19] world. 


20) 55 It can hardly be questioned, therefore, 

21) that not only does Time Canada bring richness and 
variety to the Canadian way of life, but -- perhaps 
just as important -- communicates that varied 
richness to the rest of the world. 

56 Time's news of Canada is developed by a 
corps of highly trained staff and part-time 
correspondents working in Canada, and by an editorial 
team of ten persons in the New York editorial office, 
equally trained in Canadian affairs, two of whom are 


Canadians and all of whom have had journalistic 
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training and experience in Canada. These professional 
Journalists give to their Canadian reporting assign- 
ment the same skill, intensity and devotion as is 
required of all editorial personnel working for 
Time anywhere. 
57 As we have shown above,some of this work 
sees print only in the Canadian section of Time Canada 
each week, but much also goes to the readers of 
Time in all countries in exactly the same form as 
it goes to the readers within Canada. Articles of 
a specialized sort, such as those dealing with religion, 
medicine, art, music, the theatre or books, are 
usually prepared by the editors responsible for 
those sections of Time, but they do draw on the 
reportage of the correspondents working in Canada. 
58 Should the members of the Commission wish, 
the full array of this Canadian news presentation 
for a period can be made available, but as an 
illustration of its scope we attach hereto a booklet 
entitled "In Our Time" constituting highlights of 
fifteen years of Canadian news as it has been reported 
in Time, 
59 As further illustration of the variety of 
Canadian life that is reflected not only in Time 
Canada but in the other editions, we cite a 
few recent examples of stories appearing not only 
in Time Canada but in every edition of Time: 

The opening of the Beaverbrook Art Gallery 
at Fredericton in four pages of colour pictures plus 


substantial text. 
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Two heavily illustrated pages of the new 
lithographs done by the Eskimos of the Eastern Artic. 

Two pages with a map detailing recent 
developments in the Canadian North. 

A cover story, July 29, 1959, on Queen 
Elizabeth on the occasion of her visit to open 
the St. Lawrence Seaway. This article dealt with 
the role of the Queen as Queen of Canada. Nine 
thousand copies of the article were ordered dis- 
tributed by the Commonwealth Relations Office at 
London. A nigh official of the United Kingdom 
described it as the finest explanation of the 
Commonwealth he had ever seen in print. 

A story of eight pages on the Seaway, 
including six pages of colour photographs of the 
course of construction. This article properly 
stressed Canada's dominant part in the Seaway pro- 
ject and the fact that two-thirds of the cost borne 
by Canada. 

The British Columbia Centennial, with six 
pages of colour photographs. 

Canadian artists, musicians and writers 
such as Glen Gould, George London, Lois Marshall, 
Brian Moore and others have been the subject of 
stories in the appropriate sections of all editions 
of Time. 

The special place of the Stratford Festival 
in the Shakespearean revival was reported in a cover 


story on William Shakespeare. 
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“ Many articles have appeared in the Medicine 
and Science sections on the researches of Canadian 
scientists. 

60 Taken all in all, the information which 
Time consistently conveys to Canadians about Canada 
contributes to the web of understanding and common 
concern without which there can be no effectual 
unity in Canadian life. Since much of this informa- 
tion appears in all editions of Time, not only are 
the Canadian people informed of the richness and 
variety of Canadain life and its culture, but 

people abroad see these characteristics as well. 

61 We invite the Commission to consider whether 
Time Canada is not in all essential respects a 
Canadian periodical, having regard to the character 
and quality of its contents and the nature of its 


publishing operations. 


COMPETITIVE POSITION OF THE MAGAZINE INDUSTRY 


Magazine Publishing 

62 Despite competition from other media, the 
magazine industry has grown substantially in the last 
ten years (since the year 1950 when Time took the 
first steps to integrate its Canadian operations), 
both in circulation and in advertising revenues. 

63 Average paid circulation in 1950 of the 
twelve magazines alone reporting their advertising 
revenues tc the Magazine Advertising Bureau of 


Canada amounted to 2,780,273 copies per issue. The 


same magazines (although one of them had been 
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64 Advertising revenues of these same magazines 


exceeding the rate of increase in gross national 

7|| product. 

65 To these figures, it is our submission, should 
9| be added those of weekend magazines, which in 1950 

10| had a circulation of 2,234,210 and advertising 

11] revenues of $7,695,486, and in 1959 had a circulation 
12| estimated at 3,592,817 and advertising revenues 

13) estimated at $20,000,500. 

14) 66 Thus the magazine industry as a whole 

15] increased its circulation from 5,014,483 in 1950 

16) to 7,147,402.in 1959; and advertising revenues over 
17) this period rose from $17,519,280 to $40,870, 398. 

18) 67 This is not the whole story for consumer 
19] magazines. Besides those reporting to the Magazine 
20|| Advertising Bureau, there are many others available 
21|| to advertisers as listed by Canadian Advertising. 

22] In 1950, there were 108 on that list, and today they 
23|| number 141. The advertising revenues of these 

24|| additional consumer magazines are estimated at 

25 || $900,000 in 1950 and $1,500,000 in 1959, 

26 || 68 In absolute gains, business papers have 

27 || 2 somewhat better result in that their advertising 
28 || revenues increased from $12,180,304 in 1950 to an 


29|| estimated $29,765,450 in 1959, and the number in 


30|| the field (as listed in Canadian Advertising) rose 


a Preen, De, 
paul cp hs pai ao eh ivi Y 


+ 


| pied eSotwedhmeie Lain ee ay of" 
ober ‘eb ake sorta onastsew 0° >a iy” | 

ante ave’ sieed ors aes to notesiuerts a ‘pas | ’ 

Nolte huowsts s. base f-9egr fed mare BBR ERO. TE) me seuneverr aot My 


sOUneve niterererhe: bie TRE, é) ts bedamtode 


t 
ne en 


| 008 L080, os4 $6 bavamtiee | ha 

. sotv ¢ ec gitayhet eniinegea ont gut 38] | . 

| on' te’ COR lo ye re nobvatunrts: esl beasetoat | et i ¥ 
| ‘og & suitsver yoatetivevbs tha Reet at SOB, TAL, y ov lat 
| “ERE OVE, ORG 98 O88 CLE, VLE mont egow bolas whi iu 

| ~aavecos vol vuots ebotw ad? Joa wh aig’ | vo [ar 
o1iSsgeM sit ot eokiaoget seodd eshbleed. ceontssgen /Ol 

} i: 

| sidaiteves avertdo VaR eds arisen? Se amet eT 408 ; 


hte linevid nethenw® ye hevetl aa eveetiusvhs. ‘od! iis 
yond Yebod bus tal dade me BOL otew etedt ,OCEL AT ise 
2asis lo aavnaved sataseianshuaian sit LAE nec | les 

te pedemt dee biel pekeauan vemwieao0 Lenotsiabe | ia 
EOL ak OOD OTE. £4 bes ones ab 000 OORS FAS 

overi sioqeg aeamband bist en sth oags Ai | BO] ag 
anierins vbw rabortt biel fob’ Sanaa aetied- Sachroneg. 24 fs 


am od O20! wd Mog, O61 St not beaseront sounsved |. 
; iG hie - mae Soe arth ae 

at cecirut oft bos sees ab Ptate® 
it ‘oir e ; f 


ORO%F (ano tateviba ne thsaad at bovarl s 


mh Fiend 


ae 


gee epee stl» 


ANGUS, STONEHOUSE & CO. LTD. - 24 - 
TORONTO, ONTARIO 


from 387 to 503. 

69 The last of the periodicals is the farm 

or agricultural publication. It is apparent that 

such magazines have faced a somewhat different 

general condition than other periodicals, reflecting 
the changes in farm life in Canada and the growing 
industrialization and urbanization. As a 

consequence, their national advertising receipts 

have risen less substantially. They aggregate in 

1950 $6,277,804; in 1959, they were $7,470,804. 

Other Media 

vAe) National advertising expenditures in daily 
newspapers (as distinct from local advertising) totalled 
$23,791,541 in 1950. For 1959, their gross national 
revenues were $48,985,426, 

Ed Figures on radio's role as a competitor for 
the national advertiser's dollar are not available 

for the years 1949 to 1952. From 1953 to 1959, 
national advertising expenditures in radio rose from 
approximately $21,400,000 to approximately $26,900,000. 
te Television, of course, is today one of the 
largest competitors for the advertiser's appropriations, 
on a national scale somewhat exceeding even the 

daily newspapers, but it must be remembered that 
television came into effective competition only in 
1953, when it had an estimated revenue from this 

source of some $5,300,000. It became a substantial 
competitor in 1955 when its revenue from national 


4. 


advertising was $23,500,000, rising in 1959 to 


approximately $53,000,000. 
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73 The foregoing figures show that in the last 
10 years the magazine industry's growth has been 

in step with and comparable to the growth of all 

other media and the total national product. In 

1959 almost 40 cents out of every national advertising 
dollar was spent in magazines and periodicals. In fact 
the magazine industry took more dollars from 

national advertising budgets than newspapers or 
readio.or television. 

Time's Competitive Place 


74 In the period of the 1940's, the end of 


the war and the first years of postwar reconstruction, 
the consumer magazine field was substantially 
broadened and reinforced by Time's rising circulation 
and advertising. Several major categories of adver- 
tising took on respectable size in magazines during 
this period. Other competitive media were themselves 
taking new strides. Without Time, the magazine field 
as a medium for advertising might well have been 
anaemic. The magazine field had to have 

sufficient breadth and range, and prove that it 

had them, to warrant the concentration of an advertiser's 
efforts and money. Not even the biggest of the 

giants in advertising can afford to use all advertis- 
ing media. Even they face limitations of budget. 

tide Another way of expressing this is that 
advertising appropriations for magazines often 

depend on a decision that magazines as a whole warrant 
advertisers! use instead of some other media. Thus, 


many of the dollars invested in Time guaranteed the 
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expenditure of other dollars in other magazines, 

because the advertiser had committed his effort to 
magazine advertising, and the only question would 
be which or all of the Canadian magazines he would 


use. 


76. If Time had been withdrawn from the Canadiah 
magazine field in the 1940's, a substantial amount 
of advertising would have left the magazine field, 
and those advertisers remaining with it would 

not automatically have diverted their Time appro- 
priation to increased use of the other magazines. 

TP In 1950, when Time had 120,000 circulation 
and charged advertisers $660 for a single black and 
white page, it drew 287 different advertisers 
Spending in Time a total of $1,176,687. ‘That same 
year, these and other advertisers spent bo ;O4 7107 
in other consumer magazines. 


1c Last year, Time averaged 207,000 circulatio 


them $3,946,127. Other consumer 


pazines received from these and other advertisers 


os 
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$16,923,124. In ten years, Time's advertising 


g@ revenue 
went up $2,770,087; the revenues of the other 
consumer magazines rose by $8,276,017. 

T3 Here it can be seen that Time developed 
with vigour, both in readership and in its consequent 
acceptance by advertisers. These gains demonstrated 
the vitality of Time, its competitors and all of 
them together as an industry. 


80 We would draw the Commission's attention 


to the fact that, in the period of the Federal 


excise tax on advertising in Canadian editions 4 
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of foreign periodicals, this growth of magazine 
advertising suffered a set-back. Between 1956 

and 1958 inclusive, the total revenues of Nera s 
magazines declined from $19,495,891 in 1956 to 
$19,354,130 for the year 1958. This decline must 
be set against the increases which were registered 
by the major competing media without exception. 
Confusion, uncertainty and extraordinary rate 
increases of the tax period were disturbing to 
advertisers, and some of them stayed aloof from 
the magazine field and devoted their money and 
effort to the marketing of their goods and 
services by other methods. 

81 We submit that the substance of the 
experience of the Canadian publishing industry 

is that the intervention of the Government 

into this field in this case was harmful. We 
submit further that similar consequences can be 
expected to flow from any other form of Government 
intervention which seeks to alter the economic 
Situation of Canadian publishers by affecting 

the. conditons under which readers: and advertisers 
express their preference among magazines or among 
all advertising media. 

82 There is no need for special legislation 
to regulate the activities of the publishing 
industry, since the publishing industry, although 


always entitled to maintain its rights of freedom 
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of the press, must always exercise that freedom 
within the confines of all other Canadian laws. 

83 Time regards its future prospects in Canada 
as dependent on the strength and welfare of the 
Canadian magazine industry of which it is a part. 

Any attempt, however well meant, to adjust the 

free play of forces within this industry can 

very well create a highly destructive result for 


ali, 


LIFE, SPORTS ILLUSTRATED AND FORTUNE IN CANADA 


Overflow 

84 There appears to be common ground within 
the publishing industry of Canada for the statement 
that the circulation in Canada of foreign periodicals 
in exactly the same version as published in the 
country of origin ("overflow" circulation) is not 

a primary issue for consideration by this Commission. 
85 Apart from any other factors, any 

attempt to alter or impede the flow of good, high 
quality magazines from abroad would be to restrain 
the freedom of the press in Canada and the freedom 
of choice of Canadians as to the matter which they 
read. It would be to deprive the Canadian public 

of the opportunity of learning the views and news 

not only of its neighbouring country but of countries 
throughout the world, with the result that Canadian 
thought and intelligence might become provincial or 


parochial. 
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1 
86 There are indeed elements of competition 
4 for Canadian publishers in this overflow circulation. 
It may well be that a reader buying a magazine from 
some other country is less ready to purchase a 
5 
Canadian magazine in a similar field. Against 
6 
y this conceivably depressing effect on demand for 
Canadian publications, it will be recognized that 
8 
the flow of magazines from abroad increases the 
9 
acceptance of magazines generally as a source to 
10 
be relied on for information and attitudes on the 
11 
affairs of the day. 
12 
87 There is likewise in some respects 
13 
a consequence for Canadian advertising. Many 
14 
companies manufacturing the same or similar 
15 
16 products in Canada as are manufactured in the 
‘ United States or in the United Kingdom, particularly 
including those goods which have the same brand name 
18 
or trade mark in two or more of the countries, 
19 
derive some benefit from the exposure of their 
20 
products in the foreign periodical as it is read 
ot 


in Canada. This value is minimal inasmuch as models, 
Sizes, colours and prices tend to vary materially 
from one country to another, and the Canadian 

reader tends to discount the applicability of 

such advertising to his selection of goods or ser- 
vices within Canada. 

88 However, in the context of this subject 
there belongs an accounting of the circulation 


within Canada of the other magazines published by 


Time Incorporated. 
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89 In 1959, the average circulation of Life 
in Canada was 267,000 copies per week out of Life's 
total circulation in that year of 6,278,000. Sports 
Illustrated, another weekly magazine, had in 1959 

an average circulation in Canada of 40,000 out 

of its total circulation in that year of 891,000. 
Fortune had in 1959 an average monthly circulation 
in Canada of 14,000 sut of 1ts total” circulation 


in that year of 319,000. 


WO 


90 To complete the picture of Time Incorporated's 
publications in Canada, reference should be made 

to two trade publications, both monthly magazines 

in the architectural field. Architectural Forum had 

a circulation in Canada in 1959 or 2,900 out of a 

total circulation in that year of 60,900. House & Home 
had in 1959 an average circulation of 6,600 in Canada 


+ 


Suc of the total Circulation in that year of Je1,300. 
These two magazines are not sold on newsstands or 

by subscription in competition with consumer magazines 
in either country, whatever the coincidence of name 
Might suggest. They are restricted in their 
circulation to professionals such'as architects, en- 
gineers and builders. 

Ql All of these publications in varying degree 
add to the richness and variety of Canadian life and 
we Clit out kes 

92 Life, in its 24 years of publication, has 
consistently treated in text and in photo journalism 


a variety of Canadian personalities, situations and 


events, bringing to all of them precision,” care, 
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ul 


grace and artistry. We are sure that members of the 
Commission are familiar with Life's scope and quality, 
and we do not feel it necessary to cite examples. 
Hoever, a list of Life's recent articles is attached 
hereto. 

C3 The circulation of Sports Illustrated 
brings to the Canadian public, as it brings to 

all other peoples who read it, an interest in and 
appreciation of sports and the part that athletic 
activities play in the life of the community. 

Sports Illustrated reports Canadian outdoor and 
sports activities in text and picture as listed 

in the appendix. Among recent articles were 

Grey Cup football, Queen's Plate racing, Maurice Richard 
in his last professional hockey season, the dramatic 
and tragic Northwest Territories expedition of a 
party of young canoeists, and Anne Heggtveit's 
victory at the 1960 Winter Olympics. 

94 Fortune concentrates on the individuals, 
the enterprises and the far-reaching trends in 
economic and political life. In the course of 

30 years of this work, it has treated often of 

the changes and the growth in the Canadian economy. 
Noteworthy in this respect was a single issue in 
1952 in which half of the articles dealt with 
Canadian subjects, making of that issue a special 
report on conditions within Canada. Other 

examples can be found in the appendix. 

95 While the editors of Life, Sports 


Illustrated and Fortune would in the normal course 
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of their assignments be aware of the many facets 

of Canadian life, they have journalistically 
benefitted from the intense coverage of Canada by the 
correspondents in Canada concentrating primarily 

on the flow of Canadian news for Time. Since 

all these magazines share a corporate home and 

Time has gone also to the editors of Time's sister 
publications. Repeatedly, situations directed 
primarily to the attention of the editors of 


7 Vie 


Time have provided 


96 It is to be assumed that within the 
-erms of reference of this Commission the members 


Will wish to examine the instances in which Poreign 
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ases to their Canadian readers. This 
process, called the "“split-run", involves substituting 
different advertising matter in the Canadian portion 
of the press run of the periodica 
97 In 1960, Gate )oat the request of Seagram 
Distillers Company of the United States, a subsidiary 

of the Distillers Corporation (Seagram) Ltd. of 

Canada, for a period of nine issues substituted 

in the copies to be distributed in Canada advertisements 
for a brand of whisky which is marketed in Canada 


but sold, if at all, only in the most limited quantity 
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in the United States, for another brand which the 
U.S. Company markets in the United States but 

which, in turn, has no or a very limited market 

in Canada. The controlling element in this situation 
was the then obtaining set of provincial regulations 
governing alcoholic beverage advertising in Canada, 
which have since been completely changed by 

new regulations adopted in July by the Province of 
Ontario and which may be substantially or in part 
adopted as the pattern for liquor advertising regu- 
lations in other provinces of Canada. 

98 Again in unusual circumstances, one other 
advertiser inserted Canadian advertising in one 
other issue of Life. 

99 These two instances are exceptional as 

it is not and has not been Life's policy to 


accept split-run advertising for Canada. 


SUMMARY 


It is respectfully submitted: 

as Fundamental in this enquiry is the 
safeguarding of the freedom of the press within 
the framework of the Canadian Bill of Rights. 
"Freedom in thought and speech and disagreement 
in ideas and beliefs on every conceivable subject, 
are of the essence of our life." (Rand J., in 
the Supreme Court of Canada, in the Alberta Press 


Case.) 
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25 The magazine industry is ina 
healthy state. Its increase in circulation and 
in advertising revenue is comparable to that of 
other competing media and has moved in step with 
the rise in national product. It receives more 
of the national advertising dollar than any 
other competing medium. 

e. The magazine industry is, neverthe- 
less, generally marginal in its operations from a 
profit point of view and, in the case of Canadian 
publishing, the results for any one periodical 
are related to the closely held nature of the 
companies and the advantages that accrue to the 
publishers in their total activities. 

i, Time, The Weekly Newsmagazine, by 
its reporting of Canadian affairs, enhances the 
unity and culture of Canada and communicates 
the richness and variety of Canadian life not 
only to the people of Canada but also to people 
in other countries. 

og Time has helped the growth of the 
Canadian magazine industry, particularly in its 
acceptance as an advertising medium, 

oe Time, when it completes its negot- 
lations for printing in Canada, will be reinvesting 
in Canada approximately 80 percent of its 
Canadian revenues. 

Ts The Canadian edition of Time is 
essentially a Canadian periodical carrying its fair 


Share of the expense of publishing all editions of 
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Time. Its rates for subscription and newsstand sales 
are the same as in the United States,and its adver- 
tising rates are higher; production, distribution 
and administration costs are higher on a unit basis, 
and its advertising and circulation promotion costs, 
conversely, are lower on a unit basis, than in 

the United States. 

8. Other publications of Time Incorporated 
which circulate freely in Canada also add to the 
culture of Canada and, it is assumed, are not primary 
issue for consideration by the Commission. The 
two split-runs in Life were exceptional and not a 
matter of policy. 

9. Time regards its future prospects 
in Canada as dependent on the strength and vitality 
of the Canadian magazine industry of which it is 
@ part. Any attempt, however well meant, to ad just 
by legislation the free play of forces within the 
industry will have a distructive result. 

Respectfully submitted, 

Time International of Canada Ltd. 
per: 
LAWRENCE E. LAYBOURNE, 
Managing Director. 


Montreal, October 20, 1960. 
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APPENDIX E - (Initial Submission by TIME ) 


COMPARATIVE NEWSPAPER AND LOCAL GENERAL*MAGAZINE CIRCULATIONS IN REPRESENTATIVE COUNTRIES 
EEL LLL LLL LLL LE LEE ITO LI LT CE EEE TE PP TA CS RE Ree 


Ratio, Total 
Total Newspapers Local General 
Newspaper to Magazines Magazine 
Circulation (news. to mags.) Circu lat ion* 
Argent ina 2,992,181 1.0131 2,985,000 
Australia 7,431,204 ye ie | 2,734, 400 
Belgium 2,898,718 262 31 1,301, 547 
Brazil 3,197,546 1.7 :1 1,868, 500 
Canada 4,446,030 ceenth 1,971,678 
Chile 998 , 800 3.5 3:1 279,000 
France 11,651,584 1.7 31 6,740,961 
Great Britain )52,539,041: 2-1 31 24,953,000 
Japan 42,181,260 10.3 3:1 4,100,000 
Mexico 1,700, 686 9.2 3:1 185,000 
Nether lands 1,624,958 1 :1.8 2,948,710 
New Zealand 931,249 2.1 31 442 ,500 
Norway 1,340,172 Leste 881,729 
United States 77,604,000 Lee t2ee 170,314,000 
Uruguay 658 ,850 34.6 3:1 19,000 
Venezuela 631,829 rae i wt 275,000 


* Does not include internatignal magazines, e.g., Reader's Digest, TIME, LIFE Int'l. etc. 


Sources: Newspapers, Editor & Publisher 1960; Magazines, Reader's Digest 1960 research 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


APPENDIX F - INITIAL SUBMISSION BY TIME 


Advertising 1950 and 1959) 


Title 1950 Circulation _ 1959 Circulation 
Star Weekly 926,300 933,036 
Ensi gn 72,867 | == 
Le Front 39,269 -- 
Notre Temps 7,820 15,000 
La Patrie 295,330 201,997 
Let Petit Journal 198,721 243,908 
Photo -Journal 89,696 pean & Ps 
La Presse 262 , 563 | 262 , 153 
Standard 320,890 ) oe 

- (Perspectives 

(Weekend irented 1751) 1,783 , 006 
Nfld. Sunday Herald. 20,754 20,996 
TOTALS 2,234,210 3,592,817 


1257 Onl Circulation 
Flash 53 , 082 
L'Action Catholique 59 ,382 
Allo Police 80,000 
Globe & Mail Weekly 229,245 
Dimanche Matin 25,000 
Le Grand Journal 25,000 
Le Journal Des Vedettes 60,000 
Nouvelles Illustries 75,656 
Parlons Sports 24,310 
Vrai 14,600 

646 ,275 


(Understand these last 1959 papers not included in 
Maclean-Hunter estimated revenue figure) 
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TORONTO, ONTARIO 
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TORONTO, ONTARIO 
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Time International reached a 


hs 


verbal agreement November 1 with Ronalds- 


Federated Limited for the printing of TIME 
Canada in Montreal. Under this agreement, 


which is now being put into contractual 
form, the expected date for the start Siz 
ODM, Gis EGXpecved Gave LoOP ene Svare oO 


our Canadian printing is November 1, 1961. 


Bx 

ie 

ah, ( 
‘ bt et 


a 
ri Natali ; 
LAA i 


a ee a 


a A i mm tt yy Gil 


S) 


wl 


li 


Ie 
i 


(| Cu 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


fi 


56 


MR. LAYBOURNE: Mr. Chairman, may Il 
refer to paragraph 9? We have submitted to you 
as Appendix 'E' attached to Exhibit 2 a comparison 
of newspaper and magazine: circulation with 
regard to other major countries. I would suggest, 
perhaps, it would be convenient to mark the 
end of Paragraph 9 (Page 4 of transcript) that 
appendix 'E' is relevant here. 

Then, Mr. Chairman, Appendix F is 
relevant to the circulation figures in Paragraph 
11. It gives a breakdown of that circulation. “I 
would draw your attention to the fact the Appendix 
im snoludes for 1959 only the circulation of 
ten other publications classed as weekends with 
a combined circulation of 646,275. It could 
well be that this should be added to the total of 
3,592,817 for a perhaps, more realistic total of 
239,092 copies. 

The figure of 17,798,132 given in 
Paragraph 14 of magazine revenue in 1958 is differ- 
ent from the one which appears in Paragraph 80 
because the second figure in Paragraph 80 is the 
Magazine Advertising Bureau summation, which 
does not include commissions and discounts in 
its computations.This figure of 17,798,132 
4s a Dominion Bureau of Statistics figure and 


is net of commission and discount. 


- * 
Ne 


a a a es co ie 


1 — a e ——— cn e—— 


Oe oun 


eae i 


anon 


3 tide ee . 


ays bute” oat 
Bay «oopguia Ei T “eae saat 
ei ant ise ot ‘esl se i 
~~ gang! aa Proaiind 16 is ‘anay ¢ ‘ee suet 10 ono 
Sen oi pase Bea 
as assures nea ; inevet or 
. SR SC 
t* neta Locate acta. se} ‘obstaered B aovrs, of — ' 
, i ren ae a) | 


Akoregyy ‘itd soe oid me ‘iobtined sa “ao wax Sinow 
weer Vs P - we eh nth if BS Oe : 

; gS et di Fis eke. ‘ont recihee eeer ‘set nsbufoas a 
dtin airiaiesw Ss |b: opbele ‘enol deok tug secido ned 


ca esters re 


“Pitves ef” Tays 588 %0 a6 ita Lor o bentdnes 


ee a te 


td Ledoo "SH o¢ Sabba ae ‘Bivorie ends tess aa Stow 


BN FURS ati) ered is 
tO: ESFOR ditelisen srton egedion @ 08 tte, SSE 


. 
eye Fo ft Ry hed e - 3 . - Rota & a he 
. rs . baa ange te oon 4 


2 omy 
s 


as - 


at sevig sarieliiinis YE" %6 oma ont 


~ eo TEL af Sag” oe astiov ont entsegan ‘to ae dgqexgsteT 


"06 dgianeisa Gt ssodia dots ano ond mort tna 
and Bx 08; ie taeta®. fk ortigh? bno998 ont “onunoed. . 
ce ae! ae y sod hed ae 1) 


‘Ho Pity! OS nie sions canted d-zav0h, snesegaM, 


pat athwoobth” ig Snoteeliinos ainiioiek oer. mi 
pi ie ce ; 4 wen » oe i P ar : 


#e, wm ee LS sar 
Kags 
eee 2 NT Fate ae 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


of 


On reviewing the submission it was felt 
that some documentation might be helpful on the 
point of return after taxes. With yor permission 
I would like to introduce into the record a 
brochure. It is a brief report of the Magazine 
Publishers! Association of the United States -- the 
Paper Committee of that Association. while it 
deals primarily with paper, it represents informa- 
tion obtained consistently from 1935 through 
1959 from representative publishers of all sizes 
who made confidential reports to the Association 
so that the experience of all kinds of publishers 
coulda be rendered statistically. 

THE CHAIRMAN: Newspapers as well as 
magazines? 

MR, LAYBOURNE: Just magazines-Of a com- 
bined circulation of two billion copies a year, the 
audited represent. more than half of the magazine 
industry. 

The pertinent point I would like you to 
see in this is the average experience in 
profit after taxes, expressed as a percentage 
of sales -- the average 1.9 per cent after tax. 
~--EXHIBIT NO. 0-30-60: Brochure of Magazine 

Publishers! Associatinn 
or uhe U.S: 
In the same connection I would 


like to read one paragraph from the Magazine 
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Publishers! Association. 

"Tn 1959 these publishers reported a 
net profit after taxes’ -- 

THE CHAIRMAN: "These publishers"? 

MR. LAYBOURNE: This refers to fifty- 
one publishers of fifty-five nativnal magazines -- 

"after taxes of $13,400,000 -- 1.9 
per cent of revenue. In 1959 after taxes profits 
for all manufacturing are listed at 4.3 per cent 
of revenue in figures released by the Federal 
Trade and Security Exchange CommisSions. " 

I would like to obtain the entire 
document, called Postal Facts, and then submit 
it to the Commission. I only have an extract 
at this time. 

Mr. Chairman, at Paragraph 49 I should 
like to correct the figure of 27 per cent to 
read (Ly per cent’. 

Mr. Chairman, at Paragraph 59 I should 
like to correct the date from Judy 29, 1959 
to June 29, 1959. 

With reference to the farm publications 
in Paragraph 69) you wil) find four or five pages of 
substantial detail is provided in Appendices 
eee Aree Gry OT eae na 

To demonstrate the magnitude of the increase 
referred to in Paragraph 80, of the other major 


media in this three year period we have: 


Ae ee enema lomenmeteeseliin! - 


RAMI Gt To cby diame. wl 


Cra 


ih ‘ 


Oy at | 


aes —— OR od ene ge corey geste Sa 


astinny ogee gate ‘aaer ‘at ennevey: 20 nso eae 


tren Mer 8.8 gteck povelt orts wnt dadomtse | 


Fenebet ont yd beego gece’ eegiger ne jaeieki 40 i 


Jigene aadd bra .eitost- Eagan’ Gektal aneemneh 
Apeydus #8 ved yfgo EF prokeetenen, etd OF #2 oe ae 
| | emis efit te 1 ae 
eons TL gh ideigsiat gs ane bevtd OM ged Aa “ae 
of Sano seq YS to onpintt odd doemnbo oF oar | P| 
.drea teq VI" base 

B Ene fe i OS ritesgeret te yoesettedd , uM 
RARL CS “hee mort otab ai 7900 as inate q 
UNA, age» Sek ade i 

SuQessoticnn wast edt OF eoresstes detii 


40. 2938 oVET se “Kye? bok EEtw bi veo Aqoriertss at of “ae 


.. 


bootbaeGdh tu bebvang « ag ; Saget eee ? i 


ne ANY as 


site orn 


bat Isc, a A 08 mae ae 
gt ur ‘) 
see bs : 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


og 


daily newspapers increased five million, four 

hundred thousand; weekends increased one 

million, nine hundred thousand; farm papers increased 

two hundred thousand; business papers increased 

four million, five hundred thousand; radio increased 

three million, seven hundred thousand and 

television increased fourteen million, four 

hundred thousand fer a total of thirty million, 

one hundred thousand, of which magazines lost 

Bical Siiale. 
In Paragraph 84 I an referring to 

split-run advertising or special section advertising. 
In preparing the summation in Paragraph 

99 we did not consider two instances of special 


answer cards bearing a Canadian return address. 
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THE CHAIRMAN; Mr. Laybourne, Mr. Johnston 
and Mr. Beaubien will later on deal with some 

parts of your brief but I should just like to 

run through it with you. On the first page 

at Paragraph 2 you stress freedom of the press 

and you says 

"Tn. here and basic in the terms of 
reference is that the freedom of the press must 
ab all times be maintained." 

How do you define freedom of the press? 

MR. LAYBOURNE: The right to publish 
without licence. 

THE CHAIRMAN: What do you mean by the 
right to publish without licence? Are you not 
incorporated by the government to publish? 

MR, LAYBOURNEs: Yes. 

THE CHAIRMAN: Then you are operating 
with license. In my view -- you may not agree 
with me -- freedom of the press does not give 
the press anything that freedom does not give 
tO. an, indisiduatanthes 1a abi titeeais its is 
nothing more and nothing less. Freedom of 
the press is freedom of the printing press. 

It has nothing exclusively to do with newspapers 
or magazines. Secondly, it does not underwrite 

the prosperity of any magazine or any newspaper. 
MR. LAYBOURNE: That is so. 


THE CHAIRMAN: Then would you say that the 
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Parliament of Canada, if it thought you were 
engaging iii tunfair publishing epractiees,, unfair 
to other citizens, other taxpayers of the country, 
would not have the right to call you to dést#sti 
without infringing on the freedom of the press. 

MR, LAYBOURNE: No, sir, I do not 
believe it would nev -have.thathbright. 

THE CHAIRMAN: I am glad to hear you 
say that, You stressed at great length, and 
very adequately, that Time Magazine not only 
prints the Canadian news that it prints in its 
Canada edition but that you print a great deal 
of other Canadian news, literary, cultural and 
So on. In fact you said at one stage that you 
project the image of Canada, its cultural life 
and so on all over the world by virtue of 
what you publish in your other magazines, the 
magazine published in the United States, Iatin 
America and so on. How many pages do you have 
in your average United States edition? 

MR. LAYBOURNE: I believe it is 45 to 
50 veditorialirtpagces soi Lethink that .is.correct, 

THE CHAIRMAN: That is reasonable, I 
will take that. You had a very estimable Canadian, 
Professor Wilfred Eggleston, make a survey of 
your papers. in one)year, 1959, your United 


States edition, to show the number of inches 
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of Canadian news which you published in your 
American edition. He arrived at the conclusion 
that you had published 40.26 pages. If you 
have 50 pages of editorial matter in your American 
edition, your United States edition, and you 
have 52 prints ina year, that would work eut 
at 2,600 pages of editorial matter. So, of your 
2,600 pages of editorial matter in your United 
States edition you devoted 40 pages to Canada. I 
do not think this is an everpowering: lot of 
news, 

However, let us look at the character 
of the news. You spoke of literary and cultural 
material, All right, let us just go over them. 
On November 23, 1959 you have a letter from Sarnia 
and you have a letter from a Toronto Obese student. 
In sports you had an article on the Masked Marvel 
(Jacques Plante's Hockey Mask). On December 7th 
you had a letter from Toronto, from P. Fardy, one 
inch and also a letter from Quebec, G. Langlois, 
also one inch. Then on December 14 you had a letter 
re Toronto Art Galleries, two and a half inches. 
On October 26 you had Advertising "The Kooksters' 
(Whiskey festival), one inch. You had letters 
from Toronto from R. A. Restle, one and a half 
inches, from J. A. Nelmes, three and a half inches 
and Tro Rec HillS “one a half inven. On Novenben 


the end you had a letter from Wolfville, Nova 
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Scotia, three inches. On September 28th of the 
same year you had'Genevieve breaks leg in Toronto at 
Can-Can performance", two inches. You had also 

on that date two inches on the Canadian meeting 

of obstetricians. On religion you had "Hell of 
Loneliness (United Church of Canada), nine inches. 
In sport you had three inches, Ronnie Knox quits 
Toronto Argos. On October 12 you had a letter 
from St, Thomas, one inch, and you had "News" from 
China, one’ inch?” InvAugust. you,.had anvarticle 

on the Queen's visit called, "Delighted Ma'am", 

a reference to the Queen's Canada tour, You 

had "Straw Hat", the Stratford Festival, half an 
inch. In August you had "Goddess in Desert’, 
letter from Ajax, four and a half inches. On 
September 21 -- this must have been quite an 
intriguing item -- you had "Draw the Shades", 

On July 27 you had Quizzing for Christ (Canada team 
in competition), one inch. You had another article 
on "Straw Hat" with regard to the Stratford 
Festival. On August 10 you had "Sueen, You are 
O.K." a description of the end of the Queen's 
tour. On August 10th also you had an article 


on the Vanishing Male in’ Toronto; ‘one inch. 
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MR. LAYBOURNE: That is not a 
trustworthy report. 

THE CHAIRMAN: On June 29, on "Books", 
you did "The Great Impost*r", an impostor in 
the Canadian Navy. I believe this was merely an 
incidental reference to Canada. You had, under 
"Letters", "Letter from Moose Jaw" -- one inch, 
You had something about Premier Flemming of New 
New Brunswick, two and a half inches. Then, 
on May 25th under "Books", you had “Where was 
Aimee?" , meaning Aimee Semple McPherson, a 
review of the book about him, who happened to 
have been born in Canada. You had the "Will of 
Robert W. Service”, one ineh. You had ‘The 
Bahamas {re Harry Oakes murder & Toronto Telegram)", 
two and a half inches. Wh ~e the Telegram came 
in, I do not know. You had something about 
Lord Beaverbrook in his art gallery in New Brunswick, 
three Inches. You had Mr. BE. P. Yaylor’s development 
of the Bahamas. You had a listing of "The Watch 
That ends: the. Kight", by Hugh MacLennan, one half 
inch. You had the death of Edward Johnson, whom 
we regard as a very great Canadian. That was 
four inches. You had something on Cuba -- "Castro 
in Montreal". That was half an inch. You had 
"Sticky fin -- Kenora item". I do not know 
what that is. That was half an inch. You 


had "Natures Housekeeper (Wolves from Canada )« | 
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‘Fishing in Nova Scotia,” and "Fewer Italians, 
please". Now we are getting into March. Then 
you had the "Columnists Ball", and that is about 
Editor Scott of Vancouver. That was six inches. 
Then you had "Joey v. Jimmy -- (Premier Smallwood 
of Newfoundland)", and that was four inches. 

"Time Clock -- Grace Line -~ and St. Lawrence 
Seaway." That was a half inch, "Wall Street 

-- A wounded animal, and a Canadian stock broker, 
That was one inch. Then there was a “Letter 

from Montreal", and that was one inch. "The 

Pappy Line -- {Black Hawks & Montreal Canadians)", 


two inches. Another "Letter from Montreal"; a 


‘Letter from Toronto"; a "Letter from Aurora" ; 


“Reference to French Canadian Jesuits", one inch, 
Another "Letter from Toronto". And then, under 
"Foreign News", you had on January 12th, "Great 
Britain - Dickie on top -~ mention of Canadians 
in Dieppe Raid’, one inch. Then you had "Pop 
Records - Paul Anka". That was one inch. 

Now, sir, to be quite fair, there were 
Some other items there which were a little 
different, but most of them were incidental to 
Canada. Ido not think they warranted your saying 
that Time in the United States -- the other editions 


of Time -- really project the Canadian literary 
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culture abroad. I think this is a gross overstatement, 
because, if you do not mind my saying so, statements 
like that are not going to help Time. 

Now, there are one or two other things. 
You dealt here with a great many things pertaining 
to your operation in Canada and you gave us some 
figures. But, do you give us a breakdown of 
your full Canadian operation? 

MR. LAYBOURNE: No, sir, not in here. 

We understood that this would be requested of us 
and I believe it has been in a request made which 
my office received by mail yesterday. 

THE CHAIRMAN: This will be a separate 
statement covering your Canadian operations, 
Showing profits and losses or whatever you have? 

MR. LAYBOURNE: What you require, we 
will respond to. 

THE CHAIRMAN: You mentioned that the 
various units of Time make a contribution to 
the people of the United States. Will it show 
what contribution was made by Time of Canada ? 

MR. LAYBOURNE: I have not seen the 
questionnaire which we received. I do not 
know what specifically is asked for. 

THE CHAIRMAN: Now, when you decided 
to create Time INternational of Canada, is 
it fair to ask you what was in your mind? 


Was this something you were doing for Canada, 
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or were you increasing Time circulation, or 
did you determine or decide that this would be 
a profitable operation? 

MR. LAYBOURNE: I was not a member of 
the wie start at tMae point. LT joined the 
company in 1944 as a correspondent. Most of 
my work then for a number of years was in that 
area, Ido not know precisely what the considerations 
were in 1943 when the editions were started. 

THE CHAIRMAN: You say that in handling 
Canadian news in New York --- I think you 
mentioned there were 11 or le there handling 
it, but only two are Canadians. Are you really 
saying that the coverage of Canada, which, I 
understand, goes into your office in New York, 
and extends to thousands of words -- is that 
right? It is sometimes ten thousand words? 

MR, LAYBOURNE: Yes. 

THE CHAIRMAN: And do you tell me that 
you have eleven people there handling that 
news, or 12, and that only two of those people 
are Canadians? 

MR. LAYBOURNE: JI believe that is correct 
at the present time. 

THE CHAIRMAN: You say you have 33 


people working in Canada and all of these are 
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Canadians but three. What do the three do? 

MR. LAYBOURNE: I am an American and 
my job is Managing Director. The chief of our 
Ottawa Pureau is an American -- a correspondent. 
The chief-of, our. Calgary Bureau is an American, 

THE CHAIRMAN:. Is it true that all this 
news ¢2S processed, -edited j--»I.won!ttuse|the word 
"Slanted", although some people use it -- is it 
true that it is all processed and edited in 
New York by American citizens after it leaves 
Canada? Is that trvue* 

MR. LAYBOURNE; Not all by American citizens, 
There are two Canadians. 

THE CHAIRMAN: Can you tell me what 
positions those two Canadians hold in New York? 

MR. LAYBOURNE: One is a writer, John 
Scott, formerly of Montreal, and one is a researcher, 
a lady by the name of Reed, formerly of Toronto. 

THE CHAIRMAN: If one of them is a writer 
and the other a rescercher, they have actually 
nothing to do with the news that goes in? 

MR. LAYBOURNE: They have fundamental 
Chingas.to dowwithedtn, . airs 

THE CHAIRMAN: What we read in Time 
Magazine, the Canadian section, who actually 
writes those items? Would any one of the 
Canadians you mentioned write any of those 


paragraphs? 
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MR.»LAYBOURNE: .Oh, yes, of course, 


John Scott, the writer that I mentioned, is 
Canadian and he has his share of the long load 
of the Canadian Section and there are normally 
two other writers. 

THE CHAIRMAN: Why are these paragraphs 
written for Americans? JI have spent all my life 
reading newspapers. I know that these paragraphs 
were not written for me, They seem to be 
written for Americans; yet, they never appear 
20) Une Un ved otates.. 

MR. LAYBOURNE: The editorial approach, 
the editorial technique is the only thing that 
can explain this. The editorial method. 

THE CHAIRMAN: Well, you speak of 
projecting the Canadian cultural image. Recently, 
there was a book published in Canada. It may have 
been published in the United States, for that 

matter, because most of our books have to be 
published in the United States. You cannot get 
them published in Canada under our copyright 
laws. But, this was a biography on the life 
of .Graham, Bell. by T. B..Costain.. Now, this 
did project something of the life and background 
and the history of Canada. Have you reviewed 
that book in your magazine, in your U. S. 


edition? 


a ee ee 


“ waet “ape bee saisce ee i ‘sentagtaga 


bool’ gaot ‘ast 20 ime se 
Ke 20% Lees - Re CRE f - 


age tee Ay Meas caret eee 
enigagarr eee: 378 5 yh SMAMALAHD. SHR, 
a he ees eeu: oe <eeae PAEREVGADS SRAURA a 7 Oe te 


ee aH 


Mean cm Sue bay ae # % oe ving Oe ae cae pera ds uithes Paha 
aS mr . 


edqorpeteg easdt dadt worl, 2: iisalpnbionad aaealeas 


ane Oa) opine) (Gye ) eek ee 


he! 


beh og noes: xocer = tot Besy. “2% 


a ae ei x fe et Ae) lee 


cape 


1s9dqs elicit caii wii 


coped 7 oid _ 


a Reve Werte _ 


85 SOTgIge ors Aas oath | _— ON AM r ant ae oe ml 


tend: trig vino bas ae aM PiAroeg febtode be, ond, 
Pie ares | 


Cees ahs ake tee. Nig 4 at af : i 7 
* boasoat £¢ teak od one 5S Led i act neo § Bey ye: 
Ue hte eas oh ae Ths ns Seti 
to Mas oe Hoy pactaeh + WAMITE ABD! Ecce AS a 
Be ra - wy | > Sake “ 
Uaaseeh get fewstus heh oud gilt dootore, | oa, 


at é rh ! A ’ a 
ae iy Ps Sy ee cave Sl as oie 
Oa 


avad went a , bared af berat tidg, loos & 8s She, TONS ver l’ 
fay i Pee Pi hcte ge eae) ir q et ‘ i), 7 


sicalia ‘ret, 290082, bad za one ty _bedtaitypg need 


4 


i as PETS uns ee aca “ i 
edo ain aloo? HO to Fecnt eeypood, | ctottem coy. I P 


Lee 
halal Bie 
Pelle ae Paseo ee Owe He. 


tox ténien’ 08. toda Sodteu ond, it  bage teiag 3 a 
he a aay agi ra bie isa bara a. | _ 


Idatereqos « ASO ssobeus sbscs ag berlal toys, wat, ae 


ese Sd ee 
a nae Seu » Tat a 


Stht Sav ine wins aTgord a, BBW Bint afod.. apt, | 


T 


SPD tgoses ~, j 
Soar 4 Bint rer 


ebis Wolk -sthed308 a ‘ yd .. 


recta ote 


ae yee aati 
PPLE 1 


boyovadoad Drie out om to gatiiniios 3 ‘dqetorg. aes 


ye eyes ; Z isa! 7 se 
mre as ayes “ 


bowetvet voy vel ,abene? to qrodetd odd, brs. ‘ae 
f an Ae oes ani 


iz wy UO’ rit ntegen ay nt sae! saa 


ul 
il 


ein 
i 


ut 
nual 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


vl 


f, 


Lay bourne - 70 - 


MR, LAYBOURNE: I do not recall that 
we have. I would have to check that. 

THE CHAIRMAN: Did you review in your 
Canadian edition? 

MR LGAYBOURNES cel doitiot, recall. 

THE CHAIRMAN: Well, as a matter of fact, 
you did, What I would like to know is: if 
you reviewed it in the Canadian edition and did 
not in the American edition, how were you projecting 
the Canadian cultural image? We know that 
Graham Bell was a Canadian and he invented the 
Bell Telephone. We would like more of our American 
friends to know it. Time Magazine, apparently, 
paid no attention to it. What is the explanation 
for that? 

MR. LAYBOURNE: Well, there are thousands 
and thousands and thousands of items which are 
in the range of use of editors. They make the 
selection. from among -chese. 

THE CHAIRMAN: I know that, but would 
you not think that a biography of Graham Bell, 
Showing that he was a Canadian and that the 
Bell Telephone had been invented in Brantford, 
Ontario, was a more important item of projection 
of the Canadian culture than Miss Genevieve 
breaking her leg in Toronto? 

MR. LAYBOURNE: Any one of us can 


differ with anycone editor of Time and frequently 
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THE CHAIRMAN: Not with too much effect, 
apparently, You gave figures awhile ago. Yesterday 
I asked you this question myself -- whether a 
3.1 per cent profit, after taxes, was regarded as 
a fair profit and how this compared with the 
U.S. they argued a little bit from the general 
to the particulars, but they gave me McGraw-Hill 
and they said that McGraw-Hill had a profit of 
8 or 9 per cent. Are the figures that you have 
filed as an exhibit here authentic? 
MR, LAYBOURNE: I would take them to 
Del Sesiives: 
THE CHAIRMAN: And they show that the 
earnings of all publications of periodicals 
in the United States would be less than 2 per cent? 
MR. LAYBOURNE: That would be an average 
for the group of magazines which reported their 
resultes in this study by the Magazine Publishers! 
Association,described as a representative group, 
including both large and small and including 
all the publications circulation, numbering about 
half of the audited circulations of magazines 
in the United States. 
THE CHAIRMAN: Mr. Laybourne, on Page 
3, you devote a -‘ole paragraph to showing 
that in the United States -- You say "...the 


daily and weekly newspapers in 1959 circulated 
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1 

2 

. only one ccpy for every 2.2 copies circulated 

P by a general magazine. This ratio is remarkably 

; unusual." Then you go on to give the Netherlands. 
P Then you say, 'In the United Kingdom in 1959 


the ratio was 2.1 copies of newspapers to one 


copy of a magazine." And then you say, "In 
Canada in 1959 the ratio was 2.2 to one." 

I submit to you, sir, that this comparison 
i858 misleading: ' It is misleading for the simple 
fact of geography, If you were publishing a newspaper 
in London, England, you could have your newspaper 
delivered to any part of the United Kingdom the 
following morning and, naturally, that makes for 
a greater circulation of newspapers, In Canada, 
you cannot do that. So, a magazine has a great 
advantage over a newsnaper, in the matter of 
circulation, because it does not matter when it 
arrives, and I think that is the explanation of 
that and I do not think there is any other explan- 
ation and I cannot see how this helps Your case 
at all. I do not see how it answers the contention 
of Maclean-Hunter, Saturday Night, or any of 
our publications, that the competition from Readers! 
Digest and from Time Magazine is unfair and harmful. 
Bue "et ne put histo yous ‘Really, this’is the 
sum and substance of it all. Do you really 
think, or believe, that the manner in which 


you are getting out Time Magazine in Canada and 
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the cheapness with which you are able to use 

this extra manner because the editorial content 

is paid for before you start publication in Canada -- 
are you really suggesting that this is fair 
competition with our Canadian publications? Do 

not you think you have a great advantage over 

them? 

MR, LAYBOURNE: We are not applying 
an advantage in terms of circulation rates or 
of advertising rates. The competition advantage, 
to my mind, does not exist there, or it is not 
being used there. 

THE CHAIRMAN: Are you saying that you 
do not solicit:.subscriptions; you have noe special 
solicitations around Christmastime?. 

MR. LAYBOURNE: Oh, surely. I say that 
the rates charged for circulation and advertising 
are not unfair competition, in my judgment. We 
attempt to sell the magazines to subscribers, but 
we attempt to sell it to people on the newsstands 
and advertisers. 

THE CHAIRMAN: You say it is $7 per year. 
A bit of solicitation arrived at my house the 
other morning from a very famous magazine, which 
claims to sell for so much per year, but he 
told me that if I wanted to send a gift subscription 
of that magazine, I could have it for $2. Further, 


however, he said "If you do it now, you can have 
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. it yourself. So that actually, under that offer, 

: every single one of the subscribers to that 

: magazine in Canada could get it next year for 

; half this price. Now; this*2s"a*facts “This 

is a very serious thing when you come to compete 

with our Canadian publications who are themselves 

: engaged in this rat race of solicitations, practie- 
: : ally giving their magazines away, as was made 

re clear the other day with Chatelaine. What is 

- your answer to that? I notice Readers' Digest, 

a by the way, does the same thing now. Your price 

rs is $7 per year when, as a matter of fact, every 

Christmas you offer it for half that price and 

i every Christmas every one of your subscribers in 

= Canada are ensured of getting that magazine the 

4 following year for half the price that you advertise? 
) *; Iethis fairtor is “it unfair? 
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MR. LABOURNE: I do not believe that it 
4s unfair when compared with the circulation practices 
of any other magazine, to my knowledge. 
THE CHAIRMAN: Very well. I will come 
back again to this, I want to have this ‘quite clear. 
At the end of your brief you quoted Mr, Justice 
Rand on the freedom of the press. I want you to look 
at this again, because I hope it did not mislead you. 
He says: 
'Treedom in thought and speech and 
disagreement in ideas and beliefs on 
every conceivable subject are of {the 
essence of our life’. 
TI ask you again, sir, if the Parl iament 
of Canada, in its wisdom decided that your competition 
with Canadian publications was unfair and that it 
should be curtaialed in some way by Parliamentary 
action or by statute, would you Say that the freedom 
of the press had been interefered with? 
MR. LAYBOURNE: TL WwouleG Think 26, Sir. 
THE CHALRMAN: On what grounds? 
MR. LAYBOURNE: It is a restraint on 
the right of expression. 
THE CHAIRMAN: No, sir. You can still 
express yourself to your heart's content, no restraints 
whatsoever. 1 could still buy Time if TI wanted to 


pay for it. Vou could <6.) it... There. 18 no 
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restraint whatever, there would be no restraint. 
The Government would merely act as the referee be- 
tween two contending forces within the Stace. This 
is the very essence of our Liberal Government. 
That is what it is about. If one citizen is being 
injured by another under same Uunreair practice, 
then the State has the right to remedy that situation. 
That would not interfere with the freedom of the 
press, I do not think, sir, you could uphold 
that in any court. T am certain you could not 
upheld it befere Mr, Justice Rand. 

That i8 all, thank you. 

COMMISSIONER BEAUBIEN: On page 9, 


paragraph 37, it is stated in’ your briefs 


"To was not then feasible nor 
is it feasible ar advantageous today 
to carry out final editing in Canada. 
The weekly planning, research, writing, 
editing and composing of the editorial 
contents of Time must be concentrated 
under the immediate supervision of the 
Managing Editor.” 
I believe you are planning on publishing 
in Canada eventually? 
MR. LAYBOURNE: Later. 
COMMISSIONER BEAUBIEN: Well then, sir, 
will it then be feasible to do the editing in 


Canada? 
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MR. LAYBOURNE: The manufacturing, printing 
and manufacturing operation, quite apart from writing, 
editing and the editorial preparation. 
COMMISSIONER BEAUBIEN: When you do set up 
in Canada will the editorial content of Time be made 
up in the United States? 
MR, LAYBOURNE: I have no reason to think 
we would change the pattern of the editorial 
operation. 
COMMISSIONER BEAUBIEN: You would just 
publish here and your editerial material would be 
edited there? 
MR, LAYBOURNE: That is presently expected, 
yes sir. 
COMMISSIONER BEAUBIEN: Paragraph ll, 
the last phrase: 
"phe only U.S. publication editorially 

comparable to these week-end magazines 

appears in the New York Times and is 

called 'The New York Times Magazine' . 

T have a list here of magazines published 

sn the United States, which to my mind appear 
very much like our week-ends: The American Weekly, 
Chicago Tribune Magazine, Chicago Tribune TV Week 
Magazine -- there are others here, the New York 
Herald Tribune Today's Living and others. Would 


they be comparable to our week-end magazines? 


‘Iau biegwn wey 


*Pensddobadhbs 


%r 


“Tidansaea89 Oca aeAge-puORserpD 


~ 9 8sttrigidesl sad 
ELMORE B 6. tod tes theta. By U. ylaondHt" 


asi essen: Bere uat 2OW. 3aod td. HANS BCI 


-EL Bie ney p7 #toY went hands Al” assoqcs 
+. 8 Sie Sgei" aba py:: ‘ahaa walt mats elise 


fhe 
HIG BOO SS tie: Fo: emeeet Silo grevedir - = a 


TY Sx we. . ELE ri: 


. UM Ot gb Erw. <aStese.: ‘Ost ia.ods of 


 ¢ WEN So it ores [SPP 


7 | cuve 
Ra tio ent ey, iStomn: gorey 


pa, AT rn os Pa ee 
ASW VT- Segehh at ha 
, 


380 BD pot seeem SLEEET: sient 
VWEON Sait SMI. conga: mepett. werd. RAE ne: oe 
DBEVOW .pe~ niga’ base. aetver. i da setts 


bee 


POGUE SBE re oh DesreaD ew ; HOO. oF: aid | 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Laybourne , 78 


There are a number of others. 

MR. LAYBOURNE: We were aware of the 
existence*ofithese. The point of our submission 
is that interms of editorial force, excellence and 
effectiveness in our judgment the only one in the 
United States which is comparable is the New York 
Times magazine, That is quite a subjective 
judgment. 

COMMISSIONER JOHNSTON: The American Weekly, 
that is distributed with newspapers across the 
country. 

MR, LAYBOURNE: I believe that is right, 
with the Hearst press. £ am not sure, but I think 
they are the distributor. 

COMMISSIONER JOHNSTON: There is another 
one, the name of which I have forgotten. 

COMMISSIONER BEAUBIEN: This Week. 

MR. PITFIELD: Mr. Chairman, may I enter 
this list as Exhibit 0-31-60? 

STANDARD RATE AND DATA SERVICE, INC. 


Sept. 27,1960. 


PUBLICATION CIRCULATION 
The American Weekly 9,960,656 
Atlanta Journal-Constitution 

Magazine oe WEB eG Be 
Chicago Tribune Magazine gas BRS es 
Chicago Tribune TV Week Magazine 696,515 


Connecticut Life 130,000 
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Family Weekly 5,056,928 
First 3 Markets Group (Full run) 5,565,789 
(city & Suburban) 4 591,080 


Locally Edited Gravure Magazine Group 3,513,591 


New York Herald Tribune Today's 


Living bel, 300 
New York Herald Tribune TV and Radio 

Magazine 521,568 
New PoP Geeay mirror Magazine 4,288,088 
New York Times Magazine rie a al? SS, 
Parade O7.6115606 


Philadelphia Inquirer Magazine 


Today 1,041,720 
Pictorial Sunday Magazine Group Haass Ea Dalat yi 
Rural Gravure loo 3, 107 
Sunday (30 cities) 18,595,842 
This Week Magazine 13 7ab9. 214 


---EXHIBIT NO, 0-31-60: Standard Rate and 
Data ‘Service, inc. 
Senie- 2 in coeur. 


~-=Whereupon the hearing adjourned. 
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: THE CHAIRMAN: Mr. Laybourne, Mr. 

: Johnston would like to ask a few additional 

‘ questions. 

‘ MR. LAYBOURNE: In order to follow 

; the question which we left last night, asked 

: by Mr. Commissioner Beaubien, I have now certain 
; figures which were not then at my disposal. 

9 ; I would like to indicate them to you. 

I was aware of the existence of a number 
: of other supplements distributed with newspapers 
i in the United States, quite apart from The 

i New York Times Magazine. I would like to 

if indicate the relative strength of those publications 
" as an advertising vehicle in the United States. 
a The Publishers! Information Bureau, 

. which compiles the figures on revenues, compiled | 

3 e in the weekend or magazine supplement field 

: figures for six which are classified as national 
= magazines or national supplements. These include 
if This Week, American Weekly, Family Weekly, The 

a New York Times, Parade and a group called The 

23 


First Three Markets Group, which consists of the 
separate supplements of the New York Daily News, 
The Chicago Tribune, The Philadelphia Inquirer, 
which are sold either as a group for national 
coverage or separately for regional coverage. 

In the first six months of 1960, for which 


figures are available, all of these supplements 
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received gross revenues as reported to The 
Publishers! Information Bureau: $54.6 million. 

Ti that same period the consumer magazines reporting 
to the same information office reported combined 
revenues of $422.6 million. So the advertising 
revenues of the national supplements were 12.9 

per cent of those of the consumer magazines in 

the United States. 

In the first half of 1960 in Canada the 
revenues for the magazines reporting to the 
Magazine Advertising Bureau were then ‘Y/862,072. 
The principal national, nationally distributed 
or important regional weekend publications in 
Canada, which include besidds The Star Weekly, 
Weekend, Perspective, The Globe and Mail Supplement, 
the supplement of one of the 4mportanti = +. 
papers in Newfoundland -- there are several 
important regional papers as well -- were in 
the first half $10,698,798, almost exactly the 
revenues reported Sy the consumer magazines, 
so that the point which I .sought to make was 
that in Canada the competition between these two 
kinds of media is substantially equal because, 

I think, of the excellence of the weekend 
publication in Canada as contrasted to the 
weekend publications in the United States which, 


in my judgment, are not nearly so good as editorial 
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1 
vehicles. 
3 
We @id accept and point out the superiority 
and excellence of The New York Times Magazine. 
§ 
If it would be helpful I would like to give you 
a copy of the most recent issue of The New York 
7 
Times Magazine. 
8 
9 ~--EXHIBIT NO. 0-32-60: Copy of the November 
13, 1960, issue of The 
10 New York Times Magazine. 
11 
MR. LAYBOURNE: Thank you very much, 
12 
Mr. Chairman, for extending to me the opportunity 
13 
ta give you that additional information. 
14 
COMMISSIONER JOHNSTON: Mr. Laybourne, 
15 
would you tell us something of your own packground. 
16 
You alluded to it yesterday, Hut ene Clas Very 
17 
much detail. 
18 
, MR. LAYBOURNE: My working experience 
19 
ig this. I began with ten years as a reporter 
20 
and deskman on the St. Louis Post-Dispatch, St. 
21 
Louis, Missouri. I joined Time in 1944 as a 
22 


correspondent in Ottawa and was in Ottawa for 
two years. Then I went to the Washington Bureau 
of Time for three years as News Editor in that 
bureau. I then worked for nine years in the 
New York office and, for most of that time, 
seven years of it, as Chief of Correspondents 
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September 1957 to take this assignment in Canada, 
where I am based in Toronto having to do with 

the publishing activities of Time primarily and 
separated, in the tradition of separation of 
publishing and editing, from editorial responsibil- 
ities now. 

COMMISSIONER JOHNSTON: You have nothing 
to do with the e@itions of Time which ‘add in 
large measure to the richness and variety of 
Canadian life and to the culture and unity of 
Canada’? 

MR. LAYBOURNE: Not often, not very 
directly. I have on occasion represented the 
nature of those publications, the nature Ou 
the circulation, in discussion with people interested 
in the export business from Canada. That has 
been the chief extent of my relations with those 

6jitions. 

COMMISSIONER JOHNSTON: Of the eight 
or ten people employed in New York and producing 
four pages of Time weekly, how many of them have 
had experience in Canada? 

MR. LAYBOURNE: I believe nearly i 
I know that all of the writers have. There are 
primarily three men on the writing assignments 
who have the responsibility of taking the work 


of the correspondents and taking research material 
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from other sources and applying their own judgment 
and their own analysis, writing up their own 
stories, subject of course to the blue pencilling 
of an editor and the arrangments that an editor 
then puts on the total combination of their 
efforts. All of those men have had working 
experience in Canada and one ef those, Of course, 
as I mentioned yesterday is Canadian and worked 
for a number of years on The Montreal Gazette. 

COMMISSIONER JOHNSTON: Time's first 
Canadian edition, so-called, was in 1943. 

MR. LAYBOURNE: That is correct, yes. 

COMMISSIONER JOHNSTON: I have here 
a bound volume -- I do not know just where it 
came from. 

MR. DLAYBOURNE: It came from our files. 
I want to make sure of that, because I hope tO 
get it back. 

COMMISSIONER JOHNSTON: I am noted for 
returning books eventually. I understand that 
there was a super salesman in Ottawa in about 
1943. You said yesterday that you did not have 
any sales operation here until some time later. 

MR. LAYBOURNE: I said we did not 
establish offices or hire °* personnel full-time 
for the sale of advertising space in this edition 
until early 1946. In the prior time the sales 


efforts were carried on primarily by two 
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advertising salesmen who periodically toured the 
principle Canadian cities visiting advertisers 
and agencies. 

COMMISSIONER JOHNSTON: Of course 
Canadians generally were pleased at that time 
that Time was establishing a Canadian edition 
or run for Canadian news in the regular edition 
and I think Time got some advertising support 
in lieu of the vast expense involved in establishing 
a Canadian edition. I noticed that the first 
two editions had, out of 28 pages of advertising, 
more than five pages for the Canadian government 
or Crown Corporations. So there was some good 
agilingat that time, but apparently after two 
weeks somebody in government decided we were 
not getting the kind of publicity in the United 
States that we would like, and thao 1s Clear 
from the rest of this volume that you so kindly 
lent. 

I have a friend who is a former Ottawa 
resident but now lives in the States. I telephoned 
him one day and asked him about Time. He is 
a redder of Time. I asked him if he had the 
impression that he was getting Canadian news 
from Time. He is still very much interested 
4n Canada. He reads everything about Canada he 


can get hold of. I know that one of his cherished 
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possesions is a letter he received as a boy from 
Sir Wilfred Laurier. He told me on the telephone 
that he got very little from Time but he said, 
"T keep Time and Newsweek for a few months back 
and I will check". This is not a scientific 
check but the report, such as it is, shows 
that he gets more Canadian news out.of Newsweek, 
which does not pretend to have a Canadian edition, 
than he gets of Time. Would you care to discuss 
that? 

MR. LAYBOURNE: I certainly would. 
I would submit that a period of a few issues 
two months or three months, whatever it might be, 
would not necessarily be as representative of 
the contents as a properly measured check over 
a year or two years. The news breaks, the news 
situations give you an o¢portunity to develop 
specific news stories of real consequence, of 
real value, of much more than passing value. 
IT would submit that the comparison might well be 
taken over a substantial period rather than over 
a brief one. 

COMMISSIONER JOHNSTON: This was about 
18 weeks. We also have some other indications 
showing that Newsweek does a pretty fair job 
for our country. I notice also in the second 
issue of the Canadian edition of 1943 a note 


from the publisher of those days, a Mr. Prince 
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I think, "Time Canadian, which is just like the 
domestic editions except that it contains special 
advertisements written for the Canadian market. 

We tried to arrange for printing this edition 

in Canada but the Dominion Government does not 
want any new publishing venture started there until 
after the war. 

It 18 15 years since the end of ‘tne 
war and apparently you are now seeking to print 
in Canada. What puzzles me as a retired or 
reformed newspaper man is how 11 or 12 people 
can spend all week producing four skimpy pages 
in Time. Hew do they do it? 

MR, LAYBOURNE: I think they work pretty 
hard. I have done a bit of that work. It is 
pretty rigorous if you do the reading that is 
required to position you to understand the back- 
ground of stopies. If you see people yourself, 
if “you Bcir out iol he office. call (on people -- 
that takes time too. I think they find it a 
respectable week's work, and I have found it so 
in the few weeks when I have done it some years 
ago. 

COMMISSIONER JOHNSTON: Of course, I 
was brought up in the newspaper business when they 
had to work = hard. I think I could produce the 
four pages myself easily and do the research. 


MR. LAYBOURNE: Is that an application 
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fora job? 

COMMISSIONER JOHNSTON: Well, I guess 
I am over the age limit! I am sure people who 
have worked on Canadian newspapers producing 
editorials and news stories do considerably more 


in a week than your people do. 
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MR. LAYBOURNE: May I comment on that? 
COMMISSIONER JOHNSTON: Yes. 


MR. LAYBOURNE: I had the responsibility 


for a long time of seeing to it that the corres- 
pondents for Time and Life produced what was 
required for the coverage, the extent of coverage, 
the intensity and the completeness of it, and 
the perceptiveness of it. I know they worked 
hard. A few of them did not work as hard as 
requirk 
“E-did and they might be no longer with us. 
The peeple that I had the hiring and firing 
responsibility for in those particular eight years, 
I know they worked hard. I know, from observation, 
that the writers of Time work hard. It is 
a lot harder to write something brief, concise 
and clear than it is to write a windy column. 
COMMISSIONER JOHNSTON: Are you suggesting 
that when I write something it is not concise 
and clear? . 
MR. LAYBOURNE: I would submit that the 
writing in Time is exceptionally seh ria and clear. 
COMMISSIONER JOHNSTON: I think my own 
observations through the years have been ‘that any- 
thing I knew anything about, Time had wrong. Have 
you any comment on that? 
MR. LAYBOURNE: Well, I do not know how 


many stories you may be referring to, how many of 


which you felt you had intimate knowledge. I can 
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only say I am sorry that you have found it so. 

COMMISSIONER JOHNSTON: I know a man 
who was one of your stringers in a Canadian city, 
and he told me once, and this is hearsay, of 
ecaunse,from your point of view -- he told me 
directly that anything that he sent to Time was 
always, when it was produced at all, inaccurately 
produced. 

MR, LAYBOURNE: How long, may I ask, 
did he put up with that, as a self-respecting 
newspaper man, or reporter? 

COMMISSIONER JOHNSTON: Well, I suppose 
eventually he hoped some day to get the story 
in the way he sent it out -- at least, the 
essential facts. 

MR. LAYBOURNE: I would say his experience 
was quite remarkable. We have responsible men 
who take pride in their work and they do not 
put up with inaccurate handling of their material. 

COMMESSIONER.JOHNSTON: Now, let us 
get to the matter of editing in New York. I 
feel, as a Canadian, that no one can produce a 
Canadian magazine in New York who is not in 
Canada most of the time -- who is not steeped 
in Canadian information. Now, is it not feasible 
or would it not be feasible for Time's contribu- 
tion to the Canadian scene to be edited and 


produced here? 
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MR. LAYBOURNE: It might be under revision, 
an editorial policy which may come about in time. 
This, I think, has been discussed, I know, 
from my knowledge in the past, it is a subject 
on which discussions continue, I would say. 

COMMISSIONER JOHNSTON: In these 
days of facsimile transmission of news, would At 
not be feasible for you to have some one in Canada 
to de the work and send it to New York? Your 
magazine, I believe, is printed in Chicago and 
it has to be made up there; so that it could 
be done, even if someone in New York eensored 
it as it went through? 

MR, LAYBOURNE: You are quite right. 
Facsimile transmission opens the way to very 
speedy communication of copy from editor tO 
editor. 

COMMISSIONER JOHNSTON: In other words, 
it is feasible, but you doubt very much if it 
will be done that way? Is that over-stating 
your position? 

MR. LAYBOURNE: Well, at the present 
time, it is not feasible. I think the mechanical 
device which you are talking about, facsimile, 
is quite a new one. I do not believe that it 
4s in current, steady use to any great extent 


yet. 
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COMMISSIONER JOHNSTON: Time, for many 
years has been edited in New York and printed 
there shortly after the final editing in other 
cities -- Chicago, a thousand miles away? 

MR, LAYBOURNE: Yes, sir. 

COMMISSIONER JOHNSTON: How has that 
been done through the years? 

MR. LAYBOURNE: Teletype setting is 
the device by which the copy is transmitted. 

COMMISSIONER JOHNSTON: You can probably 
make an arrangement with Mr. Roy Thompson to have 
it teletyped from Toronto or Montreal. Your 
publication is also mailed to Canadian subscribers 
from Chicacor 1s 2i0 nov? 

MR. LAYBOURNE: That is right. 

COMMISSIONER JOHNSTON: Other publications 
are sent to Canada in bulk, put in the Canadian 
Post Office and Canadian postage is paid; is 
that correct? 

MR. LAYBOURNE: I know, of my knowledge, 
that is true of a few publications. Of how many 
that is true, I do not know. I know this is true 
of at least certain copies of Life, distributed 
in Canada. It is true of certain copies of 
Fortune, distributed in Canada. [I have heard 
that it is true of The Saturday Evening Post, 


certain of their Canadian circulation, but whether 
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many others do this, I do not know. T am under 
the impression not very many others OG. 

COMMISSIONER JOHNSTON: We can get the 
information from the Post Office. My impression 
is that it is a lot more; but, atv any rate, 
the point I wanted to make is that the Canadian 
Post Office gets no revenue from Time. 

MR. LAYBOURNE: From the distribution of 
the magazine, I think, minimal. We may enter 
the mails to a limited extent in certain Canadian 
cities. I can determine that for you exactly 
end le&you have it, if you would care for Te 
on our present distribution plan. 

COMMISSIONER JOHNSTON: There is some 
place in your presentation a statement that 
your costs of advertising revenue in Canada is 
greater than in the United States. It is at 
the bottom of page 11, I think. 

MR. LAYBOURNE: Yes, sir. 

COMMISSIONER JOHNSTON: ‘Advertising 
selling costs in Canada are 113 per cent higher 
than in the United States. ' 

MR. LAYBOURNE: Yes. 

COMMISSIONER JOHNSTON: Is not that 
bound to be true, beca¥se there is no more selling 
effort to sell a page in the United States at 


a high rate than a page in Canada at a much 
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lower rate? 


COMMISSIONER JOHNSTON: 


the reason? 


Q4 


That is right. 
And that is 


That is, basically, 


MR. LAYBOURNE: 
And then, at 


the reason for it. 

the top of Page 12 it says: 

costs in Canada are about 200 per cent higher 
than those of the United States." 


plain that? 


COMMISSIONER JOHNSTON: 
‘Administration 


How do you ex~ 


Do you get more money for your salary? 
I am very well paid, 


MR. LAYBOURNE: 
I can assure you. I would not like to answer 
TL would prefer.. 


with specific detail on this. 
if I may, wo Sive,youra written answer on this, 


rather than speculate on the form of the preparation 
of these particular figures which, I myself, 

did not prepare. I would like to obtain the 
information on how they were crerared. 
COMMISSIONER JOHNSTON: In other words, 


you will do some research on it? 
Ves, uot. 
You underline 


MR. LAYBOURNE: 
COMMISSIONER JOHNSTON: 
'"Tndeed so much Canadian news is 


on Page 13: 
that no other journal provides as much information 


carried in Time that it may be said confidently 
sbout Canéda,:to as many readers, throughout the world 


The only amendment 
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that I would make to that statement is a grammatical 
one: "...no other journal provides so much informa- 
tion....to s@ many readers...’. 

COMMISSIONER JOHNSTON: That is an opinion? 

MR. LAYBOURNE: The substance is an 
Opinion, yes, sir. 

COMMISSIONER JOHNSTON: Well, I have 
a adifgterenv’ one. 

MRS GAYBOURNES "APY richt, sir. 

COMMISSIONER JOHNSTON: Now, one of the 
stories that you mentioned as being of great 
interest in Canada and this is a fact, is eight 
pages on the Seaway. Was not that of just as 
much interest in the United States as in Canada? 

MR, LAYBOURNE: I would think so, yes. 

It is of complete mutual interest. It is, perhaps, 
more interesting to more Canadians, ona proportion- 
ate basis, than in the United States; but, that 

is a supposition. I do not know. I would say they 
were equally interested. 

COMMISSIONER JOHNSTON: I suggest also 
that the Queen's visit to this side of the Atlantic, 
which is in the same category -- That visit 
got space in newspapers in the south-western 
United States where they have never heard of 


Canada before, in spite»xof the circulation of 


Time. 
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MR. LAYBOURNE: I would like to comment 
on that. This is my judgment. I think it was 
an article of great perspective about the place 
and the role of the Queen in Canada and, indeed, 
in the Commonwealth -- the place of the Crown. 
And, as I mentioned here, others seem to have 
thought so too. I think quality is a most important 
consideration in these comparisons of space. 

COMMISSIONER JOHNSTON: Now, in a recent 
issue of Time, I slipped over the pages -- Il 
would not swear to the accuracy of my observation -- 
but, there were four pages of Canadian news so- 
called and 52 pages of advertising. Now, in 
a Canadian edition, is that a proper proportion? 

MR. LAYBOURNE: The entire editorial 
content must, in my judgment, bear a decent 
relationship to the entire advertising content. 
There is a balance between those two which must 
be maintained. 

COMMISSIONER JOHNSTON: I have not been 
able to find anybody who buys Time for its 
Canadian four pages of news or comments. My 
acquaintances who read Time buy it for the 
back of the book or the United States news. We 
are interested in the United States in this 
country. We have to be. We are, anyway. 


MR. LAYBOURNE: May I comment on that? 
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COMMISSIONER JOHNSTON: Yes. 

MR. LAYBOURNE: I have had a distinguished 
political figure in Canada -- a former member 
of the Canadian Government -- tell me that he 
relied on Time considerably for news about Canada. 
He relied very much daily on the New York Times 
for news of the rest of the world. He relied 
on daily newspapers for current, immediate informa- 
tion. 

COMMISSIONER JOHNSTON: I suggest to 
you that if anybody relies on Canadian news in 
Time, that he is making a great mistake? 

MR, LAYBOURNE: I recognize your right 
to your opinton, sir, but 1. disagree. 

COMMISSIONER JOHNSTON: Well, you 
Cannot possibly put a week's Canadian news in four 
pages of brief notes. 

MR. LAYBOURNE: That is why there are 
newspapers. The same trouble occurs, by your 
standards, I think, sir, in reporting of news 
of the United States affairs in the scope 
that is taken each week for that, or foreign 
affairs, in the scope taken for gonac in Lime 
Magazine. 

COMMISSIONER JOHNSTON: Those are 
all the questions I have. Thank you, Vir. 
Laybourne. 

THE CHAIRMAN: Thank you, Mr. Laybourne. 


The next submission is Reader's Digest. 
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MR, ZIMMERMAN: Mr. Chairman and Members 
of the Commission: 

My name is E. Paul Zimmerman, President 
of The Reader's Digest Association (Canada) Ltd., 
and I have with me Mr. J. Kenneth Davey, Vice- 
President and Secretary-Treasurer of our company, 
Mr. John L. O'Brien, Director and Counsel of our 
company, Mr. Roger T. Holroyd, Vice-President 
and Circulation Director of our company, Mr. 
Andrew J. Conduit, Vice-President and Advertising 
Director, Mr. Douglas G. How, Editor of The 
Reader's Digest, and Mr. Pierre Ranger, Editor 
of Selection du Reader's Digest. 

YHE CHAIRMAN: Quite a dose of you. 

MR, ZIMMERMAN: Yes, sir. Our written 
submission and supporting appendices have been 
4n the hands of the Commission for some time now, 
and I don't think that I could add anything to what 
has been stated in writing that would be of 
assistance to the Commission at this moment. 

On the other hand, I would ask for your 
instnuctions, sir, as to whether I would now read 
the submission or simply have it transcribed in the 
record. In either event I would ask that the 
submission and appendices be transcribed in the 
record. 

THE CHAIRMAN: We would like sir for 


you to read the brief, and others can be filed 


He 
me ce ve 
yes 8 re 
r 


x s i en wer a : aoa Py Sa ai BERS: ay Pate i sets ad hs ¥ 
scm nH0 10 somieertpandonsetb bas 4 
Hse 2 bes hays Pea aly akon » es ae ay ey is ve my ti 


i) 
a0 to ‘Foaeusod ons ‘sedooatd nota od 


Ste ‘ ET we : % Mes aoe 


dngt tae’ sot¥ buoutay 2 2930R sa ee 
REE) 2 tetas en BY Fabel Sas | ee 


» ti cyrtagmes “m0 +0 wod ponte AobseCuo4td a 


> & 
Re a ae Wat Eee: te ee tes A ‘ Shim tee cam 7 ee ee ae eat) ” ie er ] - i. at a 


antetdrevbh hime dnabtaeri-sotv A erring »b& ae Peay” 


Pi a rr fs, ty aS a as ne , 5 pi GOs aE ae | j St ; i 
oat te nOdebt xo 0 astauod vt soda Wee a 
een 3 Be HT AOPTAE Diy, sank hs Dee oe eae i» Aer 


od tbs eer on1end a bas ‘Seeaia B 'sebe0H let Wek 
eae eae Eg? a Bo Bara ea aso are | ¢ 


i apo saogid #1 a9be0f ub. natsooree - at 


viol 0, ae & od bai —_ a“ | lar | 
pdo eo ee ys ioe Eapen eet “ape | ' 


cotta 140 i, eet tstesaveriridl A 


peat Fy ee i Re, Mit SO einn te Ss, se bras 
Sey mie ih y, te * pie! os Rice rae Dees 4 a 


Ped 
oar Ee 


EMOEE Cpe RE) ike ee New a eR a tea a ieee Ee re ae a eens gn ey | 8t 
_WOrT Smt amoa- 10} noksetnnod ovat Di meen arts ot 


as aaa oa ac zi perce ek eae eee Pr eas a aut a a mnie { er 
“ wie . u 


sy yt tae . . nee f a) 


tendw og gnbaiaene bes twos I aaa nikts "508 : bese ‘de 
pe . Reseda ae me e P More oe a ete : ij 


to Sk bik dna Babshos at begage 90d, asd fae; ees 


. themon ates s nobeestamo) ald ha oonsdataas Bay ‘ae 


Pr cae me RN ee re: Tana es bee 
“10%, 07 168 b heals 5 ae bred! ‘rosito ori a0 ne | 
iia ts eas ere ets gyi ha ea iB eats ue Ce . a Sats ben oa Hn Bis : es 
689% wor OLsow I consherte ot on ate .erobtgpntent be ere. 
< ; oe De Bee ae os oH es La oy Sah shot, te oh bik! ae Pigs i Lam a ihe) Fy pears - v4 . | 
ond not bodinan wbiocind vf oved yignte « bor Holasindue as . lac i ey at 
ES BER Ae aa ae ee aes ne Wiel 
oat tect x vow ier) 
Regie ard ‘ae me ge! 1 oevs ea 2A beers eae Ca 


ons rf beditoaasyd od ssoktriogys bas | sotsat 


ee A Le i et he fh er Dl 
em 3 ee Piet ae t “Eee i ri 


10% Pars oiet 4 pee el! Ma 


AP EE ys Ba 3 es ote 
ee 


se od NBO aterito. ‘bas clebad 9 At Sse 
a i en hy im Dt (lioptin ewe Tt dae 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


as exhibits. 

MR. ZIMMERMAN: Thank you, sir. 

Sir, may I say, that the submission 
was obviously not the work of any one person, 
and, although, I hope I may be able to answer 
any questions that are put to me 1 am sure that 
you, Mr. Chairman, and Members of the Commission 
will understand if I have to call apon the 
assistance of the other executive members of 
our company who are with me today. 

We will be glad to supply any information 
requested by the Commission, either immediately, 
if it is readily available or at such later 
time as it can be secured or prepared and it 
will be convenient for the Commission to receive 
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TORONTO, ONTARIO FOREWORD 


The Reader's Digest undertakes in this 
brief to depict its operations and aims in 
Canada, in the United States, and in approx- 
imately 100 countries where its 29 editions 


in 13 laguages circulate. The brief includes 


Canada, with a comparative study of periodicals 


in Canada, the United States and Great Britain. 


The Reader's Digest was founded in 
the United States in February 1922 by Mr, and 
Mrs. Dewitt Wallace. Mrs. Wallace was born 
in Virden,Manitoba, as was heronly brother, 
the late Barclay Acheson,architect of the 
Digest's international operations and its 
bilingual Canadian editions. 

For nearly four decades Canadians 
have bought and read The Reader's Digest as 
eagerly as Americans. Canadians were buying 
450,000 copies of the United States edition 
a month by late 1943. On December 17th of 
that year The Reader's Digest Association 
(Canada) Ltd. - Selection du Reader's Digest 
(Canada) Ltee. was incorporated under 
Canadian laws. In the same year the printing 
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Canada commenced in this country. 


The longer-range aim - to develop a 
complete Canadian business of publishing, 
producing and distributing editions in 
French and in English - had to be deferred 
until after the war. In July 1947 Selection 
du Reader's Digest (first print order, 


4 


128, 130) appeared, with 10 pages of adver- 
tisements and 130 pages of text selected by a 
French-Canadian editor from the central pool 
of international material available. The 
editor had available the translations from 
the Paris edition, adapted these translations 
to the Canadian scene, made cuts or changes 
to suit the text to his readers and wrote 

new captions or headlines for the articles. 


The procedure thus summarized continues to 


this day -- and under the same editor. 


A Canadian edi 
followed in February 1948 ( first print order 
603,032, prepared in much the same way but 
without the need for translation: a 134-page 
magazine made up from 23 pages of advertisements 


and 161 of adapted editorial text chosen 


from the central pool for its interest to 
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1 
5 Canadians. 
3 
Nowadays a typical issue of Selection 
4 e) 
du Reader's Ligest carries 100 pages of ad- 
5 vi 
vertisements, 164 of editorial matter, and 
6 _ 
sells 199,626 copies; the Canadian English- 
7 
language edition averages 103 pages of ad- 
8 Ocry 
vertisements, 107 editorial pages, and has a 
9 . . Or has 
circulation of 850,483 
10 
11 The Canadian company had a staff ofr 
12 30 in 1948; today it employs 430 persons. 
13 Its management is Canadian up to and in- 
14 cluding its president, and it has consisten- 
15 tly carried out its policy of employing 
16 Canadians throughout its own organization 
17 and buying goods and services in Canada 
18 whenever available. 
19 
Of every dollar of magazine revenue 
20 
that came into the coffers of the Canadian 
21 : 
company of The Reader's Digest during 1959, 
22 
there remained in Canada 84.5 cents. 
23 
24 It is against this background that 
25 The Reader's Digest of Canada hopes it may 
26 be thought qualified to make a contribution to 
) 27 the Royal Commission study of Canada's 
28 periodical press. 
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THE READER'S DIGEST ASSOCIATION 
"WHAT IT IS" 

The Reader's Digest was founded in 
February 1922 by DeWitt Wallace and his 
wife, Lila Acheson Wallace. Mr. and Mrs. 
Wallace - today, as then, the Digest's 
editors and owners - had no publishing ex- 
perience, little capital, no shareholders 
or important backers. All they had was a 
new idea for a magazine, and the talent and 
energy to put that idea across in the face 
of wide-spread belief in the publishing 


industry that they were doomed to failure. 


In the thirty-nine years since the 
Digest's founding, even in the last ten 
years, many magazines have failed and dis- 
appeared. Others, like the Reader's Digest, 
have survived and flourished, chiefly be- 
cause they have filled some need not other- 


wise supplied. 


From the moment of the Digest's first 
appearance in 1922, it brought to journalism 
anew concept. The Wallaces were convinced 
that they could perform a service to readers 
by sdlecting from the abundance of printed 


material "articles of lasting interest." 


eS 


ee situ oe tea * “* za 


Smear. oO E anil tung aN wesan9. 


eek Lathe: ite th rested heorge-sbtw: a) 


© 4. alee 


‘ ee git Slane @ 


to ee | ae See, atta sit ‘nia a 


t Deiioeb aitew it dHaa watembns 


cet deat add “ae reve ah eeu 2! teeaia 


eT CL Se Dees, 


, r 


TO eo : 
it yap vA 


1 to tein ont Oe: 

ag ‘ingore at abuse nt Satibbadrae. 
SLOW eeoniley lll stqeonds. m0) i 
So VBR, RB Adideg bao, xocte daria 
‘ig conabnunta ong ance dittondays 
ati ttn bd 


evan ger Sit sag er Bor taney 
-Peaneqga | 
ren sisi penn beviieanie eas 

SOE holies even yard cowed. 


bec eaty 


7 


ANGUS, STONEHOUSE & CO. LTD. Soo 
TORONTO, ONTARIO 


4 


The basic concept was that in the hectic 
tempo of the twentieth century few could 

hope to keep abreast of the best that was 
being published in the magazines of the 

day. A technique was devised whereby 

printed material could be shortened and its 
reading speeded without loss of meaning or 
impact. By selecting from other publications 
articles that seemed of wide and lasting in- 
terest, and by condensing each to its inner 
core, a magazine was achieved different 


from others in intent and approach. This 


remains true of the Reader's Digest today. 


To help to understand why the Digest 
is complementary to, and does not compete 
1, Other periodicais, it may be worth- 
1 


at en Goes bs ay ee, eh Se yee ba fo Yn 
while to consider a few things which the 


Digest is not: 


It is not a news magazine. By its 
nature as a monthly publication 


it cannot hope to compete in this 


Prete. 


relies almost exclusively on the 
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1 
It is not a fiction magazine, nor 
3 
does fiction play more than the most 
3 
minor role in its pages. Not more 
4 
than half a dozen fiction stories 
5 
are printed in the Digest in the 
6 
courge. oF -a.year: 
7 
8 It is not a magazine that appeals 
9 predominantly to either sex. The 
10 Digest readership is quite evenly 
11 divided (51 percent men - 49 per- 
12 cent women), and its articles are 
13 designed to be read with nearly 
14 equal interest by men and women, 
15 young and old. 
16 
Looking at 1 for what 10.438, tne 
17 
Digest was in the beginning and still is a 
18 
convenient pocket-size collection of 
19 
articles of lasting interest, concisely 
20 
presented and dedicated to its founders! 
21 
conviction that life is a savoury adventure, 
22 


rewarding to all who share a spirit of self- 
improvement and co-operation with their 
fellows towards the betterment of others. 
Its editors ~- and, by their own testimony, 
its readers - believe these to be some of 


its attractions: 
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Its wide variety of articles covering 
the sweep of human thought and 


activities. 


A constructive and optimistic approach 
to the problems and interests of the 
human race; a devotion to improve- 
ment, physical, spiritual, mental, 
moral and cultural; a belief in the 
power of the individual to change his 
circomstances and his environment for 


the better. 


A preference for stories told in terms 
of people rather than of things or 
abstractions - in incident and example 
and anecdote rather than in static 


generality. 


A willingness to break new ground, to 
startle, to shock and even to anger, 

provided . the editors are convinced an 
essential service will thereby be ren- 


dered to readers. 


Condensation of all material by editors 
who are committed to brevity, felicity 
of phrase, pungent and colorful 


writing, and elimation of empty verbiage. 
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The nature of the Digest, as a monthly 
magazine of universal interest, sets it 
apart in a field where few, if any, magazines 
have been interested in competing. 
Historically, magazines have been timed to 
the pace of current events. The Digest cannot 
hope to match them there. Their pace is too 
swift, the topics in general too timely. 
All the Digest can hope to do is to publish 
material that does not depend primarily on 
timeliress for its impact. Thus it is a 
reflective magazine, seemingly well geared to 
attract a broad audience representing many 
segments of humanity, but (according to 
copious evidence available in the Digest's 
files) a magazine that tends to create 
readers for other publications rather than to 


lure them away. 


The Digest pays many other magazines 
for the right to reprint articles. Thus 
other magazines are essential to The Reader's 
Digest, and in consequence the Digest's 
editors and business executives have always 
had at heart the continued good health of 


all magazines, large and small. From its in- 


ception the Digest has in turn enjoyed the 
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good will and moral support of most other 
magazine editors, many of whom have publicly 
praised the editorial skills that have made 


the magazine unique. 


The record shows that the Digest co- 
operates with many magazines, including a 
number in Canada, helping them to obtain 
articles they might otherwise not have (See 
Appendix 1({b) ). The record further shows 
that the Digest does not actively compete 
with other magazines in bidding for exclusive 
rights to stories and articles or for the ex- 
clusive services of writers. This restraint 
is not based on an attitute of altruism but 
arises from the unique nature of the magazine. 
There is no need for the Digest to compete 
for articles since its primary role is to 
reprint articles after they have been 


published elsewhere. 


Latcerly’a roertion* or The Reader's 
Digest has consisted of original articles. 
Even this material, however, is seldom acquired 
in competition with other magazines: indeed, 


the very reason why such articles are 


created precludes competition. In general 


r Ns : io re oo 
‘A 


ne Be) a 
Sworte wesc monet si) =e hae 


Mie i 


sabes ohawitaa saa asoh: the | 
a Bsr ap “tenteagem ae 


diy petth yg sae) wore tes Pod eotrote. re shies! 


| Tr larsten eb suetb 10 asoivnoe viento tan aa 
| | 


ia iZ Pon el i 
; zo oO 
Sel meters hie te suadteve ae ne ‘bees don’ at ae os 
. Se RR eset ert tg grasa ibd Sete lott eee Mee ard 


SIIGMOS OF Casi we Got Bee by al stedy iu nah. 


“th Bt efor whswadieg, Rat woh * #efotias tot Br 


a 


hoe! sve yet Pe Te) se rotien te tuqer 


Steiwele, bore t idug ee i, 


a ‘rabsen adi fo. nk ireery, & ine ont 


astoting faye ee ‘betdhanos pal aoe 


csi iunos mabies ‘at vob ‘Uintresen ‘pina neon *, 
sets | rapa ete Hate, soseiieqnos . 


. 
| 
| 9'rt B91 s/1208 Modi’ ile ombaman wrev oily 
| (steden Pr \gee jtteanes ——. bevssrto 


‘i; a, 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


1 

there are originated in areas relatively un- 
2 

touched by other magazines. Many magazines, 
3 

for instance, do not care to devote a great 
4 

deal of space to articles guiding readers to 
5 

self-improvement. The Digest feels a need 
6 

for such material and develops it frequently. 
7 
8 And, just as most other successful 
9 magazines tend not to seek their material in 
10 fields that The Reader's Digest has made 
11 peculiarly its own, just so does the Digest 
12 concede to those others whole areas which it 
13 eonsiders itself ill-qualified to cover 
14 properly. A prime example is the topical 
15 domestic scene in any of the hundred-odd 
16 countries where the Digest is bought for its 
17 international editorial contents. 
18 

Two issues of The Reader's Digest are 

19 

attached: February 1922 ( the first issue ) and 
20 

October 1960. A glance at the contents will 
21 

show continuity of the magazine's 
22 | 

editorial approach, the nature of the in- 
23 

terest it holds for more than a million 
24 

Canadian households and 20 million others in 
25 

every corner of the free world. 
26 

) vi 

28 
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THE READER's DIGEST ASSOCIATION 
"WORLDWIDE SPHERE" 

The story of the international 
editions of The Reader's Digest is well worth 
telling here because what the Digest is in 
Canada and what it does in Canada can only 
be fully understood against that background. 
Its Canadian operation is not something 


unique. It is part of a worldwide pattern. 


The Digest has enjoyed substantial 
circulation outside its country of origin 
from its very early days. One way or another, 
a surprising number of people in many lands 
soon became acquainted with the little 


pocket-sized monthly collection of condensed 


reprints, and wrote in spontaneously to the 
Pleasantville, N.Y., office asking to become 


Ssuoscribers. 


By the late thirties, more than 
50,000 copies of the Digest were being 
bought each month in Great Britain alone. 
Through the mail the magazine's founders were 
receiving a stream of requests from British 


Readers for an edition of their own. 


In 1938 a British edition was 


launched with headquarters in London. It 
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was an immediate success - at the end of its 
first year British circulation had more than 
doubled. Today its monthly circulation is 


over one million. 


But it was in 1940 that the present- 
day policies and philosophies of Reader's 
Digest international operations may be said 
to have had their real origin. In that year 


began Selecciones del Reader's Digest, a 


selection from the central editorial pool of 


with advertisements and circulated among the 
people of Latin America. This edition, 
which was selling 400,000 copies a month 
within two years, was followed in 1942 by 
another in Portugese, primarily for 
Brazilians (circulation after two years, 
300,000) and, incidentally, for Portugal it- 


self (circulation after two years, 37,000). 


The war slowed, though it didn't 
entirely halt, plans to expand to Europe, 
but immediately after the end of hostilities 
came the great and speedy expansions which 
resulted in The Reader's Digest as we know 
it today; 29 editions in 13 languages cir- 


culating in more than 100 countries at the 
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rate of some 21,000,000 copies a month. 

(For a capsule picture of The Reader's Digest 
International Editions, see Appendix 1 (a) ). 
It is conservatively estimated that 
(5,000,000 people read the Digest in one 


language or another every month. 


The pattern of editorial ten. & and 
business management has remained consistent 
through the years. Editorially, the material 
for all editions has always derived from the 
eentral pool, .-..a,. reservoir, incidentally, 
which has become increasingly international 
through the years from the material chosen 
by the Digest's multi-national editorial 


steii .« 


Using the English-language Canadian 
edition as an example, 33 per cent of the 
articles published this year have been about 
universal subjects without racial or geogra- 
phical significance; 22 per cent about 
countries other than the U.S.A., and 45 per 
cent have been more or less oriented to 
subject matters pertaining to the U.S.A. 

But through the great majority of all Digest 
articles, regardless of whom or what they 


discuss, runs the common thread of universal 
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interest without which the magazine's 
universal acceptance would have been impos- 


Sible. 


Hach edition pays its full pro-rata 
Share of the cost of developing the central 


pool or articles, in the same proportion as 


the U. S. edition in relation to circulation. 


Every article printed in one of the 
international editions of the Digest must 
appear in its original text either earlier or 
at the same time in the parent U.S. edition. 
None of the inte tater editions prints 
every article that appears in the parent 
edition. Some print considerably less: as 
one example, the English Canada edition 


prints all but a few. 


Introductions of domestic material in- 
to the various editions was considered at the 
outset and discarded. It has been reviewed 
time and again and the decision has always 
remained the same: to leave to each country's 
domestic periodicals the field of domestic 
coverage, reserving for the Digest the 
opening of "windows on the world” and on the 
inner character and aspirations of man rather 


than on his activities as a national citizen. 
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1 
In the non-English language editions, 

Z 

the editors of The Reader's Digest have 
3 
‘ taken special care with, and pride in, the 

quality of translation. This is notably true 
5 

of the French Canadian edition, Selection du 
6 

Reader's Digest. Tributes beyond anything 
7 

the Digest might care to claim for itself 

Cc > 

8 

have come from a wide variety of eminent 
9 

sources to the contributions thus made to 
10 

linguistic cultures. 
11 
12 In each country where a Digest edition 
13 is published, every effort has been made to 
14 obtain the best available editorial staff. 
15 It is the task of these men and women to 
16 select the articles for their editions, to 
17 adapt and adjust those articles for their 


own audience, to procure and perfect 
translations if needed, to develop and insert 
small boxes or postcripts to put an article 
into proper local focus, and, finally, to 
direct efforts to develop articles locally 
that will contribute to the Digest's central 


editorial pool. 


On thebusiness side, the Digest's 
international editions are similarly true to 


a well-established pattern, Wherever feasible, 
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the Digest conducts its international publish- 
ing activities through affiliated companies, 
full corporate citizens of the countries in 


which they are established. 


6 Relations between Reader's Digest 

7 Association Inc., the parent Company, and the 

8 corporations which publish the Digest's 

9 international editions are regulated by formal 
10 contracts, are maintained as nearly as possible 
11 in the "arm's length" manner which would pre- 
12 vail if they were unaffiliated. 


A corollary to the foregoing is that 
Digest affiliates, wherever located, are 
required to stand or fall in fair competition 
with other media on the national scene. Each 
Digest company carries out all the publishing 


operations carried out by any other local 
uf ry, 


163) 


published, with the sole exception that th 
editorial material from which the edition is 


made up is received from the previously 


described central pool. 


* 


As stated previously, Reader's Dirces 


et 


operates wherever possible through inter- 


national affiliates. There are these 


exceptions: 


b. 
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In Japan, stemming back to occupation 
days when an affiliate organization was not 
possible, a branch operation was established 
which is an integral part of Reader's Digest 


2 


Association Inc. of Pleasantville, N.¥. in 


Te ee Pe ae ee recs ay , BR ara bec teed pe 
activities in ovner Ppespects in mucn the same 


way as do the affiliates. 


in Brazil, Finland and United 


Arab Republic. there are licensed operations 
= A 


agreements with Reader's Digest Associati 


= 


Inc. This arrangement was arrived at for 

the Finnish and Arabic editions because of 
economic conditions and population limita- 
tions which made it impractical to try to set 
up a full-fledged affiliated company to handle 
sales on so small S0GLe,. Lit Beas , one 
licensing arrangement was made in answer to 
restrictions against the ownership of publishing 
enterprises by any but Brazilian citizens, 


a restriction which applies to many other 


industries. 


Throughout the world, outside the U.S.A., 
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1 
the Reader's Digest now employes some 2,600 
2 
people, about one-sixth of whom are members 
3 ‘ 
of the Canadian company's staff. 
4 
5 Aside from Mr. and Mrs. DeWitt Wallace, 
6 who conceived the Reader's Digest and carried 
‘i it through to reality, the man who may be said 
8 to have been most responsible for the 
9 development of the Digest International Edivcions 
10 was the late Barclay Acheson. A brother 
11 of Mrs. Wallace and, like her, a native 
12 of Virden, Manitoba, Mr. Acheson was 
13 Director of the International Editions from 
14 1942 until his death in December 1957. 
15 
It was he who established the policy 
16 
which the Digest follows wherever it 
17 2 
publishes: the policy of “good corporate 
18 
citizenship". This simply means that wherever 
19 ! 
the Digest sets up an international affiliate, 
20 
that affiliate becomes a fullkfledged 
21 
publisher in its own right, uses local 
Ze 
people, local materials and local services 
Zo 
and contributes wherever and whenever 
24 | bt Re 
feasible to the economic well being of the 
ao 
country concerned. This is true in many 
26 * . 
countries of the world today. It is 
27 
notably true of Canada. 
28 
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LED. 
CANADA) LTEE, 


THE READER'S DIGEST ASSOCIATION (CANADA 
SELECTION DU READER'S DIGEST 


Operating History 

The Reader's Digest Association (Canada) 
Ltd. follows in this country the worldwide 
policy of the Digest: it does its best to 


operate as a good corporate citizen. 


It is in business here because more than 
a million Canadians want to buy its magazines 
each month. The Canadian company exists to serve 


that demand. It is pround of the way it 


has developed in Canada, of its efforts to 
become an integral part of the Canadian 


economy and of the benefits it believes this 


has meant to the country. 


Until 1943 Canadian circulation was 
serviced entirely from the United States. 
The Canadian company was incorporated in that 
year, at a time when Canadian circulation 
stood at 450,000. Since then, Canadians 
have read copies of the Digest printed in 
their own country and distributed with 
Canadian postage through the Canadian mails. 


(For complete circulation data see Appendix 


11-3-(a) ). 


Arrangements were made with Ronalds- 
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Federated Ltd. to print the Digest in Montreal. 
The move was a welcome addition to Canada's 


wartime economy. 


But the company's major steps in Canada 
have come since the war. In 1947 the Canadian 
company started publishing Selection Du 
Reader's Digest, its edition in French, a 
step which proved unprofitable for a number 
of years. In 1948 it bought a press, 


established it in the Ronalds plant end set 


up a complete publishing enterprise in 
Canada for editions in both French and 
English. Until that time, Canadian readers 


had been getting the U.S. edition in English. 


The company's growth has been the 
best evidence of Canada's response to The 
Reader's Digest. In 1943 it had 30 employees. 
Today more than 430 Canadians are directly 
employed, and the company provides work for 
more than 600 other Canadians in many other 
firms through its purchase of materials and 
services. Right up to its president, it is 


manned and managed by Canadians. 


The Canadian company's employment 
policies have won flattering attention from 


others. Employees enjoy four weeks' 
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holiday with pay after three years, 
participate in a pension scheme which is be- 
lieved to be unsurpassed in scope and 
generosity in Canada, receive fair and 
attractive salaries, and share their employ- 


Crs. eDrot Lu. 


Next spring they will move into the 
Digest's first full-fledged Canadian home, a 
$2,000,000 project being built for it in 


Westmount, Que (See Ap 


GO Canadian circulation of the 
Digest stood at 600,000. In 1961, it will be 
1,100,000. The company carries on in this 
country every business function performed 

by any magazine publisher. Its two magazines 
depend on Canadian sources of apply for 

every type of service and material that is 
available in this country. It relies, fer 
instance, on Canadian paper (it bought 3,798 
tons last year), on the Canadian mails (it 

is one of the largest customers of the 
Canadian Post Office), on Canadian printers, 
envelope makers, engravers, news dealers, and 
on Canadian newspapers to advertise its 


monthly magazines. 


4 


The Canadian company estimates that 
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Will have paid out more than $9,000,000 in 
Canada in 1960 to meet its expenses for its 


varied operations. 


4 A 


These are the broad outlines of the 
Digest's business history in Canada and what 
this has meant to the Canadian economy 


(Details will be found in Appendix i1-D). 
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Editorial Function, 


The Digest's editorial costs in Canada 

Spring from three main sources. These are: 

iy Development of Canadian stories for 
the central pool from which all Digest 
editions draw. This involves salaries 
and expenses of Canadian staff members, 
as well as payments to Canadian and 
other free-lance writers. 

eae The share paid by the two editions in 
Canada towards the total cost of 
creating all the articles from which 
all Digest editions draw. 

3s The editorial staff employed in Canada 
to select and perfect the articles 
published in the two Canadian 


editions. 


These cost functions have already been 
examined against the international background 
of the Digest itself. Let us now examine them 


against a Canadian background. 


In considering the statement that the 
Canadian company pays its proportionate share 
of the total cost of creating the Digest's 
pool of articles, it should be borne in mind 


that its share has been established on the 
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Same basis as the editorial fees charged to 
all Digest international affiliates, and in 
the same proportion as the share of costs 


borne by the U.S. Reader's Digest. 


Canadian company payments made under 
this arrangement in 1959 would have purchased 
roughly 450 articles at the highest regular 
rate paid by any other magazine published in 
Canada. And this is roughly twice as many 
articles as any other Canadian-published 


magazine carries in a year. 


Add to this the cost of the editorial 
staffs of the Digest's two Canadian editions 
and of story-developing operations inside 
Canada, and the total would compare favour- 
ably with any other Canadian-published 


magazine. 


The Digest employs in Canada a full- 
time editorial staff of fourteen persons, 
divided into English and French editorial, 
and that part of the Art Department which 
serves these two branches. This is a con- 
siderably larger full-time editorial staff 
than many other Canadian magazines employ, 
despite the fact that the Digest's articles 


come from an international central pool. 
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The editor of the English-language 

edition is Douglas How, who has had wide ex- 
perience in the newspaper, news agency and 
news magazine fields, as a war correspondent 
in Italy in the Second World War and as a 
member of the Parliamentary Press Gallary 

for eight years. He came to the job in 
September 1959, succeeding Shane MacKay, 
Canada's first Nieman Fellow, who became the 
executive editor of the Winnipeg Free Press. 
The editor of the Selection du Reader's Digest is 
Pierre Ranger who, since graduating in law 
from the University of Montreal, has been a 
reporter with the newspaper Le Canada, 
publicity director of Montreal radio station 
CKAC, and a writer and editor with the Wartime 
Information Board. He joined Selection du 


Reader's Digest at its inception in 1947. 


These editors and their staffs select 
from the central pool those articles they 
feel would best suit the needs of the two 
editions in this country. They do some 
further editing and, in the case of Selection 
du Reader's Digest, they direct and perfect 
translations. They direct the art work, 
the proof-reading, the makeup, the liaison 


with the printers --- all matters that go 


8. 
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into putting any magazine to press. 


They maintain a watch for Canadian 
articles and article ideas, and assign writers 
to do research for general articles on which 
Canada could contribute. They watch for 
Canadian books that would be of interest. 

They keep in touch with the Canadian professional 
writers. They answer many questions from non- 
professionals who would like to write for 

the magazine. They answer a flood of reader- 
mail about articles that have appeared. 

They provide guidance to the Digest's U.S. 

and other international editors on matters 


Canadian. 


As required, they add boxes or foot- 
notes to clarify the situation in Canada 
itself on subjects of international interest 
that have been treated at length. For 
instance, when an article appeared about an 
organization known as Toastmasters Inter- 
national, the editors felt that an intelligent 
Canadian reader would want to know whether it 
existed in this country. A brief box 
pointed out that there are 3,500 Canadian 
members of Toastmasters International in 140 


elubs from coast to coast. 
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The Digest makes no pretence of being 
a magazine to inform Canadians about Canada. 
The Digest's editorial philosophy precludes 
direct editorial competition with magazines 
that do have that mission; to them it con- 


cedes the primary role of telling Canadians 


about their own country. The Digest does 
carry articles about Canada and articles 


picked up from Canadian magazines, but only 


when the editors feel they will interest 


eople in other lands as well as Canadians. 
peop 


That is the yardstick. 


Canadians want to read about themselves 
and their own country. Theyseem also - 
judging by their long-standing reading anc 
buying habits - to want to learn about the 
* the world, and the Digest helps to 


rest of 


satisfy this need in Canada. 


Now, as to cost to the reader, the 
Canadian who reads the Digest pays more than 
twice as much for each copy as he would pay 
for amy other major Canadian-published 
periodical (See appendix 11-5). If he 
chooses the Digest in preference to other 
available magazines, he does not do so oe- 
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5 The Digest's Canadian editors are 

; trying through the Digest to tell the world 
more about Canada. They feel they have made 

‘ headway in this. As former Prime Minister 

: St. Laurent has stated: "I have seen 

. articles by and about Canadians published in 

: Spanish, Norwegian, Japanese, Italian and 
various other languages by the Reader's 

i Digest... The Digest tells many nations about 
each other. We cannot have too much of this 

free exchange of information if the world 

a ig to achieve trust and understanding. 

13 

14 As just one example, the October 1960 

15 issue -of which copies have been made 

16 available to the Commission - carried an 

17 article entitled "Go North, Young Man", 

. 18 which told why thousands of United States 

19 citizens now are coming to Canada to settle 

20 every year. It stressed that Canada needs and 

yal encourages as immigrants only those U.S. 

22 citizens with skills and training. Within 


oh hours, according to the Department of 
Citizenship and Immigration, the Canadian 
Immigration offices in the United States 


were being bombarded with inquiries. 


Over the years the Digest has told a 
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tl good many stories of Canada in many languages. 
2 It has told at length about Prime Ministers King, 
3 St. Laurent and Diefenbaker, of the great 

4 Canadian doctors Osler, Banting, Penfield and 
5 Selye, of vast Canadian economic develop- 

6 ments such as Steep Rock, Kitimat, the Quebec 
7 North Shore, the St. Lawrence Seaway, 

8 saskatcnewan's uranium and Alberta's oil. It 
9 has told of the Chalk River atomic project, 

10 the Stratford Festival, the Calgary Stampede, 
11 the R.C.A.F.'s Artic Survival, School. and the 
12 DEW Line. It has on various occasions dealt 
13 with the question of Canada-U.S. relations 

14 through such writers as Bruce Hutchison, 

15 Leslie Roberts and Merrill Dennison. It has 
16 told both in articles and book condensations 
17 of the people of the Canadian frontier, the 

18 homesteaders, the bush pilots, the Mounties, 

19 


and the Eskimos. 


In 1960, it has carried articles about 
the Springhill mine disaster; the famous 


murder by airplane Guay case in Quebec,the 


St. Lawrence Seaway; North American joint 

air defence; a story by Alberta guide Ardy 
Russell about his experience in photographing 
wild animals in the Rockies; the story of why 


editor-farmer Gordon Green, President of the 
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Canadian Authors Association, sold his farm 
near Montreal; a chapter from the book "Women 
and Fatigue", by the late Dr. Marion Hilliard 
of Toronto, and an article by Dr. Gustave 
Gingras of Montreal on his experiences as 
Chief Red Cross delegate in charge of 
establishing the rehabilitation program for 
paralysis victims of a pague in Morocco. 

An Unforgettable Character sketch of the 
famous golfer, Bobby Jones, was contributed 


by Mrs. Alexa Stirling Fraser of Ottawa. 


In addition, the Digest picks up 
articles which have appeared in Canadian 


magazines (See Appendix 10b). 


The Canadian editors of the Digest 
would like to see still more stories of 
Canada carried by the Digest around the 
world. In the past year they have made per- 
gonal contact with some three dozen of the 
top writers in Canada and urged them to 
submit articles. They have pointed out 
that the Digest is interested in working 
directly with writers to develop articles, 
have told them of its requirements and of 
the types of stories of Canada which it has 


carried in the past. As a result of these 
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33 
personal contacts, two additional articles 
about Canada by Canadians have already been 
printed around the world and others are being 
developed or considered. The Digest would 
like very much to find Canadian writers who 
could write for it on a regular basis. The 
editors in Canada will bon tins to look for 


them. 


From the long-range standpoint, the 
Canadian company has decided that it should 
try to make a significant contribution to the 
development of Canadian journalism and jour- 
nalists in general on the theory that this 
could be of future benefit not only to Canada 
but to the Digest in its search for stories 
of Canada. Consequently, it has embarked 
on an educational program which touches the 
high school, college and post-graduate levels. 


These are the steps taken: 


a The Canadian company is working with 
the Boys' Clubs of Canada on an eSSay con- 
test which will give some $1,000 in prov- 
incial and national prizes for excellence in 
composition. 

eo, It is making $1,000 a year available 


to each of the: two full-fledged Schools of 
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34 
: Journalism - at Carleton University, Occawe 
- and the University of Western Ontario, 
London - to be used as scholarships. 
: It might interest the Commission to 
5 ‘hear the remarks made by Prof. Wilfrid 
: Eggleston, Director of Carleton's Department 
7 of Journalism, concerning the two $500 Fellow- 
Z ships the Digest is making available annually 
for students who already have Bachelor of 
si Arts degrees and want to round them off with 
” a year of training in journalism. 
2 "I have felt for many years that the 
i Journalist is a vital factor in the preserv- 
- ation and enlargement of democratic life and 
= that it is most important that a fair per- 
- centage of the brightest and ablest young 
i people should be assisted to get into this 
18 profession. I have also felt that the 
_ publishing industry has failed to seize the 
a opportunities which exist in this laudable 
a) field. Carleton University in general and 
a2 the Department of Journalism in particular 
ane grateful to you for pioneering the way 
= toward an increased recognition of this 
2 need. The Reader's Digest Fellowships will 
se be the first in our history especially 
= devoted to the encouragement of journalism 
28 
29 
30 
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35 
ra hades ie in this way. I hope your thoughtful 
action will be the means of stimulating and 
encouraging further action of this kind. It 
will be most interesting to watch the 
accumulated effect of this pioneer venture 
in the financial encouragement of aspiring 
journalists". 

3. The Canadian company is making $1,000 
a year available to Laval University, Quebec 
City, for a scholarship in Arts, with the 
intention of helping students who may take 
up writing for a career. 

4, The Digest will for the next five 
years pay the cost of sending a Canadian 
journalist, chosen by representatives of the 
press, to Harvard University annually on a 
Nieman Fellowship which will allow him to 
broaden his horizons as he sees fit with a 
year of academic study. Five Canadians have 
gone to Harvard as Nieman Fellows but none 
has gone in the past three years. Thus 

this will mark a revival of a scheme which 
is generally conceded to have been an ex- 
cellent thing for journalism in this country. 
oe The Digest has for some years been 
making an. annual contribution of $200 to the 


Canadian Writers Foundation to help in its 
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36 
good works on behalf of writers in this 
country. 

It is the intention of the Canadian 
company to expand as experience indicates 
its program of lending support to journalism 


and journalists in Canada. 


The Digest was the first magazine in 
Canada to publish in both of the country's 
two languages, and until this year it was the 
only magazine to do so, a fact which was 
noted by the Massey Royal Commission of 
1949-51. It can claim a truly nation-wide 
circulation because it has recognized, in a 
concrete way, the fact of Canadian bilin- 
gualism. 

selection du Reader's Digest's editorial 
budget is probably higher than that of any 
other French-Canadian magazine. Distin- 
guished men and women among its readers have 
praised not only its editorial content, but 
the quality of the French language in its 
pages. In a report which the Massey Com- 
mission asked him to prepare on the state of 
Canada's French press, Mr. Donatien Fremont, 
well known for his years of efforts for the 
survival of the French language in the 


Western provinces, wrote: "Selection du 
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SF 
Reader's Digest occupies in Canada a place 
which does it honor". This magazine, he 
added, is "the greatest and happiest effort 
yet made to give French Canada a publication 
beyond reproach for the purity of its 
French". 

Mr. Manuel Maitre, secretary general 
of the Societe du Bon Parler Francais, ex- 
pressed the wish that "Selection further 
extend its salutary cultural influence. 
This magazine, which is within the reach of 
everyone, contains in its bright, luminous 
pages a message of confidence and hope for 


the future of the French language in Canada”. 


Among others who have praised Selec- 
tion du Reader's Digest are Dr. Hans Selye, 
J.-Edouard Simard, Dr. Wilfrid Pelletier, 
Nicole Germain, "Colette" Lesage, Mme 
Laure Hurteau, Roger Baulu, "Tante Iucilie", 


and many others. 


Among English-speaking Canadian 
readers, the Digest has had many fine tributes 
for the magazine and its editorial content 


(See Appendix I-c). 
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Summary of Growth 


In summary, then, the Canadian Reader's 
Digest has grown steadily as an employer of 
Canadian people, materials and services and 
as a part of the Canadian economy. These have 
been the key events in this story of pro- 


gressive development: 


1. 1943 - The Canadian company was incorpor- 
ated and began to service its 
Canadian circulation with copies 


printed in Canada. 


2. 1947 - Selection du Reader's Digest 
established as French-language 


edition. 


3. 1948 - Separate edition established for 
English Canada and full-fledged 
Canadian publishing operation 


launched. 


4, 1959 - Growth reaches point where the 
company has to have its own home. 


Building begins. 


As part of this pattern, the Canadian 
company has for some time been working out 


plans to have a majority of Canadians on its 
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a3 
six-man Board of Directors and to make stock 
in the Canadian company available to its 
senior employees. Both of these projects 
are well under way. One-third of the com- 
pany's Directors are Canadians and the plan 
to make stock available to senior members of 
its staff is expected to be implemented 


early in 1961. 
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Officers and Business Locations. 


Incorporated 
By Letters Patent issued by the Govern- 
ment of Canada under date of December 


17th, 1943. 


Directors and Officers 
Directors 
E.P. Zimmerman - Montreal, Quebec 


J.L. O'BRIEN, Q.C. - Montreal, Quebec 


A.L. Cole - Pleasantville, New York 
W.W. Hitesman, Jr. ne Pleasantville, New York 
F.D. i capeoal Jr. - New York, New York 

P.W. Thompson - Pleasantville, New York 
Officers (All Canadian ) 

E.P. Zimmerman - President 

A.J. Conduit ~ Vice-President and 


Advertising Director 


R.T. Holroyd - Vice-President and 
Circulation Director 


7 .Kec Davey - Vice-President and 
Secretary-Treasurer 


Offices 
Advertising Sales - 130 Bloor Street West, 
Toronto, Ontario 
Head Office - i015 Beaver Hall Hill, 


Montreal, Quebec 


Printing Press : 


Location: Ronalds-Federated Ltd., 
6300 Park Avenue, 
Montreal, Quebec. 
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1 
COMPETITION - THE MAGAZINE INDUSTRY 
2 
3 PERIODICAL PRESS DEFINITIONS 
: As will have been noted, this brief 
concerns itself with consumer periodicals 
("periodicals" and "magazines" may be re- 
f garded herein as generally synonymous): 
8 periodicals aimed at the general public, ora 
: broad section of it, and covering one or more 
” of the following subjects: 
11 
12 National and foreign affairs; 


13 beauty, grooming and fashion; building and 
home decoration, maintenance and improvement ; 
15 business, industry and finance; children; 

16 farming and gardening; food; health; sports, 
7 hobbies and recreation; travel; general 


interest; fiction and entertainment. ~ 


18 

7 This brief does not cover the many 
sia types of non-general periodicals (house 

a organs, fraternal, religious and educational 
“a publications, etcl, etcl). It does include 
oe the week-end periodicals (Weekend Magazine 
oe and Perspectives, Star Weekly Magazine, Le 
Petit ay etc.) which, much like 

rhe "traditional" periodicals in content, com- 
- pete with them for reader-time and advert- 
soa ising dollars. Printed usually on less- 

29 
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costly paper, the week-end periodicals are 
Sometimes published and circulated independ- 
ently, sometimes circulated with and by the 


week-end editions of newspapers. 


The Reader's Digest has been treated 
separately, and at length, to give the Royal 
Commission -- in accordance with the 
definitions set forth by the Order in Council -- 
a more detailed basis for inquiring into the 
nature of competition within nae periodical 


industry. 


Consumer Bs teareais may be weeklies, 
fortnightlies, monthlies, bi-monthlies or 
quarterlies. Apart from that, those other 
than The Reader's Digest that are available 
to the Canadian public and to advertisers may 
be classified as follows, according to their 


printing and publishing policies: 


1. Periodicals printed and published 
in Canada (other than The Reader's Digest): 


Maclean's Magazine, Weekend Magazine and 
Perspectives, Chatelaine, Liberty, Actualite, 
evc,. _There are well over 100 pf these: 12 
are members of the Periodical Press Associa- 


tion of Canada (With them might be bracketed 
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The Globe Magazine and Ontario Today, two 
Canadian periodicals currently printed in the 


United States.) 


2. U.S. periodicals printed and 
published in the United States: unchanged 
except by replacing some U.S. advertising 
with Canadian advertising (Bride's Magazine, 
Everywoman's-Family eee. Good Housekeeping, 
Life, McCall's, McCall's Needlework, Modern 
Miss, Saturday Evening Saat! Woman's Day); 
these magazines are sometimes called "split 
runs". Other U.S. periodicals are changed 
by adding some special editorial as well as 
advertising material for Canada (Argosy and 
matey 

3. A periodical ne published 
in the United States, specially: re-edited 
and BRR for Canada and with Canadian 


advertisements only; Time - Canadian Edition. 


4, A periodical printed and published 
in the United States whose U.S., as well as 
its Canadian readers, get some Canadian 
advertising in their copies: border editions 


of TV Guide which circulates in both countries. 
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5. More than 400 other consumer 
periodicals printed and published in the 


United States, in Britain, and in France that 


| sell copies in Canada -- copies identical in 


editorial and advertising content with the 


copies sold in their countries of origin. 
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The Struggle For An Audience 


The periodicals of Canada stand or 
fall on their ability to attract and retain 
readers (The advertising revenue attraction 
on established media depends greatly on this 
"oroven audience"). But "readers" is 6a; 
shorthand for "people who by choice spend 
leisure time in reading" -- and all of us 
choose to devote our leisure to many activities 


besides magazine-reading. We go to movies or 


“plays or concerts, watch television, listen 


to radio, or phonograph records, bowl or curl 


or play soft-ball, attend baseball games or 


hockey matches or prize-fights, take motor 
trips, pursue any of a thousand and one 
hobbies -- or perhaps just sit and think. 
And, when we do read, many other kinds of 
publications vie with magazines for our time 
and attention: newspapers, books, mail-order 
catalogues, comics, company reports and a 
bewildering array of printed matter of all 


sorts. 


In the postwar struggle for a faithful 
and growing audience, the periodical industry 
in country after country has..felt the power- 


ful impact of television, the effects of an 
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46 
ever-broadening prosperity, and with it a 
relentliessly-increasing competition for a 


Share of their readers' leisure time. 


In Canada, the nearly-universal 
acquisition of television sets and the 
resurgence of local radio have both laid 
claim to more and more of the public's 
Leisure’ time .o..There- were -no-.TV stations. in 
Canada until 1952, when two were established. 
In 1959 there were 61 TV stations serving 
over 90% of Canadian homes, and these homes 
spent an average of 5 hours daily viewing their 
programmes (Source: Bureau of Broadcast 
Measurément and Broadcast Advertising 
Bureau). Radio stations have grown from 163 


in 1948 to over 300 in 1959. 


Moreover, in the last decade powerful 
and significant competition for Canadian 
reader-attention has developed much closer 
to the "traditional" magazines! own door- 
steps: the week-end periodicals which are in 
fact magazines. Six of these -- Weekend 
Magazine and its French sister-publication 
Perspectives, Star Weekly Magazine, La Patrie, 
La Presse, and Le Petit Journal -- now boast 


combined circulations exceeding those of all 
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: the major traditional Canadian magazines put 

z together (Refer to Appendix II-2-a). 

3 

4 Weekend Magazine, first published in 

5 1951, has increased Se aan aa at such a rate 


6 that it is now securely established in the 


7 dominant position among consumer periodicals 
8 in Canada. With Perspectives, started last 

9 year, it has almost two million circulation 
10 a week, 

7 These week-end periodicals, written 
- and edited by Canadians for Canadians, are a 
, dramatic answer to the anxiety that this 

sa country's magazine-reading time is being 
pre-empted by invaders. True, U.S. periodicals 
r are pouring in at an increasing rate -- | 

‘e 11,300,000 a month in 1959, compared with 

7 6,332,000 in 1948 (see Appendix for details) 
ag -- and the handful of magazines Premateanee 
= visible on Quebec Province newsstands in 1948 
“ had mushroomed to more than 250 titles by last 
ca year. Even so, the aggregate sales of these 
~ imports are ovarehee syed by the circulations 
= of Canada's major week-end periodicals alone. 
rh And those, combined with Canada's established 
- traditional magazines, give a formidable 

ct circulation preponderance to periodicals 

- edited by and for Canadians. 
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In the twelve-year period being dis- 
cussed here, the 1959 circulation of Canada's 
existing major magazines (excluding Reader's 
Digest) increased 21% over those existing in 
1948. Of these, several have shown the 
following growth: Maclean's 57%; Liberty 82%; 
Chatelaine 152% (merged with Canadian Home 
Journal in 1958); Canadian Home Journal had 
increased 64% by 1957; Canadian Homes 270%; 
Saturday Night 74%. In the same period, all 
major week-ends increased their circulation 


by 78%. 


In this same period, the English and 
French editions of Reader's Digest in Canada 
have increased in circulation by 58%, from 
628,000 in 1948 to an average of 992,000 
copies a month in 1959. For 1961, they are 
promising 1,100,000 copies a month. By the 
choice of the Canadian people, Reader's Digest 
in English and French has become a fact of 
Canadian life, and in many ways, an institu- 
tion. The reader's choice of the Digest is 
a voluntary one, made without pressure -- 
and, in fact, in the face of certain 


deterrents. The Digest is the most expensive 
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of the Canadian periodicals of substantial 
circulation, either at the newsstands or by 


subscription. 


There are ways of stimulating cir- 
culation; one is to cut the price, as several 
magazines in Canada and in the United States 
have done. Three years ago Reader's Digest 
increased its cover price from the traditional | 
e> cents to 35 cents; its subscription rate 


from $3.00 to $4.00 a year. 


There are ways to force subscription 
Sales: through door-to-door salesmen who prey 
on housewives! sympathy or use other pressure 
devices; through the sale of several 
magazines at the same time, followed up by 
professional collectors who call monthly for 
payment; through the sale of long-term un- 
cancellable subscriptions; and in many other 


subtle and effective ways. 


Readers order their Digest subscrip- 
tions by mail and pay for them by mail. In 
effect, every subscriber must decide twice that 
he wants the Digest and is willing to pay the 
relatively high price for it: first, when 
he AS his order through the mail, and 


again, later, when he gets a bill and posts 
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a cheque or money order. 


Only one conclusion would seem 
warranted by the evidence available; Canadians 
buy Reader's Digest in substantial numbers, 
in both languages, at a high price, because 
they want it, and are willing to go to the 


trouble and expense required to get it. 
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The Struggle for the Advertising 
Dollar 
All advertising media compete for a 
Share of the total advertising dollar and the 


advertiser alone judges: 


~ the value of each medium. 

- the proportionate shares among the 
media (i.e. T.V., radio, magazines, 
newspapers, etc.). 


- the proportionate shares within 


each medium (i.e., a single 


magazine). 


In view of the varied media choices 
offered an advertiser, there is intense com- 


petition among all of them - competition in- 


creases with each new medium's availability 


because of two prime factors: 


(a) it creates a further alternative choice, 
plus 
(o) the appeal of something new and 


dramatic. 


All periodicals compete first with 
"other media" (i.e. television, radio, bill- 
boards, streetcar cards, etc.), before they 


compete within their own "printed word" sphere. 
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Any major advertiser first allots his 
available advertising dollars by media, and 
only then divides the funds available within 
each medium. The significance of this com- 
petition from without and its effect on 
magazines can best be é€stablished by a study 
of the figures in the table on the opposite 


page. 


This tabulation, covering the broad 
basic advertising media available to the 
Canadian advertiser, can be divided into two 
additional main segments: 

(a) the"print" advertising media; 

(b) the "electronic" advertising 


media. 


In this way, the major competitive 
media forces within this total competitive 
sphere can be studied. The following 
tabulation of their individual share of the 
total available advertising dollars establ- 
ishes the electronic advertising media as the 
main competition of all print media. 


1948 16520 (her 1656 195 


—————_ 


Total 
Print TT 5% 76.1% 66.1% 62.2% 


Total 


Electronic 22.5% 2o6oR |) 55.0% 37.8% 


100.0% 100.0% 100.0% 100.0% 
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Print media in 1948 represented 
77.5% and electronic media 22.5%, but within 
twelve 1 Soil print media had decreased to 
62.2% and electronic media had increased to 
37.8%. This swing in the Parent inert expen- 
diture resulted in an advertising revenue in- 
crease during the period of 497% for pias 


tronic media and 186% for print media. 


It is evident that television itself, 
which in 1959 accounted alone for a 24.9% share 
of the total available advertising dollars, 
as compared to radio which accounted for 
12.9%, was the major contributor to the com- 
petitive might of the electronic media. Radio 
in 1959 had more than doubled its revenue 
over 1948, but comparing its revenue increase 
from the start of television in 1952, it is 
seen that radio increased its revenue by only 
20.6%, while television increased by 9,560% 


(from 1953, the first full year, by 3615% (est. ) 


Major traditional magazines; as a 
basic media class, faced their competition 
from television along with other individual 
print media classifications and did not main- 
tain, in 1959, the percentage share of the 


available advertising revenue held in 1948. 
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54 
The more important individual media classif- 
ications within the total print media class 
are, in order of their total advertising 
revenue volume in 1959: 
Revenue 
Increase 
$(000's) 1952-1959 
Newspapers 48,985 74.6% 
Business Periodicals 25,300 105.0% 
Major Weekends 19,011 104.8% 
Major Traditional 
Magazines Published 
in Canada 16 ,923 54.7% 
Farm Periodicals 6,627 26.6% 
U.S. Magazines with 
Canadian Sections 128 106.0% 


The most significant of the print 
media (i.e. Newspapers, Business Periodicals, 
Ma jor Week-ends, and Major Traditional 
Magazines Published in Canada), with the ex- 
ception of Business Periodicals compete 
actively for advertising revenue aimed at the 
broad consumer market. Business Periodicals 
have been very successful, but, as they cover 
a specialized commercial and industrial ad- 
vertising market, they will not be further 


reviewed. 


Major Week--ends during this 1952 to 


1959 period showed the greatest revenue 
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wD 
increase of 104.8%, followed by Newspapers 
with 74.6%, and Major Traditional Magazines 
with 54.7%. One week-end periodical, Weekend 
Magazine (which accounted for 35.6% of the 
total Major Week-end revenue in 1952) now 
accounts for 55.5% of nae revenue. This 
magazine, through its daily newspaper circula- 
tion tie-in, has been tremendously successful, 
“~eth in circulation (1952 ~ 940,779; 1959 - 
1,790,072; a 90% increase) and advertising 
revenue (1952 - $3,305,143; 1959 - $10,559,824; 


a 219% increase). 


Week-ends in every way claim to and 
do directly compete with traditional magazines 
for advertising revenue. .They consider them- 


selves to be and, in fact, are magazines. 


Conclusion: 

alae tene background of competition 
previously outlined, a comparison of ad- 
rd dips fits costs per unit (4.e) per page and 
per line) in the magazine industry could be made, 
but since unit size variations, edition publishing 
frequency and audience coverage factors would 
all have to be considered in establishing the 
true value of any unit, it has not been 


attempted in this review. However, the data 
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56 
page rate costs covering Traditional 
Magazines have been included under Appendix 


II-3-(d). 


The primary competitive force faced 
by print media in general is from without, 
and comes from the electronic media sphere 
-~- predominantly from television. Within the 
field of print media itself, the primary 
competition of the traditional magazines comes 
from the comparatively new entry into this 
field, tie week-end magazines, of which the 


magazine "Weekend" is the outstanding example. 


Even in the face of these competitive 
forces, the magazines published in Canada 
(traditional cha pit Sean types) are in a 
healthy position in advertising revenue growth 
reflected by their 78% increase during the last 
eight years (1952 to 1959). In addition, they 
are healthier than their counterparts in the 
United States and Great Britain, where 
television and week-end magazines also exist 


as major competititors. 


A separate comparative study -- 
"Magazines in Canada, Great Britain and the 


United States" <=- follows’ this’ section: 
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A Comparative Study, 
The Magazines in Canada, Great 


Britain and The United States 


The Canadian magazine industry is 
stronger than the magazine industry in either 


the United States or Great Britain. 


Problems in the magazine publishing 
industry are not peculiar only to Canada. 
All magazines in these three countries face 


common problems: 


(1) Intense competition for the advertiser's 


dollar from television. 


(2) Increased competition for the public's 


leisure time and interest. 


This study produces evidence of the 
good health of Canadian magazines and shows 
that their prime competition for readers 
and advertisers lies outside the traditional 


magazine industry. 


A phenomenally successful develop- 
ment in Canada has been the national weekend 
periodicals. 


These have taken over much of the 
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audience, much of the advertising revenue, 
and many of the functions and services of 
the traditional magazines. These weekend 
periodicals call themselves magazines, and 
are considered magazines by their advertisers, 


by their readers, and by most publishers. 


These weekend publications cannot 
be ignored in any realistic and valid 


appraisal. 


ADVERTISING REVENUES IN CANADA 


Advert - 

ising 

Expen- vs % 
ditures Weekend In- "Traditional In- 
in Magazines crease Magazines" crease 
1948 # 5,821,000 $ 6,453,000 

LHe 19,010,000 227% 16,923,000 162% 


Similarly, the impact of television 
cannot be ignored in any well reasoned study of 


audiences, influence, or advertising revenue. 


It was inevitable that the rise of 
television would have a profound effect on the 
magazine industry in Britain, the United 
States, and in Canada. Individual magazines 
have to work harder to keep the interest of 
regular readers and to increase circulation 


by winning new readers. And they also have to 
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justify, with continually improving arguments, 
the reason why they should continue to receive 
a substantial portion of the advertising 


dollars available. 


In the United States, television has 


7 been an important factor in advertising since 


8 1952. In that year television in the United 


9 States received 12% of the dollars advertisers 


10 decided it should share with magazines and. 


11 


12 


newspapers. By 1959 television was getting 


25% of the money available to the three media - 


13) Cver a billion and one-half dollars, 


14 $1,510,000,000. 


Television began wooing advertisers 
in Great Britain in 1955. But by 1959 it was 
taking 35% of the total money it shared with 


magazines and newspapers - b58,400,000. 


In Canada, television was introduced 
in 1952. And, by 1959 its portion of the ad- 
vertising revenue shared with magazines and 
newspapers was 25% -- $48,300,000 (These 
figures do not include talent costs to the ad- 


vertisers). 


While television was reaching out for 


an increasing share of advertising revenue in 
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all three countries from 1955 to 1959, ad- 

vertising revenues of magazines published in 

Canada increased by 25%. The increase in the 

United States was only 19%, while in Great 

Britain there was an increase of only 6.9%. 
Periodical Advertising Revenue in O000's of 

Dollars and Pounds 
Canada United States Great Britain 
1955 $28,705 $729,400 Eh 27,418 
gD? S293952 866 , 200 29,269 
25% increase 19% increase 6.9% increase 


The magazine industry is no different 
from any other industry - some magazines fail 


and some flourish. This is a reflection of the 
public's changing tastes, and of management's 


“ability to manage". 


But - the rate of failure for magazines 
in Canada is lower than in Britain or in the 


United States. 


Since 1952@, the only major changes in 
traditional magazines in Canada have been the 
purchase of Canadian Home Journal by Maclean- 
Hunter Publishing Co. Ltd. in 1958, and the pur- 
chase of La Revue Moderne by Maclean-Hunter in 
1960 (both being amalgamated with Chatelaine) 


plus the announcement by Maclean-Hunter of a 
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61 
new French magazine, Le Magazine Maclean's 
for 1961. 
By comparison, there have been seven 
major magazine failures in Great Britain and 
over forty in the United States. 
Magazine Failures in Britain Since 1952 
Date of 
Magazine Circulation Last Issue 
London Opinion 170,000 1952 
Picture Post 739,000 1957 
Mid-Week Reveille 1,465,000 1957 
Tllustrated 511,000 1958 
Lilliput 81,000 1960 
Everybody's 392,000 1959 
Picturegoer 273,000 1960 
Magazine Failures in the United States 
Sinee 1952 
Magazine Established Discontinued _ 
Aero Magazine 1922 1957 
American Family 1942 1954 
American Boy, Open Road 1952 (Merged) 1954 
American Magazine 1876 1956 
Better Farming (formerly 
Country Gentleman) 1831 1955 
Better Health - 1954- 
Better Living 1951 1956 
Bride-to-Be 1955 1956 
Blue Book 1929 1956 
Capper's Farmer 1899 1960 
Cars 1952 1954 


Cavalier 1952 1954 


ae oa mie 


O00 . Gh, 1 


eget O00, LEE ” 
O8e) Q00 £8 
gt COO SRE 
Caw 068, ETS 
G97838 betioU ad? of eseteltat softs 


T20 Fr 
a 


pEOL 
KeGL (‘bogxon) 
ae 


ecrs 


Soot 
qe s 
Saot 
ares 


pair 
7 ba. 


Fat df 
Peer 
PEGE 
SPRL 
Stier 


Sel eoate 


MOSALINOIWBE dota tices tag 


 sctsegant up ieieak | 
ae ‘Promo? goteuwst tedvsh | 
: (naneltas® yudaued ~~ 


¥ 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


62 


Magazine Established Discontinued 
Charm 1915 1959 
Colliers's 1888 1957 
Deb - 1956 
Etude 1883 1957 
Everybody's Digest 1943 1954 
Everywoman's 1951 1958 
Family Life 1953 mS 3 
Family Shopper 1952 1953 
Here 1951 1952 
Hunting & Fishing 1898 1954. 
Life Story _ 1954 
Lifetime Living 1952 1955 
Magazine of Art - 1953 
Modern Industry - 1953 
Nature Magazine i923 1960 
Omnibook 1938 1957 
Park East 1949 1953 
Progressive Education 1924 1957 
Quick (Cowles Magazine) 1949 1952 
Quick (Triangle Publication) 1952 1954 
TV Program Week 1955 1955 
Television Life 1953 1954 
Today's Family 1953 1953 
Today's Woman 1939 1954 
True Life Stories _ 1954 
Town Journal Lee 1957 
Twenty-One 1951 1952 
U.S.A. The Magazine of 

American Affairs 1952 1953 
Woman, The 1948 1954 
Woman's Home Companion Loy 3 1957 
Real Detective) 
Real Adventure) - 1958 
People Today - 1958 


A thought-provoking comment on this 
situation was made on May 6, 1957 by Norman H. 
Strouse, President of J. Walter Thompson Com- 
pany, one of the world's leading advertising 
agencies, to a meeting of the Magazine 
Publishers! Association at White Sulphur Springs, 
Virginia: 


"T was surprised that the disappear- 
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" ance of several famous old magazine 
names caused such shock and so much 
speculation and rumor concerning 
the good health of magazines 
generally. Dozens of fine old con- 
sumer product names have disappeared 
also, but without giving rise to the 
question whether a particular in- 
dustry was on its last legs. We 
merely see in the magazine field what 
we see in every mature industry - a 
shaking out of the weak and a sur- 
vival of that which has earned the 
right to exist through: giving the 
consumer the highest value at a 


reasonable cost. " 


This is but another way of saying that 
periodicals rise and fall through their 
editorial appeal and the calibre of their 
management. The reaction of people to a 
publication, their loyalty rf it because of the 
enjoyment or satisfaction it gives them - this 
alone wins for it substantial circulation and 
consequent advertising support. Even if there 
were but one magazine left in Canada, it would 
thrive ae on the basis of sound editorial 


snterest for its readers and an alert sales 
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2 | 
3 presentation té its potential advertisers. 
4 The magazines which Canadians want to 
5 read show a steady record of healthy growth. 
6 Circulation increases of leading Canadian 
5 
7 magazines have been impressively larger than 
8 those in the United States or in Britain. 
9 
a Comparing six leading magazines in 
-* each country, we find that the Canadian 
a 10 magazine enjoyed a circulation increase of 
f 66.8% through 1952 to 1959 = almost twice the 
E increase of 38.4% for the magazines in the 
1 
if United States. The circulation of the British 
Ss magazine increased only 15.4% during the period. 
fr 15 Here are the circulation statistics: 
18 Comparative Circulation Growth of Six 
Leading Magazines 
19 
(000's of Copies) 
He 1952 5 % Chang 
Canna 1959 0 ange 
21 
20 Maclean's 423 .9 512.4 + 209 
22 Chatelaine 380.1 752.1 + 98.0 
Canadian Homes 77.4 128.4 ~ 65.9 
23 Liberty 411.7 585.8 + 42.3 
La Revue Populaire 88.0 104.3 + 18.5 
4 Weekend Magazine 940.7 1,790.0 * 90.0 
25 2,321.8 3,873 .0 + 66.8 
26 
25 
27 
28 
29 
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i 1952 1959 Change 
United States eae on a A _ChSnES 
Life 5,311.7 6,448.2 —4 21.4 
Saturday Evening Post 4,216.0 6,227.0 + 47.7 
Time LETistl 72439745 ~ 40.0 
Better Homes & Gardens 3,625.3 4,874.0 ¢ 34.4 
Look 3,260.8 5,881.8 + 80.4 


Ladies' Home Journal 4,869.1 5,986.7 + 23.0 
22,996.0 31,815.2 % 38.4 


Great Britain 


Radio Times 7,642.0 7;215,0 . «516 
T.V. Times not started 3,581.0 ” 

Women 2,371.0 3,189.0 4 34.5 
Woman's Own 2,000.0 2,404.0 + 20.2 
Women's Weekly 1,800.0 1,510.0 = 16.1 
Weekend 1,556.0 989.0 -~ 36.4 


16,369.0 18,888.0 + 15.4 


Similarly, the advertising revenue 
increase for leading Canadian magazines is im- 
pressive by comparison with United States and 


British publications. 


The increase in Canada was 142% against 
a 42% increase in the United States. 
Comparative Advertising Revenues of Six 


Leading Magazines 
(000's of Dollars) 


Magazine 1952 1959 % Change 
Canada 

Maclean's 2,510.0 4,496.9 + 79 
Chatelaine 1,533 .0 4,375.8 <- 185 
Canadian Homes 544.7 731.0 + 34 
Liberty 882.4 1,383.6 # 57 
La Revue Populaire 235 .3 273.3 + 16 


Weekend Magazine 3,305.1 10,559.8 + 219 
9,010.5 21,820.4 + 142% 
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2 
3 
= United States 
5 Life 96,897.7 134,232.8 + 39 
Saturday Evening Post 75,331 ,.6 96,089.5 + 28 
6 Time 82/664.2 946,123.13 +°41 
Better Homes & Gardens 21,981.6 25,526.8 + 16 
7 Look 20,910.9 46,688.0 +123 
Ladies' Home Journal 19,196.8 30,799.0 + 60 
8] 5 pan ie a a ay 
266,982.8 379,462.4 %42.1% 
9 REE SEE TSI RSM POE TIE he SAN IO 
10 In Great Britain, comparative revenue 
11 figures for individual magazines are not 
12 available. 
1310 
But the British magazines' share of all 
14 
advertising revenue declined from 34% in 1952 
15 
to 18% in 1959. 
16 
17 National Advertising Revenues_in Great 
Britain 
18 15 1952 1959 
Total of all National 
19 Advertising Revenue 100% (44,254) 100% (Lb 169.1 
; millim) = 
20 Advertising Revenue for 
National and Provin- 66% (29,147) 47% (bh 77.4 
21 cial Newspapers million) 
22 Advertising Revenue for Nil 35% (b 58.4 
Television million) 
Advertising Revenue for 34% (15,107) 18% (b 29.3 
all Magazines million) 
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Conclusions: 

Advertising: revenue is available for 
various media as they prove their worth to 
advertisers. For Canadian magazines the 


preime competition for audience and ad- 


o 


° a Z wr os ae 


ates bea ‘ 7 
2 o¢ ‘ : 
a ie mie » al oe : 
: : ie a. 4 - ; Dit Ve 


ite Gh ‘$.80978 8,608,000 | 5a ni 7 


} I a a . sf 
| | OusS To"! evi sonsgaon sakes ese sapvp-at m4 

= SOM esos men mam feud by iba +o corgi 

| | | . ” gtdonwmen 


[ie lo opeds ‘epeive Ram deltind aly jaf 
| StH! at EDC wont aealtooh sogevengateleterha 


ORCL ak REL 0d 


too Ot, sauaevall uptett revit tano tial uu 
| | ies EG 
|  SEes Eoey ef; Bt 
. | Isnolsau ifn to sro? 
| £.@84 d) Mor (ATS, 2) MOGL euneveH galeittovba | Sf 
| 2A i ks He ; 
| a, iot euteved gatelttuevbA ) OS 
+. FT 2) Bye (Vei. 76) B68 -aivoxd bre Land tial | 
| (robe £ im | beat a dali [ato is 
Pe.82 A) PoE ee: | bn onnew sh ‘yolutiievba $s 
| (nmi fh te 7 noteivelel | 
‘ y - 
/e.eS 4} Res (TOL, Gf) RG Ok ommeved getubscoavba 
P. Cwoh re tm | : eontzagal iia 
| afew mae er ce et kd ae ee oho he ee oe Pe PS ee Ree ea ae 
ae 


0) oLdoktavi GE saaenae yatetiewbh 
) teow tae Vong yore. so ethos awottsy 
“doa teepem gathers) x94 sw9etetevba 


-be fee opmiiiees Mee hea ih 0 oe tee a 


28 


29 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


67 
vertising dollars now lies outside the 


traditional magazine field. 


But compared with magazines in Britain 
and the United States, Canadian magazines 


enjoy a favorable position. 


The continued success of individual 
periodicals (in Canada as elsewhere) will 
depend on their realism. They will earn cir- 
culation growth and advertising support to 
the degree that they provide editorial material 
of interest to their audience, and effective 


promotional efforts to their advertisers. 
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Restrictions On Periodicals In 
Other Countries 
The Reader's Digest publishes 29 
editions in 13 languages which circulate at 
the rate of some 21 million copies a month in 


more than 100 countries. 


Just before submitting this brief, the 
Digest asked its managing directors throughout 
the world to cable up-to-date reports on any 
restrictive practices imposed on periodicals 


in any of the countries where they operate. 
Here is a summary of those reports: 


nA In no country where the Digest 
publishes an edition or editions is it subjected 
to burdens or restrictions, direct or indirect, 
based on editorial content. Indeed, no country 
makes distinctions or differentiations of any 
sort, so far as the Digest managers could 
determine, as between those periodicals that 


are published and circulated in that country. 


aie Three countries in which the Digest 
has editions enforce measures designed to keep 
control of periodical-publishing in national 


hands: 
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Brazil, where periodical houses must be 
wholly owned by nationals, and where the 
Digest's Portugese-language edition is 
opined through a Brazilian-owned 


corporation. 


Mexico, where amajority of the shares 
in periodical houses must be held by 
nationals, and where Mexicans own 51 
percent, The Reader's Digest 49 percent 
of the company that publishes its 


Spanish-language edition there. 


Cuba, where the Castro regime has waged 
a campaign of "intervention" that has 
made it impossible for the Digest to 
continue normal operations; consequently, 
the business-management headquarters of 
the Digest's Spanish-language editions 
were recently moved to Mexico from 
‘Havana, where they had resided since 

the beginning of the Latin-American 


editions in 1940. 


Three countries impose duties or dis- 


criminatory postal rates on periodicals im- 


ported from abroad: 


(a) 


Eire levies duties of 2-1/2 pence to 3 


pence per copy on imported magazines. 
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(b) Spain lays on duties of 25% of copy 

price on any imported Spanish-language 
periodicals other than Latin-American 
publications. English publications are 


duty free. 


(c) Switzerland gives preferential postal 
rates to domestic periodicals, charging 
on the order of thrice their mail-rate 


to those shipped in. 


4, Several countries exercise control over 

the editorial contents of periodicals: 

(a) Spain censors domestic and imported 
periodicals alike, to prevent the 
circulation of reading matter contrary 
to the policies of the Franco regime or 
to the strict moral precepts of the 


Roman Catholic Church. 


(ob) Eire also censors both domestic and 
imported publications to suppress 
material contrary to Catholic moral 


principles. 


(c) India and several other Eastern countries 
use licensing devices to prevent the im- 
port of what they consider trash: sex 


magazines, comics, etc. 


box by oe gy 


: mr 


i: ; + , peinge ATi Oe: = Len 
bia a . ‘ “a i | " a 


seitssrenite Jesso2botven staan ties 
ian aides ‘then, wag sod te tebe: orld fo ry 


| sit begatte snodd oy Agee 


ASVG. fatten salotexs aytvdanos {erever ° ‘af 

. | sen) , a 
| ‘efeotiefted Yo ednadaec Lstrosibs ent f. pes 
| Hedwoqu: foe nivgemod etesnes rhack (s) Y ii iri 
| sd? Jneveid ost mile eleotbotreq : | 
. e099 inep isi¢est golbaex to aottaluoats ¥ : pre: 

| | si onl 287% Set oft Lo eefoatifog esis oe | i 

| sit to e7yeoetq Lerom toicds: sdz od }" 

. -Aovudd otlodisd asgot aa 

a 

| bas olvaemeb sivod axoaneo oats eutt (cd) fee 

{ 
saeiquus of anotisotidug bedroqndt | be 

| . stom olfodwad of petals Cavite ay 


RPE ik »selglonia¢d 


sabiiwoo mievest todd fezevee baa sibal (>) | 
“Tm et Jrevenq- od aoetved antenest eau 
xe4e ihesss tebleago yes teriw Xe FIOG | 


| 

| 

| | 

ote <aoLmoa, sont sagem 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


2: 


CONCLUSION 


While the primary purpose of the studies 
of the Commission may be said to be cultural 
rather than legal, there cannot be ignored 
certain basic legal principles which are of 
assistance in defining the ambit of the 


inquiry. 


The Commission having been named by, 
and being called upon to report to, the 
Governor in Council, it is presumed that its 
recommendations are contemplated as being 
within the area of matters falling within 


the jurisdiction of Parliament. 


Canada, being a federal state, has a 
division of jurisdictions as between the 
federal and provincial governments. The 
jealously guarded powers of each have re- 
sulted in a long series of cases in the last 
century, out of which emerge clearly the 
decisions of our highest Courts to the effect 
that the federal government has no power to 


regulate any particular industry. 


Thus, it was found that the federal 
government had no power to license or other- 


wise regulate Canadian insurance companies. 
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A like result was found when the federal 
government attempted to regulate the dairy 
industry by prohibiting the importation, 
manufacture or sale of margarine. As one of 
the judges of the Supreme Court of Canada re- 
marked, the question or prohibition or tax- 


ation is but a question of degree. 


There is presently pending before the 
Courts litigation concerning the right of the 
federal 7 ACRE regulate the publishing 
industry by the imposition of a tax on one 
sector of that industry. Pending the out- 
come of that. litigation, it is presumed that 
the Commission will not enter into a dis- 
cussion of the questions under consideration 


by the Courts. 


On the other hand, there are certain 
specific industries which by reason of the 
provisions of the British North America Act, 
as defined by the decisions of our highest 
Courts, are found to be solely Va his 
area of federal jurisdiction. Among such 
industries are the banking industry and the 
radio and television industry. it is no 


doubt because the radio and television in- 


dustry has been found to be subject to federal 


ae cn eu wisi | z 
ee ie Wretr cva mite oa 
a ny oe 


spree cal a, 


1 ‘.: r 
i kit — 
A Deh int 


aeons rs mele rhs 


“ale ut nnn ow a iors 


yaad j . 
S42 proled satbneg vitueawag at ‘ocak 4 


| a 
aad io Sith auld iksrtesanD. natdeasatt adn009 Ai Re 
sevkiread Geuier ‘tid: oid situa 6, sen | | 


So AQ Ket 8 “g aoid Leoomlt ‘a td yeveuba 


a - 
Pie 8 a ‘ 
. -t0o0 6d mikbos? _yortresibont Sarit “bo nogoee | c 
oe i] : 
a that bemuratta af tt Tosh IE seria Fees omco . - 


“@lR & oun. todas tow fttw notaetemod ony Tay 
: | MEDS ei arrose tiny gnchshe ou nit te roteane ify 


| | eed! edt xd Ie 


. aisd@so ore stoned baad wedido edt nO qt 
end Io Roasey yd dotdw sefaterbhal olf tisegr 


Toh RokRomA nda aul stat add ta enolalyord | 


jascka ta # sive: 10 siopetink odie a bent web Bf 
| oi) whidlw yieles od of Souet ens . etu0D ee 


sous esta  tehsosba lar, i tides yo £o78 


aif) boe aa sidan aniiuned est one ae badeubet 


| On eh. PE Cyeanubet: woke kwisiel hua obbst 4 
| } adtatwesed bag) cbben sitetianed: téueb 
Laysio' of soebdiatietved Dbawol coed aad yadaw, 


Me 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


is 
jurisdiction that the federal government was 
impelled to enact legislation and to delegate 

to Commissions powers to license and regulate 
the radio and television Ta Guae Tier and to 
provide regulations which affect the content 

of the programmes offered to the public by 


these industries. 


MeLKn Che federal area, there sett be 
borne in mind the provisions of the recently 
enacted Bill of Rights. In the first section 
of this Bill it is declared that there has 
existed and shall continue to exist in Canada, 
as a human right and fundamental freedom, 
the right of freedom of the press without dis- 
crimination by reason of national origin. It 
is no doubt in the context of this declaration 
of the Bill of Rights that we find in the Order 
in Council appointing this Commission the 
stipulation that its recommendations are to be 
consistent with the maintenance of the freedom 


of the press. 


While in one sense the legal principles 
to be borne in mind may appear to circumscribe 
the studies of the Commission, in another 
sense they serve to simplify the task of the 


Commission by defining the areas to be 
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74 
investigats::: and the recommendations to be 


made. 


Until there has been an opportunity to 
examine the various submissions made to the 
Commission, any comment concerning proposed 
recommendations would not appear to be 


advisable. 


RESPECTFULLY SUBMITTED. 


The Reader's Digest Association (Canada) Ltd. 


Selection du Reader's Digest (Canada) Ltee. 
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t STORIES PICKED FROM CANADIAN MAGAZINES 
2 
3 In 1959 The Reader's Digest picked up the 


4) following 17 articles from Canadian Magazines: 


S 
6 January: The Pealing of Bells, Atlantic 
7 Advocate. 
8 February: Hard Reading Made Easy, Mayfair. 
9 
10 March: Eavesdropping Behind the Iron 
i" Curtain, Atlantic Advocate. 
V2 April: Bearer is Hemophiliac, Liberty. 
13 Oh, Mother, Chatelaine. 
| , 
14 
15 May: Coffee, This Instant Upstart, Mayfair. 
16 Bottle Overboard, Atlantic Advocate. 
"7 June: Sing a Song of Stereo, Saturday Night. 
18 July: Antwerp's Glitter Street: World 
19 Diamond Centre, Mayfair. 
20 
1 August: Britain's Bobbies Feel Safer Unarmed, 
Mayfair. 
22 


Geneva, Home of the Conferences, 


Mayfair. 


September: Dogs that Keep the Peace, Dogs in 


Canada. 
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October: The Case of the Seasick Stoker, 
Maclean's. 
What You Should Know About Your 


Halr, Liberty. 


November: A Pill to Combat Skin Diseases, 


Atlantic Advocate. 


December: They Make 92 Kinds of Money, 
Financial Times. When You Have a 


Fever, Atlantic Advocate. 


In 1960, the Digest picked up these 13 


articles from Canadian magazines: 


January: Those Wonderful Windbags, Our 


Lungs, Liberty. 


February: Big Ben, The Voice of Britain, 
Atlantic Advocate. 
How to Keep Your House Warm in 
Winter, Free Press Weekly Prairie 
Farmer. 


Liveliest Show in Dogdom, Dogs in 


Canada. 
March: I'm a Cat Convert, The Elizabethan. 
May: German Youth Rejects The Swastika, 


Saturday Night. 
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June: The Cafe Where the World Meets, 

2 
Le Samedi. 

3 
4 July: Too. Tired to Love, excerpt from the 
5 book "Women and Fatigue", by Dr. 
6 Marion Hilliard. Originally carried 
+ in Chatelaine. 
3 Farm Horse That Became a Champion, 
9 Farmer's Advocate. 
10 : : : 

August: Biggest and Most Beautiful Olympics, 
11 Winnipeg Free Press. 
12 How to Beat the Bugs, Atlantic 
13 Advocate. 
14 
15 september: Bottleneck on the Seaway, Western 
16 Business. 
if November: Last Chance for Africa's Wild 
18 

Animals, Rod and Gun. 

19 
20 Most of the articles listed above were 
originally brought to the attention of the magazines 
22 concerned by the Digest. Used at full length in those 
93 magazines, they were subsequently reprinted by the 
2A Digest in condensed form. The Canadian company has 
95 found that a substantial number of Canadian magazines 
26 - especially the smaller ones are interested in publish- 
97 ing these articles. The editors say they are thus 
98 able to buy - at their own rates - stories their 
29 


30 
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Ui 


own facilities could otherwise hardly command. 

Thanks to Digest help, they may enjoy the services 

of topnotch writers who have put into their articles 
time and research that the smaller magazines Bohl not 
afford alone to pay for. A by-product has been a 
worldwide publicity that has brought many of these 
magazines recognition and correspondence from distant 
lands. The process reflects the Digest's interest in 


helping to maintain a healthy magazine industry. 
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CANADIAN ENDORSEMENTS 


Many tributes have been paid to The Reader's 
Digest by Canadians. Dr. Heinz Unger, musical director 
of the New York Concert Society in Toronto, has praised 
the Digest for "its eternal frontier Spirit, the mentalit 
of the explorer which governs this publication”. 
Willson Woodside, national director of the United Nations 
Association in Canada, has praised its contributions 
to international understanding and to the concept of 
the oneness of mankind. Edwin H. Walker, president of 
General Motors of Canada, says the millions of Digest 
readers "provide the strongest possible proof that 
Quality brings its own rewards." The Rev. A.C. Forrest, 
editor of the United Church Observer, after a trip to 
Africa, wrote that "the same qualities that make the 
Digest the favored reading of millions give it special 
value to missionaries." Dr. J.D. Griffin, general directo 
of the Canadian Mental Health Association, says, 
"The Reader's Digest has been a leader for many years 
in helping to bring the truth about mental iliness to the 
public...Such encouraging and informative material, 
read by millions of Canadians, has often stimulated 
public action on behalf of mental health services." 
V. Lorne Stewart, senior Judge ni the Metropolitan 
Toronto Juvenile and Family Court and an expert on 
juvenile delinquency, has said: "I have come to 
cherish all the forces that foster a healthy atmos- 
phere for our children. High on the list of such 


forces is Reader's Digest", 
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7 
A.C. Ashforth, president of the Toronto- 
Dominion Bank, says, "The outstanding characteris- 
tic of the Digest is its concern for the individual 
human being." Rhys M. Sale, president of the Ford 
Motor Company and of the Canadian General Council 


of the Boy Scouts Association, has stated that "many 


Scouters and other youth leaders look upon Reader's 
Digest as a vital force in parent education and at the 
Same time a source of wholesome, entertaining and 


informative reading for young people." 


Through the mail comes a constant flow of 
respect and affection from Canadians in all walks 
and ages of life. G. Arnold Hart, president of the 
Bank of Montreal, wrote recently: "I have been a 
Subscriber to the Digest for many years and look 
forward to the enjoyment of reading the excellent 
selection of articles which appear in each issue." 

A 12-year old boy named Brian MacGregor wrote, 

"I used to be a TV hound, but now I so for Reader's 
Digest in a big way... Thank you, Mr. Editor, 

Yor opening up a new world to me." Mrs. Halcyon 
Carson of Victoria, windowof a beloved public 

figure in British Columbia, recalled as the highlight 
often former life on a ranch in the Cariboo country 
the day each month when she rode six miles to the 


mailbox to get her Reader's Digest. 
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Mrs. D.J. Grant of Fruitvale, B.C., took 
Time. oft from her crowded day as a housewife to 
write: "My husband and I have always enjoyed reading 
The Reader's Digest. Being a mother of five small 
children, it has helped me keep abreast of world 
happenings I would otherwise have missed. But the 
time I enjoyed it most was when the five children 
came down with bronchitis while I was alone. I dared 
not sleep at night. The Digest not only passed the 
long hours away pleasantly but kept me wide awake 
when the children needed me. I wish to thank you for 
the very interesting articles that kept me from the 


one thing I dreaded most, feeling sorry for myself." 


Probably no other magazine published in 
Canada is so often quoted in Canada's daily and 
weekly newspapers as the Digest. There ’and in 
their company magazines, Canadians find a steady 
drumbeat of excerpts, jokes, anecdotes and obser- 
vations picked up from this magazine. Editorials 
often comment on what the Digest has to say. After- 
dinner speakers feed upon its columns. Thousands 
of Canadians annually value its articles enough to 
want to order reprints of them. In one case alone, 
that of the 28-page detachable First Aid Handbook 
published in September, orders for 20,756 reprints 


have reached the Montreal office. 
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THE CANADIAN COMPANY'S CONTRIBUTION TO 


THE CANADIAN’ ECONOMY 


The policy of The Reader's Digest, since its 
establishment as a full-fledged publishing enterprise 
in Canada, has been to be Canadian and to buy Cana- 
dian in every way feasible. When it set up business 
in Canada thirteen years ago, it did so in the know- 
ledge that this would be a more costly method of 


operation for the foreseeable future. 


The company believes as a publisher whose 
produce enjoys the widespread support of Canadian 
readers, as the Digest does, owes it to this country 
to find within its boundaries everything possible to 
service their demands. This is the. policy followed 
by the Digest around the world - the policy that 
brought it into this country. The addition of 500,000 
Canadians to its list of buyers since 1948 has re- 
inforced its intention to continue to operate in that 


way. 


In general terms there has already been dis- 


cussion of what this policy has meant to the country 


‘and to the company itself. Here are further details; 


The Digest staff has multiplied 14-fold in 
12-13 years, from 30 to more than 430 today, and 
continues to grow steadily. It was paid remuneration 


of $1,504,000 in 1959. 
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The Digest corporate presence in Canada in 
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1959 meant payments in excess of $8,500,000 for 
services and 


these salaries and for Canadian goods, 
taxes; and it is estimated that these outlays, will ex- 


ceed $9,000,000 for 1960. 


Of every dollar of magazine revenue that came 


in during 1959 from residents of Canada, 34.5 cents 


remained in Canada. 
Here is a summary of expenditures for 1959: 


Payments to subscription agents in prac- 
$204,000 


tically every community 
Payments to news distributors from coast 
$251,000 


to coast in Canada 


Commissions to advertising agencies in 
$668,000 


various Canadian cities - 
Payments to newspapers and other peri- 


odicals across Canada for advertising 
S137, 000 


Payments to Canadian paper manufacturers, 


to Canadian printing and allied establishment 
in 1959 amounted to 


totalling 50 in. number, 
- $3,225.000 


Payments to the Federal, Provincial and 
Municipal Governments for taxes (excluding 


sales taxes) and to the Federal Government 


for postage amounted in 1959 to 
- $1,878,000 


mY Re ' ‘ 
a ata } 
— eo CAS 
7 uk = vn é wl A 7 > : : 
lf ni a Dis © it 1 Parte oo J ; i 
ag “ ig UN ie é : : fs 15 : 
,* 7 ‘aa ef he a Wied ; 
- tr Pte : pie eh a ime pt t sod 
i ‘ *. aay J; P "A 
i} : hw 2 lar ed i ay es Se Peet) ‘ 
- al) i a ie 
ed 7 fe) ai c? A aes Lane a ae a : Ae 100. ¢ _ a 
Ar 4 Ve LL hte . ; oS nee a ¥ i igi » 4? 
' d he aig an hun me vie J ae i sultant i the : rd ; e tu de a bl 3 
‘wath Na oH i ne, ; oti ; : 


“ia » alld omover -atsegain to: aRLL00 -yaey8) 40. cm 
* utero Q.f8 abated Yo eaohtaor mort eee dake mt * 


>) 


ta «shens0 nt bentamet ee 
— Ko eat a uence 8 sa ae ick BD ies 

| -Ontd at demas motsqtondus | oe paaaale’ | et Z 
| “_ $038 - ee Fetummeo wreve yitsoty : a : 
| Jamos more etodudtrteth awen ‘OF stnomyad | | at A 
000, est -  haaed at gasoo ot | e | 
“ot antoneas gozerssevbs ot anotoa tao vl Me 
| O00 Baas het astito rtibartsd euotiey | te 
| “hie ~orito en sisdedeweas of simentysg at 
| gutetdsevbs tol shane) asotss elaotbo e . 
| 000. Vee . oe 
.erawios tunam t9qed fa, bans® ot atrnemyat le 
pdcnetal Ldsdem Hest Le tune’ qeit ratte ashbsas) of ie 
| of badmwome Q2CL ak 4 rodmya nt 02 gntifesod - 
| 500,289, 88'4 se 
| fis Lalontvoerd ,fssebet ord od aaromyet a 
. aniloyloxns) aexse xer: asremmrrevod inghotasiit | ar 


Inaourch vd Larebet sit o@ bus (sone eoige 
- ( aT a thao i. 
os Geel at betrurons eaetaog Sicta i 7 


000 , aye 7? 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO ih 


1 Payments detailed herein $6,363,000 

Z 

; Salaries and wages # $1,504,000 

i Payments for rent, telephone 

5 and telegraph, pension and 

: insurance olans, travelling 

y expenses, research studies, 

: mailing house services and 

: Sundry other purposes - 

‘ not detailed ~ $ 720,000 

e $8,587,000 

12 

13 The Digest has tried to arrive at some mea- 
14 surement of what its presence here has meant in 

15 terms of employment by firms which supply the 

16 goods and services it needs. Four of the major 

uW suppliers -- to whom it paid $2,250,000 in 1959 -- 
18 report that they employed the equivalent of a total 
19 of 264 people entirely on work for the Digest. The 
20 Digest payments to them were 37 percent of its 


total payment HomOnmadiian firms.° Using: this asa 
yardstick, it is estimated that Digest activities here 
generated employment for some 700 Canadians in 

other firms, which, added to its own staff, adds up 


to more than 1,100 jobs. 


In pursuing this policy of having other firms 


do many tasks for the Canadian company, it has 
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more than once been found advisable to purchase 
capital equipment to allow them to produce the 


quality and the volume required. 


In 1948 the Digest purchased a five-color 
Goss Rotary Press on which to print its two editions. 
This press was installed in Ronalds' Montreal print- 
int plant to be baakaeaa under contract with the com- 
pany and this arrangement still exists. To accommo- 
date a press. of this size, an extension to the oie 


plant had to be built. 


In 1949 the Digest purchased a Sheridan 
magazine wrapping and mailing machine to facilitate 
the mailing of its magazine and this equipment is 


located with the press. 


As a press of this type requires special 
plates, the Digest purchased and installed in the 
plant of a Montreal electrotyping company special 
Centrifugal Casting teens for making curved 
plates. This equipment is operated under a con- 


tract between the Digest and the electrotyper. 


The investment in this printing and pro- 


duction equipment was over $750,000. 


Canadian Digest investment in office fur- 
niture, office equipment and subscriber service 


equipment has been in excess of $450,000. With 
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the move of its Toronto office in November of 
this year to new and larger quarters, followed by 
the impending Montreal office transfer, further 
substantial expenditures will be required for 


furnishings and fixtures. 


In 1959 the Digest purchased land in West- 
mount on which the new office building is being 
erected. The company investment in this land is 
over $300,000. The rental commitment which the 
Digest has entered into for these new premises 
extends over a period of 25 years commencing in 


1961. 


The Digest's presence in Canada as a 
publisher has been of significant technological 
help to various segments of the printing and allied 
industries, quite apart from what it has parent 
them in dollars and cents. The Digest has worked 
with them to create new techniques which, in aN 
have helped teen develop new business elsewhere. 
Digest technicians have helped improve their 
manufacturing methods and to raise their produc- 


tion quality. 


Examples of this technological assistance 


are listed below. 
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TORONTO, ONTARIO 14. 
1 : : 
1. Paper Supplier - Provincial Paper 
2 
Company. 
3 During the past 12-year period the Digest 
: has co-operated with Provincial Paper to consis- 
5 tently improve their paper quality. The Digest's 
6 production technicians throughout the world com- 
7 municate paper-making improvements to each other, | 
8 and these are passed on to the company's individual 
9 suppliers such as Provincial. In addition, samples 
H of foreign paper are imported by the Digest to be run 
11 side by side with Canadian paper to provide "in pro- 
A duction" test samples for Provincial Paper. 
13 
14 The improved Provincial Paper Company 
15 quality which has resulted from this continuous 
16 Digest technological assistance has enabled Provincial 
7 to meet competitive quality in the domestic market as 
18 well as in some foreign markets, thus reducing im- 
19 ports to Canada and increasing exports from Canada 
56 (particularly to the U.S.A.). 
- The Digest's own annual purchases of 
22 


Canadian-made paper from the Provincial Paper 
Company have doubled during the past twelve-year 


period. 
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ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO LS 
2, Printers -- Ronalds-Federated Ltd., 
Montreal. 


At the time the Digest 5-5 Goss press was 
installed in the Ronalds plant, it dash tent tees to 
be the most modern available. In fact, five similar 
presses were purchased at the same time for the 


Ua Su s@dst-bon, 


There was a great shortage of experience 
in the use of this type of press in Canada and it 
became necessary to spend a considerable amount of 
time and money to train a 24-man press group. some 
of this training was given in the United States. It pr 
duced a body of men trained in handling the latest 


equipment available. 


3. Ink Suppliers -- Sinclair and Valentine C 

of Canada Ltd. 

The printing of the Digest requires vast 
quantities of ink -- some 62 tons in a year. This, 
too, is a field in which there have been steady 
improvements over the years and the Digest has 
played its part in this improvement of ink quality, 
particularly since its Goss press required a special 
type. The Digest has worked hand in hand with its 


ink manufacturer to develop new formulas. 
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A Engravings -- Meco Ltd. 


When the Digest first atarted up its new pres 
in 1948, Canadian engraving companies were not mak- 
ing engravings for four-color wet printing. The 
Digest needed this sort of engraving. The Canadian 
company wanted to get it in Canada if at all possible. 
Consequently, it devoted a good deal of time, money 
and technical help to get engravers in Montreal oper- 
ating in this line of business. And over the past 12 
years the quality of these Canadian-made four-color 
engravings has improved to the point where many 
American companies now are having them made in 


Canada. 


The Digest purchased a revolutionary centri- 
fugal curved plate-making machine, installed it in 
the Mace electrotyping plant and gave considerable 
assistance in helping this Canadian firm manufacture 
first-class curved press plates. This electrotyper 
has now been making oe plates for the Digest for 
10 years, and is, in fact, also using this equipment 


to manufacture curved press plates for other firms. 
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LY 


1 

: There are other illustrations. For instance, 
e in working with Canadian box manufacturers the 

si Digest has created unique types of cartons and pack- 

: ages which have added considerably to the revenue 

: of the firms sehaeenen And over the past five years, 
j once again in seeking improvements for its own pro- 

: duct through collaboration with supplying firms, it 

: has spent considerable sums of money experimenting 

40 with its binder and with glue manufacturers to develop 
. improved techniques. 

12 

13 The Digest's presence here, Li ot el, has 


14 made itself felt in a wide range of technical activities. 


| 


BA eat 9 helene We : Rape 5 


| werk ctebad ett ered somsebrg a! dieu: our 


| aetdtvigos Laatadoed Yo egnst shin 8 at her ‘ueest beat ee 


a 


‘ 
oad 


es a ee |e 


2.9 ee 


_ 


; a 


ee 
th as in 
wa, Paes oe 
a ae a3 7 ai HD ee 


\ ii } 7 ‘ety ue 


. s 
—- 
7 


i ee OE EON I 
~ 
- 
~ 
> 
_ 
om, 


At the corner of St. Catherine and Redfern... 


Dear Westmount citizen: Within the next year we shall be neighbours, and, since we’d 
like very much to be good neighbours, we thought you might like to know a bit about 
what is going to happen at the corner of St. Catherine Street and Redfern Avenue. 


For some years the Reader’s Digest has rented space here in Montreal, but 
the growth of our English and French Canadian editions and of a staff now numbering 
over 400 has been such that we have to have a business location we can call our own. 
This project, now well underway, will thus be the first full-fledged home of the Digest 
in Canada. 


There is no need to tell you why we chose the Westmount area. But we would 
like to tell you a bit about how we hope to contribute to your community, because it 
is our aim both to be a good corporate citizen of Westmount and to add to its attractions. 


Our new building will, we think, be a handsome one, in black and white with 
outside trim of glass, brick and marble. In keeping with the quality of the neighbourhood 
itself, we have designed it as an institutional rather than a commercial building. There 
will be no heavy equipment in it; our printing presses will continue to be located on 
Park Avenue, in Montreal. 


Facing St. Catherine Street, our building will be four storeys high; the rear 
section will be two storeys high. Forty per cent of the grounds will be available for 
landscaping, and it is our intention to do this tastefully. The heating system of our 
new building will be smokeless. Our cars will not clutter the streets; there will be ample 
parking space provided within the building. 


In it we will do the many things that let us serve over 1,000,000 Canadians who 
purchase our two magazines each month, from editing to fulfilling subscriptions. 


During the course of construction there will, of course, be a certain amount of 
noise. We will try, however, to make as little as possible. We ask you to bear with us! 


We expect to occupy our new home during the second quarter of 1961, and 
we hope to have the pleasure of a visit from you at that time. 


C Yiiegpo oom 


PRESIDENT 


(rn came 


READER'S DIGEST ASSOCIATION (CANADA) LIMITE 
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SOURCES OF DATA 


(Covering Sections 2(a), (b) and (c).) 


Circulation 
All Consumer Publications (except Weekend) 


Audit Bureau of Circulations Publishers' 


Statements. 
Business Periodicals - Canadian Advertising. 


Weekend Magazine - Publisher's Own Statements. 


Radio Stations - Telecommunication Division, 


Department of Transport. 


T.V. Stations - Canadian Broadcasting Corporation 


Annual Reports. 


U.S. Published Magazines - Audit Bureau of Cir- 


culations Publishers! Statements. 
National Advertising Revenues and Advertising Pages 


NOTE: Gross national advertising revenues 
for reporting measured media only 


are used. 


Total national advertising expenditures 
in all media would be approximately 


$300 million in 1959. 
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But information on national expen- 
ditures in outdoor advertising, in 
weekly, tri-weekly, and bi-weekly 
newspapers, in direct mail, in 
co-op advertising, and in such 
classifications as juvenile, 
fraternal and religious publi- 
cations is either non-existent, 
incomplete or inconclusive as 
between local and national sources 
of advertising revenue. Even 
Agency Billings Reports (from 
D.B.S.) are incomplete as to 
individual classifications and 

do not account for national 


advertising placed direct. 


Major Traditional Magazines Published_in Canada - 


Magazine Advertising Bureau Summaries. 


Major Week-end Magazines - Elliott-Haynes Week-end 


National Advertising Revenue Reports. 


U.S. Magazines with Canadian Sections: 
Time Magazine - Magazine Advertising Bureau 


Summaries. 


Argosy, Every Woman's, Family Circle, True, 


and Woman's Day - Submitted by Publishers. 
(1959 Pages, Magazine Advertising Bureau 


Summaries). 
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1 
2 P , ; ‘ 
Daily Newspapers - 86 Major Dailies Reporting 
3 
National Revenues through Elliott-Haynes 
4 , 
Elliott-Haynes Daily Newspaper National 
5 
Revenue Reports. 
6 
7 Farm Periodicals - Elliott-Haynes Farm Publications 
8 National Revenue Reports. 
Business Periodicals - Dominion Bureau of 
1 i 
0 Statistics Printing Trade Reports. 
11 
12 Radio - Dominion Bureau of Statistics Advertising 
13 Agency Billings. 
14 
ie @ * 
15 ; ony 
1959 - Estimate by Canadian Association of 
16 
Broadcasters. 
17 ry a ree is 
1956 - Dominion Bureau of Statistics Advertising 
18 pete 
Agency Billings. 
19 
1952 - Estimated from C.B.C. Annual Reports 
20 
(4-Month Period). 
21 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO mae 


PAGE RATE INCREASES 


2 
3 INDIVIDUAL MAJOR MAGAZINES AND WEEK-END MAGA- 
d ZINES , ENGLISH AND FRENCH 
é 1P4c and 1PBW 
1947 - 1961 
6 
7 Contents 
F Publication Page 
F Reader's Digest 37 
Maclean's 38 
10 
Liberty 39 
11 
Chatelaine LO 
TZ 
13 Canadian Home Journal Lal 
i Canadian Homes 4o 
‘3 Saturday Night 43 
Mayfair dy 
16 
i Time Magazine HS 
La Revue Populaire A6 
18 
ti La Revue Moderne AT 
Le Samedi 48 
20 
Star Weekly 49 
21 
Weekend Magazine 50 
22 
La Patrie eal 
La Presse ey 


Le Petit Journal oie 
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ANGUS, STONEHOUSE & CoO. LTD. 
TORONTO, ONTARIO 38 


READER'S DIGEST 


Combined Editions 


Rate Card Effective 1P4C 1PBW 
January, 1961 $5,580 $4,305 
January, 1960 ig (5 5 $915 
July, 1958 4415 3,405 
January, 1958 4,600 3,545 
January, 1957 4,320 43358 
January, 1956 3,795 2,925 
October, 1954 5 2 hoo 
January, 1953 30 25355 
January, 1952 2,985 2,295 
January; 1951 Sup) 1,92 
January, 1950 2,445 1,865 
January, 1949 2,445 1,865 
January, 1¢48 3,300 2,200 


% Inerease 


1948 «+1961 69.1% 95.7% 
1948 - 1959 oie) 54.8 
1952 - 1959 48.0 45.0 


1956 - 1959 Ls. 16.4 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 2 
(A 39 


ff 


i 
nul 
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1 

2 

3 MACLEAN'S 

4 

5 Rate Card Effective plc 1PBW 
6 (Combined English and New 

, French Edition) February, 1961 $6,040 $4,265 
3 January, 1959 4,900 3,460 
: March, 1958 5,215 3,680 
‘i October, 1957 5,215 3,680 
ie March, 1957 1,760 52550 
4 March, 1956 4325 3,045 
* 1955 4 120 2,900 
Zi * 1953 4,000 2,820 
e * 1952 3,690 2,600 
i; * 1950 3,400 2,380 
Me * 1949 2,950 2,080 
* 1948 2,700 1,880 
ie * 1947 2,400 1,700 
20 % Increase 

21 1948 - 1961 123:7% 126.9% 
22 1948 - 1959 81.5 84.0 
23 1952 - 1959 BecT 33.1 
24 1956 - 1959 a3. 13.6 
25 

26 * Month unknown. 
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ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO Ne 
LIBERTY 
Rate Card Effective 1P4c¢ 1PBW 
January, 1961 $4,960 $3,155 
July, 1960 4745 3,020 
February, 1959 4,790 3,045 
February, 1958 4355 UBS 9 
February 1957 4 O70 2,590 
January, 1956 3,885 2 UFO 
March, 1955 S030 2,245 
April, 1955 3,025 L925 
November, 1951 Cyr L (30 
May, 1952 ar 1,600 
January, 1950 2,400 1,600 
* 1949 2,400 1,600 
(Old 
Liberty) 1947 1,600 950 


% Increase 


1948 - 1961 210.0% 232.1% 
1948 - 1959 199.4% 220.5 
1952 - 1959 74.0 74.0 
£956"=1959 eae: Lanes 


* Month unknown. 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


CHATELAINE 


Rate Card Effective 


(Combined Chatelaine and La 


1P4 


on eee 


Revue Moderne) October, 1960 $7,860 


May, 1959 
September, 19538 
February, 1953 
March 1956 
January, 1955 
March, 1953 
March, 1952 
March, 1950 

* es 

* 1948 


* 1917 


% Increase 


1948 - 1960 
1948 - 1959 
Lobes oS 
1956 - 1959 


* Month unknown 


6,330 
Dymo 

4,210 
Seen 
Sie 6 
35505 
cies. 
3,100 
2, (00 
2,475 


2,200 


1PBW 


$5,720 
4580 
4,220 
3,045 
2,695 
2,580 
2,580 
2,430 
2,250 


1,940 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


3 

+ CANADIAN HOME JOURNAL 

5 

° Rate Card Effective LP4c 1PBW 
7 | 

: March, 1958 $4,450 $3,215 
; January, 1957 4,250 3,065 
y. Wabivasery 1086 35950 ag o90 
1 January, 1954 SOU 2 0 
i January, 1953 BPeD0 eae 1 
“ January, 1952 Sg 21430 
o January, 1951 3,000 2,155 
15 January, 1950 37000 23155 
: January, 1949 2,700 1,940 
ibs January, 1948 2,475 Lt, 760 
oe January, 1947 2,200 1600 
19 


% Increase 
20 


21 1948 - 1958 79.8% 82.7% 
22 1952 - 1958 32.8 30.3 


23 1956 = 1958 . 25.44 26.1 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO A? 


3 
4 CANADIAN HOMES (& GARDENS ) 
5 
6 Rate Card Effective 1pic 1PBW 
7 
3 February, 1961 $2,715 $1,970 
; February, 1960 2,090 1,515 
” February, 1955 17670 1,210 

February, 1954 1,450 1,050 
if August, 1953 1,120 840 
1 February, 1952 Loe B40 
fy February, 1949 800 600 

* 1948 600 L450 

15 
6 * 1947 475 obs 
17 

% Increase 
18 
19 1948 - 1961 352.5% 337.0% 
20 1948 - 1959 173.3 168.9 
21 1952 - 1959 49.1 44 oO 
22 1956 - 1959 - - 
23 | 
24 *Month unknown 
25 
26 
at 
28 


29 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


SATURDAY NIGHT 


Rate Card Effective LP4C 1PBW 
January, 1961 $1,170 $780 
January, 1959 935 650 
September, 1955 788 546 
September, 1948 510 308 


% Increase 


1948 - 1961 129.4% 153.2% 
1948 - 1959 83.3 er 
1952 - 1959 oa53 shes 


1956 - 1959 roe. Nene. 


‘dy 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


165 


MAYFAIR* 
Rate Card Effective 1LP4C 1PBW 
January, 1959 $540 $390 
AGeusty.1955 540 390 
August, 1949 425 300 
August, 1948 350 250 
November, 1947 350 250 
% Increase 
1948 - 1959 54.3% 56.0% 
Vo52 = 1959 21.0 30.0 
1956 - 1959 = 
* Publisher's announcement stated - "to become 


International Mayfair with first issue 


September, 1960". 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


TIME 
(Canadian Edition) 


Rate Card Effective 1P4C 
January, 1961 $3,030 
January, 1960 2,665 
October, 1958 2,365 
January, 1958 2,450 
January, 1957. 2,190 
May, 1956 1,895 
April, 1955 Tf oe 
January, 1954 1615 
January, 1953 * aBOO 
January, 1952 ees 50 
duly, L951 1,200 
September, 1950 1,080 
September, 1949 990 

* 1948 990 

* 1947 900 


% Increase 


1948 - 1961 206.1% 
1948 - 1959 138.9 
Lope Looe ose 
1956 - 1959 24.8 


* Month unknown 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


LA REVUE POPULAIRE 


Rate Card Effective 1P4c 1PBW 
April, 1960 $1,450 $1,085 
May, 1959 L250 980 
January, 1957 1,060 805 
January, 1954 950 700 
January, 1951 725 560 
January, 1949 675 490 
January, 1948 SLD 420 
January, 1947 575 4.20 
% Increase 

1948 - 1961 152.2% 158.3% 
1948 - 1959 117.4 oo. 3 
1952 - 1959 fot ies ra®) 


1956 - 1959 355 140.0 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 48 


Z 

3 

4 LA REVUE MODERNE 

5 

: Rate Card Effective 1Phc 1PBW 
7 

g October, 1960 * $1,440 $1,050 
F January, 1959 1,420 1,040 
10 September, 1957 1,558 990 
aa September, 1954 15 5 860 
i September, 1951 900 630 
3 September, 1949 900 630 
FT September, 1948 610 500 
du January , abs pian 610 500 
16 


7 % Increase 


18 1948 - 1961 136.1% 110.0% 
Le 1948 - 1959 132.6 108.0 
a0 1952 - 1959 57.8 65.0 
21 1956 - 1959 20.9 20.9 
22 


23 * French edition of Chatelaine - La Revue Moderne. 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Ke) 


2 

3 

4 

: LE SAMEDI 

6 

‘ Rate Card Effective 1P4c 1PBW 
8 

4 july, 1960 $040 $700 
10 March, 1959 940 700 
- January, 1957 940 700 
12 January, 1954. 850 595 
13 January, 1951 725 560 
14 January, 1949 675 490 
15 January, 1948 ait Gos hoo 
16 

17 % Increase 

: 1948 - 1961 63.5% 66.7% 
" 1948 - 1959 66.5 66.7 
4 19528 & 959 29.7 2530 
a 1956 - 1959 10.6 136 
22 
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spe 

1 
‘ WEEKEND MAGAZINE 
R) 
Rate Card Effective 1PAC 1PBW 
: (Comb. ) January, 1961 $10, 850-5"$8 ,550 
: . September, 1960 10, 3440 O,L40 
; : January, 1960 10,090 7,940 
: " *September, 1959 9,450 Ts 508 
: January, 1959 8,000 6,400 
i January, 1958 Tee 5,300 
Lt January, 1957 7, 200 5,800 
a January, 1956 6, 700 5,350 
= January, 1955 6,000 4,800 
i July, 1954 L975 1. , 000 
, January, 1954 4 600 3,700 
"7 February, 1953 4, 300 3,500 
A wy 5 LS5e Haye ae 200 
: January, 1952 #025 oe) 
= September, 1951 3,500 2,900 
ae *Perspectives first published Sept. le, 
"M1 We ib, 
= % Increase 

1951 - 1961 210.0% 194.8% 

1951 - 1959 LO 153.4 

1952 - 1959 119.8 710.0 


1956 - 1959 41.0 37.4 
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ANGUS, STONEHOUSE & CO. LTD. 


1 
Z 
3 LA PATRI" 
4 
5 Rate Card Effective Lede J EBu 
6 

January, 1959 &1,500 $ 990 
’| 

January, 1953 1,450 990 
8 

June, 1956 1,450 1,200 
9 

June, 1954 1,300 950 
10 ; 

June, 1951 1,200 850 
11 

June, 1949 1LsiL0e (52 
iZ 

June, 1948 600 330 
13 

June, 1946 600 350 
14 
a % Increase 
16 

1948 - 1961 150.0% 200.0% 
17 
18 

1952 - 1959 25.0 16.5 
19 

1956 - 1959 3.4 ~10 80 
20 
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LA PRESSE 
Rate Card Effective 1P4C 
January, 1960 $1,%00 
January, 1959 1,550 
January, 1958 L500 
June, 1956 1,450 
June, 1954 | A 300 
June, 1951 L200 
June, 1949 Low 
June, 1948 950 
June, 1946 950 
% Increase 
1948 - 1961 78.9% 
1948 - 1959 63.2 
1952 - 1959 29.2 
1956 - 1959 6.9 
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2 LE PETIT JOURNAL 


4 Rate Card Effective 1P4cC 


January, 1960 $1,050 


October, 1957 900 
October, 1948 U5O 


October, 1947 450 


% Change 


12 1948 - 1961 33.3% 
| wise 1959 100.0 
14 1952 - 1959 100.0 


15 1956 - 1959 100.0 
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133.3% 
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THE GROWTH OF RADIO STATIONS 


Year 


1948 


1950 


1952 
1954 


1956 


Seeders 


1960 


* Includes: 


Source: 


Number of Stations* 


CBG Private Total 
39 124 163 
AQ 169 218 
52 176 228 
51 178 229 
55 194 249 
63 TV 275 
68 233 301 


1) Amplitude modulated standard 


band stations. 
2) Frequency modulated stations. 


3) Amplitude modulated short wave 


stations. 


List of Broadcasting Stations in 
Canada, Telecommunication Division, 


Department of Transport. 
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THE GROWTH OF TELEVISION STATIONS AND 


COVERAGE 
Noi of EV % of Cdn. House- TV-owning 
Stations in holds within Tele- homes as a % 


year Operation casting Area of Total Homes 


Sept. 

1952* 2 30% 1, 
Mar. 

L95S 2 30 8 
1954 9 AS 7, 
95D 26 Ie 34 
1956 B3 80 51 
Lait 38 86 62 
1958 De 90 (ia 
L959 61 gt fhe 
1960 73 Q3** XK 


* Television introduced in Canada in September, 


BES le ea 


January , 1961. 


**¥* Not available from D.B.S. as yet. 


CBC Stations. In 1960, for example, there 
are 16 CBC-TV stations and 57 private. 


Source: CBC annual reports. 
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Year 
1947 -48 
1948-49 
1949-50 
1950-51 
1951-52 
1952-53 
3953-54 
1954-55 
1955 -56 


1956-57 


1957 ~-58(b) 


1958-59(b) 


1959-60 


% CHANGE 
1948/49-1959/60 


1952-53 -1959/60 


Total 


C.B.C. Revenue 


$ 1,842,558 


2,217,130 
2,366,401 
2,463,345 
2,456,432 
3,032,095 
3, 806, 255 
6,263,190 


9,134,945 


11,179,940 
28,410,514 
32,093 ,505 


38,162,000 


4 1621% 


4 1159% 


C.B.C. Radio 


$ 1,842,558 


B21 ela0 
2,366,401 
2,463,345 
2,456,432 
Bipihepy rile 
2,471,489 
2,105, 865 
1,731,507 
1,338,302 


2,029, 842 


1,966,714 


1,850,000 


-~ 16.6% 


- 26.4% 


58 


C.B.C. TV 


1,334,766 
4,157,325 
7,403,438 


9,841,638 


26,380,672 
30,126,791 


36,312,000 


+ 6905% 


COMMERCIAL REVENUE - C.B.C. RADIO AND TV STATIONS 


$ 518,380 (a) 


-2620% 


first 
le obs Fel 8 
year" 
comparison 


(a) From September, 1952 to March 31, 1953 - $500,000 gross 
estimated for Sept.-Dec., 1952. 


(b) In annual reports, C.B.C. published net revenue figures 


previous to 1957-58. 


Comparable data not available. 


Source: C.B.C. Annual Reports, for years ending March 3l. 
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ADVERTISING AGENCY BILLINGS -- IN PUBLICATIONS, RADIO, TV 
Total 
Commissionable 
Billings Publications Radio Television 
% of % of % of 
Amount Total Amount Total Amount Total 
5 $52,079,347 $31,872,600 61.2% $9,530,500 18.3% 
1 64,422,777 39,813,300 61.8 10,178,800 15.8 
8 73,543,766 44,420,400 60.4 12.2915. 800) 167% 
9 86,450,968 52,908,000 61.2 13,572,800 15.7 
) 95,566,600 56,957,700 59.6 15,396,200 #164 
1 107,461,752 63,724,800 59.3 18,590,900 17.3 
2 120,628,827 72,256,667 59.9 21,230,674a)17 .6 
3 142,957,916 84,488,128 59.1 26 ,733,130a)18.7 
4 154,467,028 87,119,400 56.4 31,710,690 15.4 $8,595,626 5 5% 
5 177,240,355 94,469,109 53.3 21,091,602 11.9 28 }927,;448 13.45 
6 «=: 201, 797,434 106,145,450 52.6 20,785,186 10.3 33,498,374 16.6 
7 222,025,288 114,565,000 51.6 22,202,000 10.0 40,630,000 18.3 
58 233,789,205 115,258,078 49.3 24,547,867 10.5 47,926,787 20.5 
59 - - - 48,300, 000(b) 
crease j 
nce 1946 348.9% 261.6% Radio and TV 660.4% 
nce 1948 217.8 159.5 490.1 
tes: 1958 data - latest year available 


Part of the commissionable billings go to outlets other than 


those listed above: 
production, artwork, printing, etc. 


included under Publications above. 


urce: Dominion Bureau of Statistics. 


) Radio and TV 


"Other Visual" media (outdoor, etc.), 
Newspapers would be 


) Total national TV gross billings in 1959, including C.B.C., 
amounted to $48,300,000, according to C.A.B. 
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, THE MEMBERS AND NON-MEMBERS OF THE 

2 PERIODICAL PRESS ASSOCIATION OF CANADA 

3 

4 What is the Periodical Press Association of Canada, 
P and for whom does it speak? 

6 It is composed of three affiliated associations: The 
7 Agricultural Press Assn., The Business Newspapers 
8 Assn., The Magazine Publishers Assn. 

9 

10 On its Board of Directors (elected September 1960) 
rr are: 

12 Two representatives from Maclean-Hunter 

13 Publishing Co. Ltd. (owners of 5 magazines in 
14 English and French, 39 business and trade 

15 papers in Canada, other business papers in 

16 United States and Britain). 

7 ---C.d, Laurin, Diredtemiot Macleantaunver, 

18 Magazine Division 

19 ---L.M. Hodgkinson, Publisher of Chatelaine, 

20 La Revue Moderne 

= One representative from The Public Press 

22 Led; (owners of "Canadian Cattlemen" and 

23 "Me Country Guide") 

24 ---R,. C.. Brown, .Publisher 

20 

26 

27 

28 

29 
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ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO 62 
1 
2 : 
One representative from La Compagnie de 
3 
Publication Rurale Inc., (owner of "Le Bulletin 
4. ve 
des Agriculteurs") 
5 
---J. L. Davis, General Manager, Le Bulletin 
6 des Agriculteurs 
7 One representative from National Business 
8 Publications Ltd. (owners of 11 business and 
9 trade papers) 
10 -~moMcG. Chnriscie, Puplaskep 
Hi. ‘ptbteneante. © FA the sane cen 
12 
13 The number of periodicals published in Canada as 
14 listed by "Canadian Advertising" and the number 
15 belonging to the Periodical Press Association are: 
16 
Member 
17 Total PAU Pens 
18 Consumer Periodicals 
19 (of general or regional 
20 interest). 134 12 
21 ; cae 
Business Periodicals 406 142 
22 
Farm Periodicals 27 Ly 


Week-end Periodicals O Nil 
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A COMPARISON OF CANADIAN CIRCULATION OF U.S. 
PUBLISHED AND CANADIAN PUBLISHED MAGAZINES 


(THAT ARE A.B.C. AUDITED) 


Summary 


The following refers only to magazines audited 


by A.Bse. 


In 1959, there were 223 ABC-audited maga- 
zines printed and published in the United States whic 
reported Canadian circulation in their publishers'! 
statements. In the same year, there were 30 ABC- 


audited magazines printed and published in Canada. 


In 1948, 187 U.S. magazines reported Canadian 
circulation in their ABC publishers' statements, and 
33 Canadian-published magazines were reported by 


ABC. 


The only in-Canada magazine circulation figures 
available are through ABC statements - both for U.S. 


and Canadian magazines. 


fotal U.S. overflow circulation of farm, 
business-paper and non-ABC periodicals cannot be 
estimated, for no reliable Canadian circulation figure 
are available - nor are there any for non-ABC Cana- 


Gian magazines. 
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In the following table we have also shown 
comparative circulation of Canada's five major 
national weekend periodicals. American weekend 
periodicals are not included because their circula- 


tion in Canada is very small. 


A detailed list of the American and 
Canadian magazines under consideration is 
included in this section. (Refer to parts (b) 


and (c) of this Appendix). 
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---EXHIBIT NO. 0-35-60: Samples of articles 
from February 1922 to 


October 1960. 
MR. ZIMMERMAN: Mr. Chairman, page oe 
line 12, I should like to change the figure "66.8%" 
to read :"43.5%'. 
Mr. Chairman, page 64, line 14, I should 
like to change the figure "15.4%" to read histo Ae 
Mr. Chairman, page 65, line 19, I should 


like to change the figure '182%" to read W1OTR. 
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THE CHAIRMAN: Mr. Zimmerman, at the 
outset of this very wonderful brief of yours 
you said it was a composite production. 

MR. ZIMMERMAN: Yes. 

THE CHAIRMAN: I think I could hazard 
a guess about the authorship of those last ten 
paragraphs which you have just read to us. 

MR. ZIMMERMAN: Yes. 

THE CHAIRMAN: My colleagues end eo nave 
considered most carefully the remarks which are 
contained in the conclusion of your submission and 
which refer to the litigation presently pending 
between the Crown and the Reader's Digest Associa- 
tion (Canada) Limited. 

We are concerned lest an attempt be made 
to inhibit our inquiry. 

We have no intention to interfere with 
the course of the administration of justice; no 
desire to cause prejudice to any judicial proceeding 
or any party that may be before the courts. Indeed, 
we can find nothing relevant to this investigation 
in the questions at issue between the Crown 
and the Reader's Digest Association (Canada) 
Limited. 

In this, aS in all matters, we will 
be guided by our terms of reference as they are 
contained in the Commission and order-in-council 


appointing us. In so far as the tax may be 


a 


etm Semctalt 


Hy 
ne ; : ; ; 10¢ as 
eitbosodaq Latolout vas ov eolbulssq seusy et ovtesb , a 
; a mayor: 
.O8ebsl setewed aqe ee i ld bce ue 
” meet | 
worsenitésavas Bide. Ot tabvelsd anéckton bests a8) ow | 
my ves ie 
werd eng nobubod one ae enokdesite ote rt eae 
; Pat, ve ay’ 
(shéas) mordkisoaga TeagtG s*aebs98 orit bre gate i. 


ove E bind souaes lite a ‘Maura we 
oie fotriw alesmog ene vthutonso | don bonsbisnan 
bre rosea tmdue oy 26 ot aetonoo oad mt Domtadnon 
satbasg 5 titngaeny shite ks Stid od atest dotdy 


=“shooaeaA Pe Bik @' 1abask. orld bus sweet ont Heowted 


bodimhd (ssnad) none 


: . ae, Da 
_ SbBm od FqMetze og seat beivieoiton 1s aw ee Bot | 
pee oh 


wear! wo didtdat oF 7 | 


f Pag 
coe 78k oy 
iviw Syretegar oF Ab ES gare on syed sw Ay hy 


Or i oord But iO roliswetnitebe ahd to sBmNOD orld 


ie 


| pettata 
Lhiw -sw veneis80 fis me hia Dsinat 


ue bain 


> wis f x i 


sxe “sng ae wdeciiaed! to. ames 


Ltonvoo-ni-iihes bee rence 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Zimmerman - 79 - 


concerned, we feel free - and we believe that 
perticipants should feel vree = bo, discuss: 4%. 

More especially we do not believe that 
we are preduded from inquiring into courses of 
action to regulate the publishing industry, or a 
sector of that industry, whether by the imposition 
of a tax or by any other method. We will resist 
all attempts by any participant to circumscribe the 
studies of the Commission in this regard. To do 
otherwise would be to render the Commission impotent, 
4ts work meaningless and its report worthless. 

Now would you mind answering a few 
questions? 

MR. ZIMMERMAN: Certainly. 

COMMISSIONER JOHNSTON: I go along 
with Mr. O'Leary's comment that this is a good 
brief. I have no criticism, but I have a few 
questions merely for matters of elucidation. 

Perhaps the most important matter from 
the point of view of anyone else trying to 
publish a magazine in Canada is the fact that 
your Company, while it is in every respect a 
Canadian operation, . has advantages, or seems 
to have advantages in the cost of editorial 
material. I would like to know, and I think the 
Commission would like the know the cost. per 
issue and the cost per article of some one issue. 


I notice in October 1960 on Page 10 there is an 
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advertisement, a house ad, asking people to send 

in material. The cost price would be $2,500 and 
there is $100 for contributions of "Life's Like 
That", $100 for humour, $10 for Picturesque Speech -- 
I would think it would be worth more, + but 

that is your business -- and Personal Glimpses 

$10 and so forth. 

There is a formula I believe between 


your costs applied in Montreal and the costs 


applied at the home office. Can you tell me 
what the difference is? 

MR. ZIMMERMAN: Yes, I can answer that 
question in part. I did not come prepared today, 


Mr. Johnston, to answer in some detail the question 


relative to the page costs of editorial material. 
However, I am aware of the normal price paid 

for articles by the Digest, which I think i8 
pertinent in your mind. I might reply to that 
question by saying that we pay for Digest articles 
between $1500 and $2,500. However, not unlike 
the reply that was given by one Or Our Ovher 
magazine principals here earlier in the -@nouliry, 
we pay above that for certain artictes. 
COMMISSIONER JOHNSTON: I wonder if 
you have the point. Il would like to know how 
much Reader's Digest of Canada pays for these 


articles. Here is this article "Murder by Aeroplane, " 
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May 1960. How much was charged to the Montreal 
Office for that? 

MR. ZIMMERMAN: It is not charged on 

a per article basis. The formula that we did 
disclose in our brief, which is completely factuaz} 
is that we pay fer our editorial material from 
the centre pool on the basis of pro rata charge 
to the percentage of the total circulation (namely 
21 million) by which the Canadian Gompany's 
circulation is ' represented. 

COMMISSIONER JOHNSTON: Then you would 
pay about 5 per cent? 

MR, ZIMMERMAN: Approximately, yes. 

For the purpose of the record I might say that 
this pro rata formula basis is not up-dated each 
year, it is up-dated when there is a significant 
growth in circulation. Actually it would be 
closer to three to four per cent because it is 
the circulation over the last two to three years. 
COMMISSIONER JOHNSTON: Do you think a 
Canadian magazine for publication in Canada 

only could buy editorial material in competition 
with Reader's Digest? 

MR. ZIMMERMAN: Yes, I do tink 20, 2.n 
the sense that in the brief we point out that 

it is our policy to use the means, if you will, 
of the Reader's Digest to purchase articles from 


other magazines and thus you might say there is 
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subsidy involved in the sense of those articles 
we have purchased. In addition we feed a number 
of articles to a number of magazines and in fact 
d not recover a high percentage at allcof cthe 
articles! preparation cost. 

COMMISSIONER JOHNSTON: Have you had 
many such articles in, say, the last two years? 

MR, ZIMMERMAN: Pardon me, is your 
question reflecting Canada? 

COMMISSIONER JOHNSTON: Yes. Have you 
peught through or bought from any Canadian magazines 
any significant number of articles in the last 
two years? 

MR. ZIMMERMAN: I think we have. I 
think I can probably take you to the appendix 
and make my answer a little more informative. 

Looking at pages 2 to 5 in the appendices 
section of our submission one sees that we actually 
list for the most recent years the stories we 
have picked from Canadian magazines. Would you 
Like me to read this? 

COMMISSIONER JOHNSTON: I think it would 
be useful. Would you be able to name the magazine 
from which you picked them? 

MR. ZIMMERMAN: Yes, they are listed. 

I can inform you as we go what we paid for the 
article, if that is of pertinent interest at this 


time. 
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In 1959, Reader's Digest picked up the 
following 17 articles from Canadian magazines: 
January, The Pealing of Bells, Atlantic Advocate; 
we paid $1800 for this article. For the record -- 

I think I am well informed -- we placed this 
article with the Atlantic Advocate rather ‘than 

in the sense of them having created it in the 

first instance. In February, Hard Reading Made Easy, 


Mayfair; we paid $1500 for this article. 


—— 
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me 
Would you like me to state in all cases 

whether we placed them or picked them up from 
the magazine that placed them? 


THE CHAIM AN: 
much difference. 


I don't think it makes 
COMMISSIONER JOHNSTON: Were these 
articles which were published in current magazines? 
MR. ZIMMERMAN: Pardon me? 

COMMISSIONER JOHNSTON: These were articles 
whieh were published... 


MR. ZIMMERMAN: 
culated in our pool. 


They were articles cir- 


the pool? 


COMMISSIONER JOHNSTON: 


They went into 
MR. ZIMMERMAN: Yes, sir. 
March: 
Curtain, 


EBavesdrovping behind the Iron 
Atlantic Advocate. 


The fee that we 
paid for this article originally was $1800. 


COMMISSIONER JOHNSTON: 


$1800? 
MR. ZIMMERMAN: 


$1800. 
THE CHAIRMAN: How many words are in 
these articles, roughly? 


If you haven't got 
itetheresthatcis aiisragnty: 

MR, ZIMMERMAN: I could give you an 
estimate, if you wish. 
THE CHAIRMAN: 
fifteen hundred? 


Three thousand words, 
MR. ZIMMERMAN: 


Three thousand, 


sir. 
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Arrill, Bearenris Hemophiliac, Liberty and 
Oh Mother, Chatelaine. May: Coffee, This Instant 
Upstart, Mayfair. Bottle Overboard, Atlantic 
Advocate. 

THE CHAIRMAN: You have no prices on 
those? 

MR. ZIMMERMAN: I will give them in 
each case. We have them. In the case of the 
Liberty article we paid $3,000 for the article. 

In the case of the article in Chatelaine, which 
was "Oh, Mother", we paid 400 to the author 
and $400 to Chatelaine. 

May: Coffee, This Instant Upstart, 
Mayfair, We paid $1800 for that article. 

Bottle Overboard, Atlantic Advocate, 
we paid $2,000 for that article. 

June, Sing a Song of Stereo, Saturday 
Night, we paid $2500 for that article. 

July, Antwerp's Glitter Street: 

World Diamond Centre, Mayfair. 

THE CHAIRMAN: Mr. Zimmerman, who gets 
the $1800, as the case may be, the writer of the 
article or the magazine which publishes it? 

MR. ZIMMERMAN: I could be one or the 
other, or sometimes poth, sir. Let me explain 
st this way. If we have originally had the article 


written and then offered 4% to a magazine who then 
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reproduced it and in turn we reproduce and condense 
4% in our magazine -- in that case we would pay 
originally the writer. He might be a staff 

writer or not. In another combination, or the 
alternative combination you would have the 

situation where we in fact do, through our editorial 
screenings 'of magazines and general periodicals 
find an article of interest to us and buy it 

and reduce the article by condensation and re-running 
_- that combination is different in the sense 

of how the money will flow and the transaction 

will be carriedgout: 

THE CHAIRMAN: In how many cases would 
the author be a Canadian and how many cases, 
American? 

MR. ZIMMERMAN: I am afraid 1 am not 
qualified to answer chat mow, sir. 

THE CHAIRMAN: But you would and you 
might send a writer from Pleasantville, or somewhere 
in the United States to do this article in Canada? 

MR. ZIMMERMAN: We could, sir. 

THE CHAIRMAN: Yeu actually do? 

MR. ZIMMERMAN: Yes, we have done it, 
sir. In another case I will also say as you will 
notice in the brief when we were discussing the 
Canadian editorial policy, that we use our own 
Canadian editors to encourage Canadian writers 


to write about Canada. 
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THE CHAIRMAN: Can you tell us, sir, 
how many original articles by Canadian writers 
you published last year? 

MR, ZIMMERMAN: I can't reply to that 
specifically. However, I could tell you how 
many articles over the last two or three years 
have been Canadian. Those could be either Canadian 
written or Canadian oriented and they would average 
approximately eight articles per year, sir. 

COMMISSIONER JOHNSTON: Antwerp's Glitter 
Street: World -- that is one I don't know. 

MR. ZIMMERMAN: It is one article. I 
wasn't reading it correctly. It was, July: 
Antwerp's Glitter Street: World Diamond Centre, 
Mayfair. 

COMMISSIONER JOHNSTON: Hew much did 
you pay for that one? 

MR. ZIMMERMAN: $2500. 

COMMISSIONER JOHNSTON: Are there occasions 
yhen the publisher would decide whether he would 
keep the money or pass it on to the author, or 
do you have any control of that? Do you try and 
Girect it? 

MR. ZIMMERMAN: We try and control it 
in fairness to both parties. In one of the cases 
I mentioned I listed a case of an article in 


Chatelaine in April which was "Oh, Mgther’ where 
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case where you actually paid both. 


to “he publisher’: 


author, sir, in those cases. 
COMMISSIONER JOHNSTON: To 
MR, ZIMMERMAN: Yes, sir. 

like me tg proceed with my reading? 
August: Britain's Bobbies 

Unharmed, Mayfair. We paid $1500. 

THE CHAIRMAN: We have the 

now. 

COMMISSIONER JOHNSTON: We 


pattern on them now. 


in 1948? 


room when I read something from Time ' 
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we paid the author $400 and we paid Chatelaine 


COMMISSIONER JOHNSTON: That was a 
These other 


cases, apparently, the money went in one lump 


MR, ZIMMERMAN: No, directly to the 


the author? 


Would you 


Feel Safer 


situation 


have the 


This morning, I think you were Ht bile 


gs first 


Canadian edition, ‘in which they said that they 
wanted to print in Canada in 1943, but the 
Dominion Government €id not want any new 
publishing ventures started there until after the 


war. You pointed out you first printed in Canada 
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MR. ZIMMERMAN: That is correct, sir. 
COMMISSIONER JOHNSTON: Did you have 
‘more drag with the paper controller than Time? 
What happened? 

MR. ZIMMERMAN: I do not know, sir. 
That was before my time, and the information 
I have is our own records. I simply know we 
did publish the American edition in Canada, 
starting in 1943. We later followed that with 
the French Canadian edition, Selection du 
Reader's Digest in 1947 and in 1948 the English 
Canadian edition. 

COMMISSIONER JOHNSTON: Did you, at 
any time, print in Canada part of the Uses wi|edstion? 

MR. ZIMMERMAN: I think there have 
been occasions, but I would want to check that 
statement. 

COMMISSIONER JOHNSTON: It came up 
a few days ago and if you have the information 
I would like to learn it. 

MR. ZIMMERMAN: I can clear that 
particular situation up. A comment was made 
by another party earlier in the Commission's 
hearing which I believe, left the impression 
that Reader's Digest in Canada did print some 
material for Reader's Digest in the U.S. 


I did have the opportunity of back checking 
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to see what the situation was at that time. 
This was not the magazine. This was a condensed 
pook. We actually did print a very small amount 
of condensed book material at that time, and 
then in returning this material to the U.S., 
we ran into some difficulty with tariffs. Il 
have yet to be informed of the difficulty. 
COMMISSIONER JOHNSTON: Now, on Page 1’, 
Paragraph 20 you said: ‘In Brazil, the licensing 
arrangement was made in answer to restrictions 
against the ownership of publishing enterprises 
by any but Brazilian citizens, a restriction 
which applies to many other industries’. 
Are you able to live with that situation? 
MR. ZIMMERMAN: In Brazil, sir? 
COMMISSIONER JOHNSTON: Yes. 
MR. ZIMMERMAN: Yes, we publish in 
Brazil, sir, through Brazilian citizens! 
ownership of the particular operation there. 
COMMISSIONER JOHNSTON: You probably 
could live with a similar situation in Canada? 
MR. ZIMMERMAN: I would hesitate to 
reply in the affirmative to that question, 
sir. I do not know whether we could. 
COMMISSIONER JOHNSTON: You would not 
say we are more difficult to get along with 


than the Brazilians? 
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MR. ZIMMERMAN: No, sir, as a Canadian, 
I wouldn't. 

I might make one statement Laer: 
our practiec in Canada, [I think, is borne out by our 
playing a full corporate part in Canada, for 
the economic benefit to Canada, to the point 
where we can continue to operate as a Canadian 
corporation, as we are now doing, sir. 

COMMISSIONER JOHNSTON: I notice some- 
where else in the brief where you say you hope 
shortly to have the majority of hour. “Boardad-ot 
Directors Canadians. 

MR. ZIMMERMAN: Yes, Sir. 

COMMISSIONER JOHNSTON: Is that going 
to have any fundamental difference in the management 
of the company? 

MR. ZIMMERMAN: Yes, I think it will 
make quite a contribution to the Canadian company 
in the sense that a Canadian attitude, I 
think, has already been felt in the steps and 
the chain links that have been taken, that were 
culminated by my appointment as a Canadian. 

COMMISSIONER JOHNSTON: Are you the 
first Canadian appointment? 

MR. ZIMMERMAN: I am, yes,sir. 

THE CHAIRMAN: Not a change to the 


point of Canadians buying equities in the company? 
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Tn the case of senior 


MR. ZIMMERMAN: 
executives we have been working on it for over 


I know. 


4 
a year. 
THE CHAIRMAN: 
Have you had 


COMMISSIONER JOHNSTON: 
any criticism from other less prosperous companies 


about your practice of long holidays and better 


pensions than anybody else has? 
Not specifically, sir. 


11 MR. ZIMMERMAN: 
COMMISSIONER JOHNSTON: That is one 
of the difficulties in some industries where 

one company is very prosperous and they set a 


pattern that makes it much more difiicule Lor 


15 
16 other companies to follow. 
Your eight articles from Canadian 
sources would not be a great help, would theypto 
the five or six or ten magazines of general 


circulation in Canada? 
Well, they are of help, 


19 
20 
a1 MR. ZIMMERMAN: 
99 sir, but that is by degree, of course. 
23 To qualify my reply, I really didn't 
oA say these were from Canadian sources, I sé&id 
25 eight articles about Canada, sir. 
26 COMMISSIONER JOHNSTON: These articles 
27 appearing in the United States? 
28 MR. ZIMMERMAN: I might point out also, 
29 if I might, that the eight articles I have 
mentioned on Canada that appeared in the Digest 


30 


. . in 


“4 
iis Mo Y airs v 
rh: oy 
a ees x 


etha ,¥ilsoitinesse vey .MAMMuMerS 
SHOTEMHOT ARG | 
Stow settiaebnt amoe mk bepiita 


one at dsaq 


PIMG edits | 


| 8 You yocd bas ayoveqmesq (rev ab casemes 


. 10" FIMOETTED onppny downy #i goextam gad sropuidlaa : 
WOLlo? of | BSEABGHOO todde ee 
. | Vinabata Hoth eelsidae delg.g Oy Lai io) Ie | 
| Cpmene Hivex afer 769% 8 ed Jou bivew seoue)a | | 
fs19neg 1 Beriseasa sedi! xle so eyit end : 
fabsaad jas aettsivorto 

.Aied 30 segs werd «fi few HAMPIMMES ‘fitt 


| 4 2 OTERIOD ‘IQ pPotyal “dl at By apt etie ba 
Sable wilsee I teow. em yiileap er, ‘ le 


| bisa F ,agemoe asthans® eee) eae seedy yee 
| ‘TL6 .8O8NSD dyeds eadotire doytg 
Beloline seal : AQTELHOL, AHUOTESIINIOD, | 
Teogste ene eae od aol segs 
<08f6 dO tutoy tanta i 1 AMSEC MES .4M 
ove 1 sefstdus trete’ alt ti tsb 2,2 


7G8RL0 O09 ct bewseqge dade ehartsd cia ibniensne yD 
h s ane M4 


ee ha 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Zimmerman - 94 - 
were taken aS an average over several years. 
The trend I depicted previously, and the stories 
picked from Canadian magazines in page @ of my 
appendix, shows a much greater degree of Canadianisi 
in the sense of Canadian articles ‘than the 
eight would reflect. 
COMMISSIONER JOHNSTON: The Canadian 
edition of the Digest was the first edition that 
carried advertising; is that correct? 

MR. ZIMMERMAN: No, I do not think that 
48 correct. We carried it in Canada in advance 
of the U.S. edition, but there were other interna- 
tional editions that preceded Canadian editions 
carrying advertising, sir. 
COMMISSIONER JOHNSTON: Skipping way 
over to Page 64, national advertising revenues 
in Great Britain. I am wondering about land that is 
the only place in your whole brief that I question the 
flairnges -the fairness of the statement, but it 
show. advertising revenue for television in 1952 
as nil and by 1959 reaching 39 per cent. Is that 
not an indication of the percentage running away 
with the facts, if television in Britain was going 
to get any revenue it would affect the advertising 
percentage received by other media, so that to 
say that the magazine revenue was only up 18 
per cent is somewhat misleading. 


MR. ZIMMERMAN: May I take the liberty, 
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Siri "co" Zave "yOu My interpretation of those 


figures briefly. These figures do not depict 
necessarily the gross, as we have shown that other 
than the percentage basis. These percentage figures 
on this page reflect the percentage TOvCaLY OL 
each one of these. So, what we were trying to 
bring out here was, not only that television 
grew, but the significance and its erlecs: as 2 
percentage of the total advertising revenue in 
Great Britain, Whereas, directing my comments 
specifically to the advertising revenue for 
television, where it was nil in 1952, in 1959 
it took a 35 per cent share. One-third O12, vis 
total available advertising revenue, borne out 
by these figures, was not available to other 
advertising media; whereas, the advertising 
revenue for all magazines, as a share, dropped 
from 34 per cent in 1952 to 18 per cent in 1959. 

COMMISSIONER JOHNSTON: That, of course, 
was also true of the national and provincial 
newspapers? 

MR. ZIMMERMAN: Yes. 

COMMISSIONER JOHNSTON: From 66 per cent 
to 47 per cent? 

MR. ZIMMERMAN: Yes; but, not nearly 
an the same degree, I might point out. 
COMMISSIONER BEAUBIEN: To get back 


to advertising, Mr. Zimmerman, does your American 
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edition carry advertising? 

MR. ZIMMERMAN: Yes, sir. 

COMMISSIONER BEAUBIEN: It did not always, 
Tneuch, did.its 

MR. ZIMMERMAN: No, sir. 

COMMISSIONER BEAUBIEN: You carried on 
for a good number of years without advertising? 
MR, ZIMMERMAN: Yes. I believe it 

was in 1955 that they started taking advertising. 
COMMISSIONER BEAUBIEN: In 1955? 

MR, ZIMMERMAN: Yes, sir. 

COMMISSIONER BEAUBIEN: How were your 
profits when you were not carrying advertising, 

as compared to the profits now when you are 
carrying advertising? You must have carried 

on fairly sucessfully for a good number of years 
without carrying advertis ing? 

MR, ZIMMERMAN: Yes. You see, the history 
of the company was that until we published 
Canadian editions in Canada, we did not carry 
Canadian advertising. It was the U.S. edition 
that we were circulating in Canada that advanced 
the actual printing in Canada, the publishing 

in Canada of English and French Canadian editions. 
So, literally,we have never been in the position 
in Canada of having had a Canadian edition that 


did not take advertising. 
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However, to avoid being general on this 
question and give you some indication of what 
vou are Seine, Af. Lb Might. Tt wild vse they... 
edition as an example. JI think my company in 
the U,S. were faced with the consideration of 
conceivably pricing themselves out of the popular 
magazine market, or taking the advertising, and 
they decided, after a survey of, 1 believe, a 
high percentage of your total subscribers at 
that time, based on their subscribers! opinion, 
that they in the main would not abhor, if you 
will, advertising in the Digest and a considerably 
high percentage would prefer it. We decided 
trather. than to increase the copy, perhaps to 
the point where we would seriously affect the 
circulation, to take advertising. 

COMMISSIONER BEAUBIEN: On Page 5 of 
your brief, at line 15, it states: "To help 
understand why the Digest is complimentary to, 
and does not compete with, other periodicals...'. 
I imagine you would grant that it does compete 
for. the reading time and certainly does compete 
with the advertising which is available? 

MR. ZIMMERMAN: Would you like a 
reply to that; sir? | 

COMMISSIONER BEAUBIEN: Yes. 

MR. ZIMMERMAN: I would say there were 


three rudiments, or sections of the competition 
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that we may evaluate. The first is editorial. 
The second is circulation and the third, probably, 
is advertising revenue. In the case of editorial 
material, I do not think we compete with any 
magazine. In the case Of Gineulacion,, . Wo 

agree that we compete for reader time. In the 
ease of advertising revenue, I do not think, 

using industry in general as a standard, that 

we compete to any greater degree whatsoever than 
normal competition within any industry. 

I might give you an example of this 
situation. There are a number of corporations 
in Canada who draw for their product design 
from sources other than Canada and they pay 
royalties, technical assistance service charges, 
etc., for this particular material and they are 
facing Canadian corporations. 

In the case where there is a foreign 
affiliation of this company, this technical 
assistance flows easily and there is a cost 
involved in it, not including our own costs 
for the editorial material in our own particular 
magazine case. Where there is no foreign 
affiliation direct, then the Canadian company 
has, in order to evolve a cost on product design, 
that reflected in the consumer price, would 
anerease its sales in Canada, have made arrange- 


ments with other companies not directly affiliated. 
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In the sense of using that as a standard, the 
industry competitive factor, generally, in Canada -~ 
I do not think, and, frankly, 1 am convinced that 
we are not unfair competition. 

COMMISSIONER BEAUBIEN: On Page 14, 
at line 10, it says: "Every article printed in 
one of the international editions of the Digest 
must appear in its original texts. « OF SOUrSE, 
threugh that, you control the éditorial material 
which goes into your various foreign editions, 
because your foreign editions can only draw from 
fhe pool, and the pool means articles that have 
been published, or, are going to be published 
at the same time. Is that right? 

MR. ZIMMERMAN: That is right. They 
either have been published or are being published 
at the same time. 

COMMISSIONER BEAUBIEN: On the other 
hand, your individual editors are left the 
choice of selecting out of that pool any articles 
which they need or which they want for the material 
in their editions? 

MR, ZIMMERMAN: That is correct. 

COMMISSIONER BEAUBIEN: Are they left 
fairly free to pick what they want? 

MR. ZIMMERMAN: Yes. I would say they 
were, sir. 


COMMISSIONER BEAUBIEN: On Page 15, at 
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1 
2 line 15, you state: "In each country where a 
3 Digest edition is published, every effort has 
+ been made to obtain the best available editorial 
5 staff. It is the task of these men and women 
6 to select the articles for their editions, tO 
7 adapt and adjust those articles for their own 
8 audience, to procure and perfeet . transi:ations 

‘ 9 4f neededis. | etc. Well, there seems to be 
10 an inconsistency there, because you are giving 
1 some authority to your local editors to change. -- 
12 I won't use the word "slant" -- some of these 
13 


articles to suit themselves, or fo sit) their 


- edition? Am I making myself clear? 

as MR. ZIMMERMAN: Yes. I think I am 

bs reading you pretty well, sir. 

fi Our editors carry out a function identical 
) 18 with what has already been read into the record 

ig and what you have just read there; but, to broaden 

20 that, I would say that they are given latitude to 

os change the language, as required, without changing 

at the story. So, this is, if you will, respect 

23 


for the home language within the country you operate, 
more than in the sense of changing a story text 
or the impression that the original author wished 
to leave in his story-telling. 
THE CHAIRMAN: There sometimes are 
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MR. ZIMMERMAN: Yes, sir. I do not 
know whether I am reading something into your 
question or not, but this, in no sense, 48 with 
a view to trying to convert a unique article 
of international interest into a national article. 

COMMISSIONER BEAUBIEN: On page 63, 
again, at line 15, you state: ‘Similarly, 
the advertising revenue increase for leading 
Canadian magazines is impressive by comparison 
with United States and British publications." 
That is far from being the whole story. Sometimes 
the more you sell, the more you lose? 

MR. ZIMMERMAN: Yes. I quite agree. 

COMMISSIONER BEAUBIEN: So that there 
is a distinction to be drawn between sales and 
profit? 

MR. ZIMMERMAN: Yes. 

COMMISSIONER BEAUBIEN: You should not 
place too much on that? 


MR. ZIMMERMAN: There, we are talking 


advertising revenue. Now, it is quite normally 
recognized within the publishing business that 
the sales cost of advertising, expressed as 

a percentage of the total sales dollar, 1s some- 
what different in ratio than the normal sales 
pattern of other products, particularly tangible 


products. This is most different. In other words, 
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a heavy profit with any publishing pusiness largely 
depends on its ability to generate advertising 
revenue, and the further it goes up, the more 
profitable the publication is. yank earene 

are publications, incidentally, that do not 

depend on advertising revenues to the degree 

that a number of publications that we have heard 


referred te here, during the hearings, do depend 


en it. 

COMMISSIONER BEAUBIEN: JI have one 
last question, Mr. Zimmerman. This is in the 
appendices to submission, vage 73. This is 
#1959 Canadian Girculation Per Issue’, and also 
the American editions for various magazines. 

At the bottom of the page, you have "Reader's 
Digest -- 884 subscriptions". That would be 
your American edition coming into Canada, would 
it not? 

MR. ZIMMERMAN: Yes, sir. 
COMMISSIONER BEAUBIEN: And on the 
newsstands you would find 253. What newsstands 
would you find your American editions on now? 
MR. ZIMMERMAN: This is from an 
A.B.C. report, but having read this report and 
having to do with part of its preparation, I 
have been expecting that someone might question 


that. I have not learned where the newsstand is. 
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I think it would be located in Windsor, Ontario, 
abutting Detroit. 


COMMISSIONER BEAUBIEN: For instance, 


if I want to subscribe to the Reader's Digest, 
American edition, would that be acceptable to 
you people? 

MR. ZIMMERMAN: We try to control that. 
For instance, if a Canadian citizen, such as 
yourself, requests that you would buy any one 
of our editions in Canada... 
COMMISSIONER BEAUBIEN: I mean an ordinary 
citizen, 
MR. ZIMMERMAN: Yes, an ordinary citizen 
requests through our circulation department 
that you buy a foreign edition, you would be 
asked to accept the Canadian edition. If, however, 
you insisted on the foreign edition, ..we would 
supply it through the Foreign Edition Circulation 
Department. But, because we have Canadian editions, 
that is why this figure is almost insignificant. 

THE CHAIRMAN: Mr. Zimmerman, on Page 
16, you say: "...the parent Company and the corpor- 
ations which publish the Digest's international 
editions are regulated by formal contracts..." 
MR. ZIMMERMAN: Yes, sir. 
THE CHAIRMAN: Could we have a copy of 


the contract between the Reader's Digest in Canada 
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and the parent Company? 

MR. ZIMMERMAN: Yes. We can supply 
Chicucar -  I“dotiot have’ it readily available 
today. it will me supplied: later. 

THE CHAIRMAN: Thank you. Is it 
possible to get a financial breakdown of your 
operation in Canada? 

MR, ZIMMERMAN: Yes. 

THE CHAIRMAN: You can get that? 

MR, ZIMMERMAN: Yes. 

THE CHAIRMAN: You will get that? 

MR, ZIMMERMAN: Yes, sir. Would you 
ike ‘that supolied, later, sir? 

THE CHAIRMAN: There is no hurry about it. 

MR. ZIMMERMAN; Thank you. 

THE CHATRMAN: What’ is your precise 
relationship with Ronalds Press? Do you own it? 

MR. ZIMMERMAN: We do not own the bricks 
and mortar; but, we do own the press and we own 
some other manufacturing equipment related to 
the press. I understand you want to know whether 
we own the whole company. No, sir. We have no 
financial interest. 

THE CHAIRMAN: Y6u put the press in there? 

MR. ZIMMERMAN: Yes, sir. 

THE CHAIRMAN: And they charge you so 
much for printing Reader's Digest there or doing 


whatever printing you have done? 


-2at ae 
GBH Bom HELI wo¥ pHAMALANS Sa 
LLB, xa ~the . Bor :WAMARMMES , Het Abs A hy 
Saba otek , peliqays diese? enki i 
34 dyods qasud on af Sstefl 1MAMAEARO SD) roa te . 
iebo artes wey af ted +WAMATAHS. oHT He 
no voy oF. Tagen ebisnof otiw qidegelteies | es a, 
aloted edd nwo: don ob 3 ) sMAMAUMMES AM ignite : ia 
wo, on bas apetq. odd nwo Ob om at ULRaraon, Drs re ; 
Qa bots lex ONTEUD S, gritos wien warito 2098 . : : ; hy 
sadtody roc of! onew SOE pas Jettobnw By 2889 ‘edd: | | 
Qh: SYAG aT | «mthe on WAsQmes Shorky orld nwo oy 
| | Sessednl {stonsalt 
Tar roi. tek sete Ma Tua. eee *MAMAZAHD: SHE 


0 ids 


~ 


be 
3 
Rog 

A 


Yor omranid, yond op 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


Zimnernan -~ 105 - 


MR. ZIMMERMAN: That is correct, sir. 

THE CHAIRMAN: You have 420 people, 
I think, in Montreal; is that correct? 

MR. ZIMMERMAN: I think the figure 
is 430, Mr. Chairman. 

THE CHAIRMAN: What do they do? I 
mean, how do you break it down? 

MR. ZIMMERMAN: We have some located 
in Toronto, as well as Montreal. 

THE CHAIRMAN: In Montreal, how many 
employees have you there now? You are putting up 
your new plant there. How many employees have 


you there now? 


MR. ZIMMERMAN: In round figures, ‘400, 
sir. 
THE CHAIRMAN: Around 400? 


MR. ZIMMERMAN: Yes, sir. 


THE CHAIRMAN: What class of employees 
are they? How do you make up the 400? 

MR. ZIMMERMAN: Roughly I would say 
there are a little over 200 in what we describe 
as our fulfillment department. This is the 
department that takes in the incoming mail, the 
requests from customers, and satisfies it. 

THE CHAIRMAN: Is this skilled or 


unskilled labour? 
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MR. ZIMMERMAN: Both. 

THE CHAIRMAN: I was interested in what 
you said you paid last year for wages and salaries. 
Last year I think you paid €1,200,000.. Is Uhat 
what you say here? 


MR. ZIMMERMAN: It is in the appendix 


and I will just make reference CC. 2b a) eae 
We start on Page 10, where we give a breakdown 
ef the 84.5 cents "remained in Canada". Then 
we give a summary of the expenses. Going through 
to wages, we paid about $1,504,000. 
THE CHAIRMAN: And that works out -- 
I figured it roughly the other .right -- at about 
480 a week. That seems to me a bit low when 
you think of all the brilliant executives who 
are here today. If there salaries were thrown 
in would they not heighten the average? 
I was thinking of our own bill at the General 
Office where we only have about 300 employees. 
You must have some low salaried people. 
MR. ZIMMERMAN: I would not put it that 


way. I will give you a direct answer to your 


cuestion. Some of the skilled labour cost to 
the Digest is borne, of course, by Ronalds 
Federated in their price to us in the production 
of the magazine. So the siti lied 16 611..0n the 


bill for Ronalds, and this is what is throwing us. 
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Making a direct reply with regard to 
the average to which you have referred of about 
80 a week, I can say that we pay at least the 
area wage rates in Montreal for like classifications 
and review these semi-annually. 

THE CHAIRMAN: If I were to take the 
United States edition and the Canadian edition 
of any given month just what difference would 
there be between them on an average. 

MR. ZIMMERMAN: I cannot answer that. 
You would like defined approximately four articles 
left in the Canadian one? 

THE CHAIRMAN: Four fewer in the 
Canadian, but in what appeared in the magazine, 
in the actual articles carried. Would they 
pe different articles in the Canadian from the 
American? 

MR, ZIMMERMAN: About 75 per cent, 
month to month, would be identical articles to 
the American articles. Over any 60 to 90 day 


period we would cover all except a few. So the 


lead time, in the sense of the edition timeing, 
the publication date does not run consistently, 
put roughly it is 75 per cent. That does not 
apply to the French edition. 

THE CHAIRMAN: I was not thinking of 


the French edition. 
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Tf you are printing Reader's Digest 
as it is today in Canada without the advertising 
you carry, would you sustain a considerable 10ss? 

MR. ZIMMERMAN: I am prepared to answer 
that. I could answer it this way: I would 
say that the circulation expense of the Digest 
in Canada is less than the circulation revenue. 
However, in order to answer your question completely 
I would needa to make an analysis of the overhead 
of the Company. 

THE CHAIRMAN: That is assuming you 
were selling at a subscription price of $4 per 
year? 

MR. ZIMMERMAN: No, at the price at 
which we do sell, in other words at our average 
recovery per subscription and newsstand copy, 
the total combined, which is greater than our 
expense in circulation. 

THE CHAIRMAN: Do you always sell your 
magazine at $4? 

MR. ZIMMERMAN: No. 

THE CHAIRMAN: Do you not cut it down 
by nearly 50 per cent? 

MR. ZIMMERMAN: On occasion we do cut 
to 50 per cent. This 4s not the high percentage 
of circulation in any one year. 

THE CHAIRMAN: It could be, Sir. 

I want to read you something in your October 


edition. 
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"The Digest finds it possible to offer 
you a reduction in price from S4 to 
only $2.97 a year on subscriptions ordered 
from September 15 to December 25. | 

This is less than the Digest cost when 

st was first published 38 years ago. 
But listen to this: 

"The new low price of $2.97 a year 

applies not only to Christmas gifts 

but to your own subscription as well. 

You may renew at this rate now even 

if your present subscription expires 

at a later date." 

What I suggest to you is that if all 
your million readers in Canada tomorrow took 
advantage of that offer -- and they could -- 
your subscription price for the Reader's Digest 
would not be $4 but. it.would be $2.97. 

MR, ZIMMERMAN: I agree. 

THE CHAIRMAN: What is the point of the 
representation here that you raised the price 
from $3 to $4. 

MR, ZIMMERMAN: I understand, sir, 
that all magazines from time to time, poth here 
and in other countries, use promotional efforts 
to increase subscriptions by offering special 


rates -- and so do we, sir. I do not think that 
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we are the pioneers in this field, either here 
or elsewhere in the world. I do think, however, 
if the average subscription price is studied 

4t will be seen that we require a higher price 
for our publication in Canada than any other 
periodical with a similar circulation. 

THE CHAIRMAN: We do understand that 
we will get your contracts for the current company 
plus a breakdown for the Canadian operation. 

MR. ZIMMERMAN: Yes. 

COMMISSIONER JOHNSTON: I have been 
wondering if you could give me an idea as to 
whether the Canadian public think of Reader's 
Digest as a Canadian magazine. 

MR. ZIMMERMAN: That is a hard question 
to answer, Mr. Johnson. This would OnLy (oe 
a personal opinion. I do not know how they could. 
When you look at the titles on the articles that 
they read day to day, when you see the masthead 
of our magazine clearly portraying the fact that 
it is an affiliation of Reader's Digest Association, 
I do not see how they could. 

COMMISSIONER JOHNSTON: Thank you very 
much. So you are not trying to translate ti... te 
Unéte’ TaméseCabin to a Canadian scene? 

MR. ZIMMERMAN: No, sir, we are not. 


-~--Adjourned until Friday, November 18, 1960, at 
10730) o'clock. 
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